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Rough Proofs 


“Coffee experts ask $5,000,000 for 
promotion.” 

Better spend part of it on the 
cooks—most of them don’t even 
know what coffee is supposed to 
taste like. 

> =. 

Although chain broadcasts of laxa- 
tives will soon be a thing of the past, 
spot broadcasts from sixty stations 
this fall, it is announced, will give 
the radio world news of Ex-Lax. 
Now the fans can unlax. 


, ee ee 
Lionel Barrymore has signed a 
contract to play Scrooge for the 
Campbell Soup Company every 
Christmas for the next five years. 
They can’t tell Lionel that Charles 
Dickens’ other name wasn’t Santa 
Claus. 
. = 
Advertising is 95 per cent pure, 
Fred Gamble told the Pacific Coast 
advertising convention. Why not 
give it an Ivory soap bath and raise 
the percentage to 99.44? 


- = = 
“Don’t monkey with the buzzsaw,” 
ADVERTISING AGE suggests editorially. 
But the way most people find out it 
is a buzzsaw is by sticking their fin- 
gers into it. 
7 ¢ F 
Although Fortune insists that the 
majority still don’t smoke cigarettes, 
Chesterfield is so pessimistic that 
it’s started to develop the grand- 
mother market. 


> © ¢ 
Marshall Field & Co.’s wholesale 
department has a traveling train 
from which retail merchants in the 
hinterland can buy. Another case of 
Mahomet going to the mountain? 


vt F F 

“If you like it, we’ll make it,” sug- 
gested Briggs Mfg. Company in its 
exhibit at the plumbing show. But 
people are funny that way—they 
don’t know whether they’ll like it 
until you make it, and sometimes 
not until you advertise it. 


=’ 2 @ 

In urging cooperative advertising 
for the railroads against competing 
forms of transportation, Sam Dunn 
may have been like the revolution- 
ary hero who insisted that if they 
didn’t hang together they’d hang 
separately. 

vv¥$eeese? 

President Roosevelt has not yet la- 
beled the Copeland bill a “must” 
measure. Looks as if he really wants 
to get it passed at this session of 
Congress. 

> | 


You can’t blame some of these ball 
players for opposing night games 
under the electric lights. Even in 
the day time the pitchers have no 
trouble finding the holes in their 
bats. 

vvey 


Another difference between a con- 
sumer and a professional consumer 
is that the professional consumer 
gets paid for kicking.about what the 
ordinary consumer thinks is all 
right. 
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President Barnum of the A. N. P. 
A. told Secretary Wallace a few 
things about the effect on advertis- 
ing of the AAA. This is one Barnum 
who doesn’t believe the people like 
to be fooled. 
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It was a safe and sane Fourth-- 
automobiles killed more people than 
fire-crackers. ‘ 

Copy Cus. 
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BROADCASTERS 
TREKKING WEST 
FOR CONVENTION 


Colorado Springs Is Scene 
of Important Meet 


Washington, D. C., July 5.—With a 
host of new and old problems clamor- 
ing for attention, the 13th annual 
convention of the National Associa- 
tion of Broadcasters at Colorado 
Springs July 7-10 promises to eclipse 
all attendance records. Latest word 
from the Broadmoor, official conven- 
tion hotel, is that all accommodations 
are exhausted and that neighboring 
hostelries have been requisitioned to 
take care of the overflow. 

The new angles given to the long, 
bitter fight with the American So- 
ciety of Composers, Authors and 
Publishers will probably prove the 
cause of fireworks before the conven- 
iion is over. It is also one of the 
outstanding reasons why broadcast- 
ers who are sometimes lukewarm 
about conventions have put Colorado 
Springs on their itinerary for next 
week. 

So vital is held the ASCAP situa- 
tion that virtually all set addresses 
have been wiped off the program to 
make room for the dominant topic. 
An exception is the address of An- 
ning S. Prall, chairman, Federal 
Communications Commission, which 
stands as originally scheduled. Mr. 
Prall has campaigned persistently 
against programs not considered in 
good taste, and some fateful words 
are expected to fall from his lips. 
The scheduled subject is “A Market 
Tip to Broadcasters.” 


Fight Is Possible 


As a result of recent developments, 
independent stations will parade to 
Colorado Springs in an aggressive 
spirit. It is hoped by N. A. B. offi- 
cials, however, that a split in the 
industry will be averted. 


(Continued on Page 25) 


Listerine Lists 
5 Deadly Foes 
Of Sound Teeth 


New York, July 5—In a _ whirl- 
wind six weeks’ campaign on Lis- 
terine tooth paste, Lambert Pharma- 
cal Company, St. Louis, is using 195 
newspapers in 175 cities, in addition 
to two full color pages in The Ameri- 
can Weekly and This Week to urge 
readers, particularly of the feminine 
variety, to “attack the five conditions 
that steal your loveliness.” 

The campaign will emphasize the 
special formula which, according to 
Listerine, effectively combats hard- 
to-clean teeth, lack-lustre teeth, 
stained gums, flabby gums and coated 
tongue. 

Though Listerine tooth paste is 
given preferred position in the ad- 
vertising, a special message is ad- 
dressed to devotees of powder: “Your 
druggist has a new quick-cleansing, 
gentle-acting, entirely soapless tooth 
powder worthy of the Listerine 
name.” 

The campaign runs to Aug. 15, 
under direction of Lambert & Feas- 
ley. 


Canned Beer Makes 
Mid-Western Debut, 


Sponsored by Pabst 


Chicago, July 5.— 
Canned “Pabst Ex- 
port” beer will be 
given its sales and 


next week by Pre- 
mier-Pabst Sales 
Company, Chicago, 
the first large ship- . 
ping brewer to intro- 
duce canned beer. 
Other markets will 
be tapped in rapid 
succession. 

Substantial news- 
paper campaigns will 
support the product 
in each market 
where it is intro- 
duced, Marvin 
Harms, Premier- 
Pabst advertising 
manager, told ApDvVER- 
TSING AGE. 

The first insertion 
of the introductory 
advertising campaign 


advertising debut in 
Cedar Rapids, Ia., New. Handy (ava 


the | 
‘CAN 
to gd 


for mee Py 


on canned beer, run- 

ning 1,350 lines, will Pabst 
Cedar Rapids Ga- 

zette, and in the Star 

and Register-Repub- 

lic of Rockford, II1., 

the second market to be invaded. 

The Keglined container, produced 
by American Can Company, holds 12 
fluid ounces, the same quantity as a 
bottle. The price of Pabst Export 
canned beer will not be less than that 
of its bottled beer. 

Introductory advertising will play 
up the name “Tap-a-CAN,” which 
Premier-Pabst has applied to the 
Keglined container. Eight advan- 
tages of beer in cans will be listed: 
“No deposits, no bottle to save, no 
returning of bottles, easy to carry— 
no breakage, brewery goodness sealed 
right in, flavor fully protected from 
light, cools faster, saves half the 
space in the refrigerator.” 

The Keglined Tap-a-Can is a hand- 
some blue and silver package, with 
the Pabst name and insignia in red. 
Instructions, brand name, and other 
data are stamped directly on the can. 
The instructions advise the buyer to 
cool the beverage before serving by 
placing the can on ice. 

The consumer is also advised to 
“use a Canco opener for quick and 
easy opening.” This opener, news- 


appear July 12 in the Chewery Goodness Sealed Right Sa 


Sapo Beer 


Announcement copy. 


paper readers will be told, may be 
secured from dealers. 

“This Keglined container,” a mes- 
sage on the can reads, “was designed 
to bring this beer to you with all the 
brewery-goodness retained for your 
enjoyment. The true brewery flavor 
comes to you fully protected from 
the harmful effects of light. Brewery- 
sealed, here is beer as Pabst made 
it—safe, pure, wholesome, with a de- 
licious flavor all its own—backed by 
more than 90 years of brewing ex- 
perience.” 

Morris, Windmuller & Enzinger, 
Inc., Chicago, is handling the adver- 
tising. 


Continental to Make 
Tin Cans for Beer 


New York, July 5.—The Conti- 
nental Can Company has embarked 
upon a program of production of cans 
for beer containers. 

Production will begin within the 
next 60 days, according to company 


officials. 


Last Minute 


News Flashes 


Buffalo, N. Y., July 5.—Robert F. 


Newell Leaves Frigidaire for Agency Field 


Dayton, O., July 5.—H. W. Newell has resigned as vice-president in 
charge of sales, Frigidaire Sales Corporation, to become vice-president of 
Geyer-Cornell Company, New York agency. 


Igleheart Directs General F ood Sales 


New York, July 5.—Austin S. Igleheart, vice-president and director 
of General Foods Corporation, has taken complete charge of sales and mer- 
chandising. He succeeds James F. Brownlee, who has become president 
of Frankfort Distillerigs, Louisville, Ky. 


Heywang, Affiliation President, Dies Suddenly 


Heywang, local manager of American 


Type Founders Sales Corporation, and recently elected president of the 
Advertising Affiliation, died suddenly Wednesday. 


CANADA DAILIES 
TO STANDARDIZE 
AGENCY PAYMENT 


Will Adopt 15-2 Per cent 
as Commission 


Winnipeg, Canada, July 5.—Though 
theoretically the question will re- 
ceive further consideration, practic- 
ally, the majority of Canadian news- 
papers will adopt an agency commis- 
sion of 15-2 per cent on Jan. 1, 1936, 
according to present indications. 
Most of the papers have paid larger 
commissions heretofore and the pro- 
posal to adopt the figure standard in 
the United States has been opposed 
by both agencies and advertisers. 

The Canadian Daily Newspapers 
Association, comprised of 79 papers, 
has acceded to the request of the 
agencies for further review of the 
situation by a committee of six pub- 
lishers and four agencies. This com- 
mittee will report at the newspapers’ 
meeting in October. Privately, how- 
ever, the view is expressed by the 
majority that the decision of the 
Canadian Daily Newspapers Associa- 
tion is irrevocable. 

Agencies and advertisers have 
taken the attitude that a reduction 
in agency commission is in effect an 
increase in rates. This position was 
expressed by Glen F. Bannerman, ad- 
vertising manager of Hudson Motors 
of Canada, and a director of the As- 
sociation of Canadian Advertisers at 
a meeting in this city. 


Advertisers’ Viewpoint 


“Whatever our individual prob- 
lems may be,” said Mr. Bannerman, 
“our business is dependent upon the 
cooperation of a triangle of interested 
parties. Any action which reduces 
the effectiveness of the publisher’s 
service, impairs the efficiency of the 
advertising agency, or decreases the 
value of the advertiser’s dollar, re- 
acts upon all three parties. 

“The contemplated action of a num- 
ber of Canadian newspapers of chang- 
ing the commission and cash discount 
to 15-2 per cent will have an effect 
on the rate structure of these news- 
papers which will prove of grave im- 
portance to all daily newspapers as 
well as to all national advertisers 
and agencies.” 

Mr. Bannerman said that standard- 
ization will make comparison of pa- 
pers easier but that other results are 
not so advantageous. He quoted 
Ellis Millard, Ford Motor Company, 
as saying that reduction of commis- 
sions without lowering gross rates is 
“tantamount to a rate increase with- 
out calling it such.” 

Turning to a Canadian advertising 
paper, Mr. Bannerman quoted it as 
saying the reduction in the agency’s 
income means that it must either cur- 
tail its service to the advertiser or 
get an additional fee for service. 
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ADVERTISING AGE 


July 8, 1935 


MILLERS VOTE 
APPROPRIATION 
FOR PROMOTION 


Will Spend $215,000 An- 
ually to Halt Losses 


Chicago, July 5.—Members of the 
Millers National Federation voted 
unanimously at the annual meeting 
here last week to make an assess- 
ment of one-fourth cent per barrel to 
provide an annual appropriation of 
$215,000 for promotion. The cam- 
paign will run for three years. 
George Livingston, executive vice- 
president of the Federation, will be 
in charge. 

Comparatively little advertising in 
the ordinary sense will be used to 
arrest the decline in flour consump- 
tion. The Federation will prepare 
advertisements which can be used by 
millers, bakers and others, but its 
chief work will be along other lines. 
Boyd Knell, advertising manager of 
International Milling Company, Min- 


neapolis, will make his headquarters 
in Chicago temporarily to do the 
copy-writing job. 

Consumption of flour in the United 
States has declined from 230 to 165 
pounds per capita in 30 years. Some 
factors entering into this decline can- 
not be controlled; others can, accord- 
ing to experts. 


Role of Mechanization 


Mechanization of industry is held 
to be one important cause of the loss. 
Relieved of back-crushing manual la- 
bor, citizens of this country have 
tended to eat less bread and more 
fruits and vegetables. However, 
mechanization has been as  wide- 
spread in Britain as in the United 
States, but the decline in flour con- 
sumption there has been only 15 per 
cent. Hence, other factors are blamed 
for a part of the loss. 

The Federation will launch what 
may be termed a defensive program 
to protect the industry against the 
onslaughts of faddists, including 
some members of the medical profes- 
sion. An advertising and educational 
service also will be initiated. Book- 
lets showing proper baking of many 
flour products will be issued. The 
grade of advertising used by the in- 
dustry will be elevated. 

A field service will be created to do 
educational work with bakers and 
grocers. The latter is an important 


factor, taking care of something more 
than 50 per cent of the distribution 
of bread. 

Tastier bread will be produced by 
bakers, as a result of this educa- 
tional work, it is hoped. According 
to some experts, so many other in- 
gredients have been introduced into 
baking that the wheat flavor so ap- 
preciated by our grandfathers has 
been lost. 

A home economics division and a 
library and research division are 
other contemplated projects. 


Campaign in England 


The plan in vogue in Britain re- 
ceived much mention during the con- 
vention. British flour interests are 
spending $540,000 a year for advertis- 
ing in a country with much less 
population than the United States. 
While the plan is getting results, 
Herman Steen, secretary of the Fed- 
eration, who reported on the plan 
following his visit to England, be- 
lieves that conditions there and here 
are so dissimilar that national adver- 
tising is unnecessary in this country 
at the moment. 

Some members of the Federation 
expressed the belief that the assess- 
ment should be considerable larger 
than one-fourth cent a barrel. It 
was decided, however, to start with 
this sum and increase it later if 
more money is required. 
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“‘That was a clever idea, crossing those watermelon 


seeds with jumping beans!’ 


Dominant advertising scheduled in The Des Moines Register and 


Tribune (271,917 daily circulation) will 


“jump” lowa sales. 


Bounce your advertising message to lowa's “Top-Third” buyers 


at lowest milline costs in lowa. 
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HENRY FORD OF 
FRANCE’ PASSES 
AWAY SUDDENLY 


Citroen Borrowed American 
Promotion Methods 


Paris, France, July 3.—Andre Cit- 
roen, fabulous French auto tycoon, 
whose thorough acceptance of Amer- 
ican advertising psychology and 
technique was regarded as a strange 
idiosyncrasy by his Gallic compa- 
triots until it became apparent that 
it was largely instrumental in estab- 
lishing one of the greatest commer- 
cial enterprises in Europe, died here 
today after a long illness. He was 
57 years old. 

No American tourist leaving Paris 
ever failed to carry away the excit- 
ing impression of that name, Cit- 
roen, blinking down on night-time 
Paris from the greatest electrical 
display sign in the world, a giant 
seven-letter advertisement mounting 
the entire height of Eiffel Tower. 
Incorporated into this great display, 
which soars over this old city where 
the tallest building is less than ten 
stories, was an illuminated clock 
and, at certain seasons of the year, 
a thermometer. 


Liked Big Space 


At the height of his success Cit- 
roen was labeled the “Henry Ford of 
France.” He earned this tag partly 
through American production meth- 
ods, American ideas of standardiza- 
tion of parts and chain systems of 
assembly, and the use of American 
patents and machinery, but also be- 
cause he—and at that time he alone 
—dared to use dominant space, pat- 
terned after American automotive 
advertising, in French publications. 
He regularly employed American ad- 
vertising talent and that fact was 
apparent in preparation and place- 
ment of all Citroen advertising. 
Advertising copy, and particularly 
slogans, were almost literal transla- 
tions of automotive advertising cur- 
rent in the United States. Such well 
advertised phrases as  Chrysler’s 
“floating power” became Citroen’s 
“motor flottant.” 

He was forever searching for new 
mediums, and it is asserted that Mr. 
Ford learned something from him 
about exploiting the moving picture 
in sales promotion. A moving pic- 
ture is now being made for the Ford 
Company of the land-voyage of a 
caravan of seven V-8s across Ameri- 
ca’s western desert. Mr. Citroen 
throught of that idea first. 


His Motor Cavalcade 


Two years ago, at great expense, 
he sent motor expeditions into cen- 
tral Asia and later across the Sahara 
Desert. The two trips were recorded 
on film in such dramatic fashion that 
they were presented as entertain- 
ment and each had long runs at high- 
priced movie houses all over Eu- 
rope. 

At Lyons he built, largely for ad- 
vertising purposes, the largest serv- 
ice station in the world, a building 
covering more than ten acres. 

When his great company and its 
seven subsidiaries seemed to waver 
a year or so ago, when the greatest 
economic collapse in French finan- 
cial history threatened, many were 
quick to believe that his enormous 
advertising expense was responsible. 
He himself did not believe so. 

Advertising, he often said, trans- 
ported him from the life of a gear 


salesman to that of a topflight indus- 
trialist, and he was more than will- 
ing to give it credit for doing so. 

Citroen had another claim to fame, 
which won more comment than some 
of his solid achievements. He once 
kept Jimmie Walker, then mayor of 
New York, waiting for him for 
nearly two hours. 


Ad Men Collaborate 


on New Volume 


American Technical Society, Chi- 
cago, has published “Sales and Ad- 
vertising,” by Chester A. Gauss, for- 
merly advertising manager and as- 
s.stant to the manager of the Crocker- 
Wheeler Electric Mfg. Company; 
Lucius C. Wightman, formerly adver- 
tising manager, Ingersoll-Rand Com- 
pany; and Harry A. Bates, vice-presi- 
dent, Reincke-Ellis- Younggreen & 
Finn, Inc. 

The publication covers the psy- 
chology of selling in advertising, 
among other features. 


C. C. DeWees Joins 
Stewart-Warner 


Fred R. Cross, advertising man- 
ager of Stewart-Warner Corporation, 
Chicago, has announced appointment 
of C. C. DeWees as assistant adver- 
tising manager. Mr. DeWees was 
formerly associated with Grigsby- 
Grunow Company, and later with 
Rudolph Wurlitzer Company. He 
was also manager of The Dearborn 
Advertising Agency. 

Mr. DeWees will devote the major 
portion of his time to radio and re- 
frigeration. 


“National Geographic” 
Increases Guarantee 


National Geographic Magazine, 
Washington, D. C., has announced an 
increase in its circulation guarantee 
from 950,000 to 1,000,000 net paid 
average, effective January, 1936. 

A new rate has been established 
—— subsequent to December, 


York Issues Manual 


York Ice Machinery Corporation, 
York, Pa., has brought out a new air 
conditioning sales presentation man- 
ual for York dealers and distribu- 
tors. The manual tells some of the 
practical results obtained through 
air conditioning, contains an educa- 
tional treatise on its health benefits, 
lists markets, and provides applica- 
tion data. 


St. Paul Papers 
Add Cash Discount 


The St. Paul, Minn., Dispatch and 
Pioneer Press have announced that 
the two per cent cash discount for 
payment by the 20th of the month 
following service has been restored. 

The newspapers have also issued 
a new rate card, effective July 1, 
1936. 


Round Table to Golf 


The third annual golf outing of the 
Circulation Managers Round Table, 
Chicago, will be held July 10 at Me- 
dinah Country Club, Medinah, III. 
An invitation to attend has been ex- 
tended to all engaged in the publish- 
ing business. V. D. Angerman, 200 
E. Ontario St., is in charge. 


MacLeary Moves 


F. Burnham MacLeary, formerly 
account executive and copy chief 
with H. W. Kastor & Sons Advertis- 
ing Company, and more recently a 
member of the creative staff of Lord 
& Thomas, has joined Reincke-Ellis- 
Younggreen & Finn, Chicago, as a 
member of its plan board. 


Woolf Joins “Legion” 


Thomas O. Woolf has_ resigned 
from Popular Science Monthly and 
Outdoor Life to join the Eastern ad- 
vertising staff of American Legion 


Monthly, New York. 


Metropolitan. 


Baltimore Sun — Boston Globe — 4 
Times—Chicago Tribune—Cleveland P 


D 
Philadelphia I Pittsburgh Press— 
St. Louis Globe- sedis Star 


COMICS—the medium that registers 
with mother, dad and all the kids. 


Current Circulation 
6,068,300 families 
Largest circulation 
of any medium, 


pene : 
ie Na | | | j 25 — ‘ 
a a 
ee ' 
ie. ee 
pie a gute a | ae 
Sn 0g 
Ree, ee . 
bp eth aceite | 
oF een aa h ne ue ' 
: sae a zt 
Ae Sai a Hue ae . 
ee ae 
Roe 
nn 
eee | | 
oF EE 
ee — : Z BS : : + po i ee | 
: — as . E32 ese BS we MeN 
. = ES oe Sa : ee 
—: ge ; S&F Paik ; € e..* 
: 3 y = Son > 3 ae = : S SS 
. ee ae a. | ¢ | §& -. ee PE | 
OS glee Se ae Ga a = 3 : oa # ea ie Bs : BS 3 Moe SN 
St ees 4 3 ES = = . +S of 2 “eS 
cane —<  e t + a Ge “\. 
: : SS . Es . Sas w : S ¥ . : oe 
Coe ate es < a : 3 ES bad pot we wo we Ee es Oe AN 
27 ieee ot Ba & = ES Be § ee 3 E = SS 
Beta as , — fe = # «4 —! : ES oe of 
ae icitiae aes a oe =. = et RO : ¢ 
a & = Se 3 = q : eae ti as eee = e i ; 
# BS 3 E : 3 = : “Sas Ss ES ORY = # = ee a 
ee 3 bs : a 3 eee ee eS cS ae 
| =. @ 8 > dae Gee Bs ee eG |¢ pe 
on ; RS A : | E 3 ES ao Sess SS ue & 8 seas Se Fe | = % 3 } 
oe — = ss | Poe F* ee a Ss 
ee ft fF fF | ee Tf 
Co ee co% >. ¢  ¢f Po ge Uae ee oF ft ¢ 
es — ey i = : § Es i e BPs ee oe ae et ¢ 
ee ete 5 a # : a a Be ee 2 ae e 3 SS 
Ai apte es ee : ae 2S a See SEs tes See 3 Es $ 
“Sane $e ic a 4 Bee ee -. £ Sw ee Oe 
ioe i | Sf ar Bee t § Fee 
cs jieao antes fog q ot fv ft es el - FF ae of te | 
sia ale boa a _— ...« ~~ 1) eee 
= : 4 a i 3 Seach Son ere S 333 cat cae 
iar eae : + fo Pe S es Sa “Tr : BS Ee ae aged . 
eis Golals ye cee 3 e. PB I, ae eee = — i, 2 
& 3 = F pe Se: gy > : Pa Se Rea oe < 2 E itis eee 
i eB wy YEA itp ie, ee ‘pas ¥ = 4 . an 
ne ie ae = ; as > AN a ’ , ‘ 4 
: Pees ees § : * td : es ‘ - Re e : : an 
: eis ae ae OP “sf : 2? PS es Pa 4 ‘ : * 
- | ‘ 1 oa ie Wes Gs ~_4 tng Set 
ees oe fe: ie She X dhe > ere “ thea, 
as 3 Islan a : oe ew fits r qe 4? hese: be $e Gk, 
, i : peas ; ‘ Rage oes : > "go cee : abt ‘ 5 ee 
ss is are pe ee: ge Mle, shite . be, ae Sea (fe 
ees: = aT tO ae — — ‘i es 
(i Oi ee AN Ue: | ; 
Es 2 es : 
.* (A fy s Be 4 
is gle eee OU yy 2 
pane ye oe yey é ’ eo oe ee ste 
ry aes ee Si i? id } \ 14 ¢ yet s eh Sa eke S & 
Ge EG Bees ul fs t/ : : star oe 
oe ae / Vly if? i vee ce 
Re ly cane =A] / 4% Vhs ee x : yhfee : ie 
en id ae ee. de ce aa oo é 
eka ES BS . Ss ; 4 ee 3s } Sek ° as ie: ge 5 eee sane ee oe 
Ra iet ss ot ‘ des AN set . op wh ge eer i  . a “ 
eae D> be Ni ute © sf Nt 0 ,lllagempppealpppppmsbass sti I 
ae 
ee — y 
- S_—_—_COCOCOCTTllCCIy >>> |=[=[=]_]_=={_—S=—=>=—=—e——————ooy——>>>>>S>S>S>>>]>SSSSSs7 
Pi 
ee ws 
ras a ~~ 3 fo} - 
. - xs — ; 
7 ‘“ . 
—————.  . . __  __—_ “_“ Po ° pe 
OMICS 
ae sae Se ECT TT Cy iho Geeta ens ig cotta gem TLE Mera ce te ee j : ‘ oe oe ier ae Nee : é j é ea tes i SE ee ey 3 mR pit ts, CEM eat 7 SES ane 39. ae ee Ses a 
et Sanus Fh oe he Berea) sled eu etree 9) 2/58 2, = Pe ies Nk Sete nhc ees aa tin atest ee Fi ie re a Rice els bs ee : ee E ; eee Paste” Slag eae Sane : 
Beth ee Sacer ed PAN Fell eran OC tt MMB RR lta oS Onc sy Pee aAR Sete NT oer ata cay gM See eek Soe BG Daan iG Cag “ee : te o:Seabes ee 
eh ta OM SRE ee ee eee ete ee eet cr i 6 ly oe Ae Dani ee miei geal ica araree |, 7 aca PMR ee 8 P| Pig et uae eames Sakon One Ce a ee mee a, 71. ee Re GO ee rcss 121 ot ya : - sal Ses ee alee ut xe Tes - ee 
A they NEM Sse ‘Sorat cates are een i Oe eee ees frie Pn cree Weer 8 NE Si 2 AE A I a ar a ° Sie Sie tA ety ees See ts Tee es et SAP tie era Amd ce heck Gs Se ee ea ata Sc cr a aenta ek 2 et a oe eh alee a ap festa 


July 8, 1935 ADVERTISING AGE 


LLL —— 


. Sales Meeting- 


Even the best salesmen get stale, need something 
new to think about and talk to the trade . . . Bring 
|.‘ out a worth while schedule of News advertising and 
watch your salesmen—and sales—start to effervesce 
in the New York territory . . . News advertising is 
the best new line any salesforce can have. They can’t 
sell it too hard—because it sells more goods than 
they can! ... To freshen up stale salesmen and stale 
sales in New York this year, try The News! 
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Name Committee 


for Swan Memorial 


A special gifts committee to can- 
vass New England for contributions 
to the memorial fund in memory of 
the late Carroll J. Swan, publishers’ 
representative of Boston, has been 
organized. Bayard Tuckerman, MJr., 
heads the committee. Other mem- 
bers include Allyn B. McIntire, Allan 
Forbes, and Sinclair Weeks. 

The fund will be turned over to the 
Permanent Charity Fund of Boston, 
the income to be used for under- 
privileged children. Affiliated with 
the campaign are the Advertising 
Club of Boston, Crosscup Pishon Post, 
American Legion, Lantern Club of 
Boston, and Town Criers of Rhode 
Island. 


“Trenton Times” 


Wins Club Award 


The Headliners Club has presented 
the Trenton, N. J., Times with the 
club’s award for “outstanding public 
service rendered by a newspaper in 
the United States,” in recognition of 
the newspapers’ successful eight-year 
battle for clean government in Tren- 
ton. 

James W. Barrett, editor of the 
Press-Radio Bureau, presented the 
award to Thomas L. Kerney, general 
manager of the Trenton Times News- 
papers, at a ceremony in Atlantic 
City. 


DISPLAY OF MERCHANDISE TIED UP WITH ADVERTISING POSTER 


} 


Unique combination poster and ~~ 


display win 


lay window yon by General Outdoor Advertising Company for furniture company in Chicago. The 
ow revolves to show three separate ensembles. The price of each article is given. 


Net, Station Rates 
on Mutual’s First Card 


The Mutual Broadcasting System 
has issued its first rate card show- 
ing in one section, system rates for 
periods most frequently used, and in 
another, basic rates for the individ- 
ual stations comprising the network, 


according to announcement this week 
issued through WOR, New York. 

Mutual enters its first summer on 
the air by maintaining a permanent 
line hook-up for commercial accounts 
and increasing its number of sustain- 
ing features, among which will be 
exchanges with the Canadian Radio 
Commission. 


BALTIMORE 


FAMILIES 4 


IN BALTIMORE’S STORES 


... is done by readers of 
this one evening newspaper 


That’s a fact worth pondering before you 
build your next schedule Where else can 


families—the 


you find such thorough, economical, one- 


paper coverage—in a quarter-billion-dollar 


retail market? 


Through News-Post advertising you can 
place your sales message before 170,062 


story to these 


(or 84.6%) of the 200,843 families in 
Baltimore’s ABC City Zone—plus 30,997 
families in the surrounding territory— 
all for 35 cents a line. 


That’s 201,059 
greatest coverage ever of- 


fered by a Baltimore newspaper.* 


More important still, when you tell your 


News-Post reading families, 


you get results. That’s why advertisers 
gave The News-Post the largest lineage 


increase of all U. S. newspapers in 1934. 
Get the latest facts and figures. 


BALTIMORE 


EWS-POST 


Baltimores Outstanding Newspaper 


. | *Except Sundays. 


Represented ~—, by Hearst International Advertising Service 


. Boone, General Manager 


The Baltimore Sunday American has the 
largest circulation in all the South . . . 229,832 and still going up. 


TOOTH POWDER 
MANUFACTURERS 


LAY FALL PLANS 


Will Push New Advantage 
Over Paste 


New York, July 5.— The up-swing 
in demand for tooth powder points 
to the largest volume of advertising 
for that product since powder was 
temporarily put in eclipse by liquid 
tooth cleaners such as Rubyfoam 
and Zozodont, and later by tooth 
pastes, following perfection of the 
tube package. Many powders which 
have been without benefit of adver- 
tising will get promotion in the fall, 
it is indicated. 

Although Colgate’s tooth paste is 
better known, Colgate’s powder has 
been supplied to a small clientele for 
more than twenty years. When 
powder sales rose sharply in the 
spring, the company adopted a mod- 
ern package and launched two test 
campaigns in the East. One, in the 
New York Jewish press and the 
other, over Station WOR, Newark, 
provided facts which the company 
will utilize in a larger campaign in 
the fall. 

The Colgate radio program for 
tooth powder has been unique in that 
listeners are asked to telegraph their 
solutions to crimes, and cash awards 
are also telegraphed. Everyone send- 
ing a telegram receives a free can 
of powder. Benton & Bowles are in 
charge. 


Phillips Has Powder 


Charles H. Phillips Chemical Com- 
pany, sponsor of Phillips’ magnesia 
tooth paste, has announced magnesia 
tooth powder. Distribution is being 
secured through intensive mission- 
ary work with dentists and pharm- 
acists. Thompson-Koch Company, 
Cincinnati, is preparing a fall cam- 
paign. 

Calox, the dental powder marketed 
by McKesson & Robbins, has shown 
a marked increase in sales as the re- 
sult of a $25,000 essay contest, which 
has just ended. N. W. Ayer & Son 
is the agency. 

Dr. Lyon’s tooth powder is per- 
haps the bell wether of the powder 
parade. The success of this product 
of R. L. Watkins Company illus- 
trates the potency of constant ham- 
mering at a single theme. “Clean 
your teeth as your dentist cleans 
them,” this advertiser has urged for 


many months—‘“with powder.” While 
newspapers have been the primary 
medium for Dr. Lyon’s, magazine 
advertising, a mid-West radio pro 
gram and some car card advertising 
has been utilized. 

Blackett - Sample - Hummert, Chi- 
cago, directs radio advertising, while 
Thompson-Koch Company and John 
F. Murray Agency handle other me- 
diums. 

Pepsodent Is New 


Pepsodent recently entered the 
arena with a tooth powder for which 
an energetic fall campaign in maga- 
zines and via radio is in prospect. 
Pebeco tooth powder has had little 
advertising support as yet, but this 
situation is likely to be remedied 
through Lennen & Mitchell, New 
York. 

Forhan Company markets a 
powder as well as a paste and an 
antiseptic mouth wash. With its 
agency, McCann-Erickson, the com- 
pany is watching developments 
closely. 

Calsodent tooth powder will be put 
on the air lanes in the fall by J. 
Walter Thompson Company. Bost, 
one of the newcomers to the field, 
has just concluded a national radio 
program featuring Edwin C. Hill, 
and will probably resume in the fall. 
Erwin, Wasey & Co. are handling 
plans. 

While the Listerine family also 
includes a tooth powder, advertising 
plans have not been divulged. Lam- 
bert & Feasley, Inc., is the agency. 


Cole in Charge at 
National Distillers 


John J. Cole, who has been super- 
vising advertising since the resig- 
nation of Clayton Cousens, has been 
appointed director of advertising of 
all the subsidiary and affiliated com- 
panies of National Distillers, Inc., 
New York. He will continue to ex- 
ercise other important executive 
functions. 

National Distillers’ advertising ap- 
propriations will be controlled by a 
committee formed by Arthur W. 
Loasby, executive vice-president; 
Robert Barry, director of public rela- 
tions, and Mr. Cole. 

The corporation’s principal ac- 
counts will continue with Erwin, 
Wasey & Co. with Lawrence Fertig 
& Co. handling the advertising of 
Penn-Maryland Corporation. 


Horton Issues 
“Course in Advertising” 


A convenient portfolio of proofs 
and suggestions entitled “A Short 
Course in Advertising for Horton 
Dealers,” has been issued by Horton 
Mfg. Company, Fort Wayne, Ind., to 
aid in preparing newspaper adver- 
tising. 

The portfolio includes a number of 
completely prepared advertisements 
ready for the dealer’s imprint. 


18 Railroads - 35 Steamship Lines 
S Airways 
advertise regularly in the 


Chicago Hournal of Commerce 


Read dally by active business men for the only complete news of 
business, inaustry and finance availabie iocally in ine Centra: West. 
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ADVERTISING AGE 


“Merchandisable” may not be in Webster, 
but it's an important word in the dictionary 
of sales. To sales and advertising managers, 


“merchandisable coverage” means usable 


advertising power. To national-brand sales- 
men, it means adequate support in the big 
volume markets. 

For advertisers who need big markets, we 
have mapped THIS WEEK'S coverage in 
America’s A Market. In 938 counties, THIS 


WEEK has a minimum coverage of 10%, an 


_ A Powerful Sales Force in America’s A Market 


NEW YORE: 420 Lexington Ave. CHICAGO: 360 N. Michigan Ave. 


This coverage map shows 
where THIS WEEK'S cir- 
culation goes. Standard 
file size. Available at all 
THIS WEEK offices. Write 
or phone for a copy. 


average coverage of 38.7%. These counties, 
where 95% of THIS WEEK'S circulation is con- 
centrated, do 68.6% of the retail business 
of the A Market. | 
This is merchandisable coverage—it's 
usable coverage—it's effective coverage. The 
concentration of circulation in THIS WEEK'S 


21 sales centers is 3 to 5 times more powerful 


than the big national magazines. Which 
means 3 to 5 times more potential business 


for dealers—and manufacturers. 


Atlanta, Baltimore, Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Indianapolis, Memphis, Milwaukee, Minneapolis, New Orleans, New York, Omaha, Philadelphia, Pittsburgh, St.Louis, Washington 
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Corrals Outstanding 
Examples of Photography 


No less than 1,700 illustrations 
have been included in “Photography 
Year Book, 1935,” published by Pho- 
tography of London. The photographs 
have been drawn from all parts of 
the world. The volume, the first year 
book published by Photography, is 
intended as an annual survey of 
every branch and aspect of photog- 
raphy. 

The year book displays outstanding 
examples of pictorial and commercial, 
trick, scientific and applied photog- 
raphy. 


Philadelphia Office 
for Representative 

Reynolds-Fitzgerald, Inc., newspa- 
per representative, has opened a 
branch office in the Land Title Bldg., 
Philadelphia. 

J. David Cathcart, formerly with 
N. W. Ayer & Son, Inc., and more 
recently with Al Paul Lefton Com- 
pany, is in charge. 


Stewart Transferred 


Graham Stewart, for four years 
Eastern advertising manager of 
Christian Herald, New York, has 
been appointed Western advertising 
manager at Chicago. Before joining 
Christian Herald, Mr. Stewart was 
advertising manager of Peoples Pop- 
ular Monthly, Des Moines. 


Wise Succeeds 
Nelson Perry 
At ‘Liberty’ 


New York, July 5.—A shift in ad- 
vertising managers has been made 
by Macfadden Publications, Inc., fol- 
lowing the resignation of Nelson R. 
Perry as advertising manager of 
Liberty. 

Harold A. Wise, who has been ad- 
vertising manager of True Story 
since its founding 16 years ago, has 
been named to succeed Mr. Perry. 

Carroll Rheinstrom, previously ad- 
vertising manager of Macfadden 
Women’s Group and Photupiay, suc- 
ceeds Mr. Wise on True Story. 

Walter Hanlon, promotion manager 
of True Story, has been made adver- 
tising manager of Macfadden Wom- 
en’s Group. 

Curtis J. Harrison, former Eastern 
manager of Photoplay, has been ap- 
pointed advertising manager of that 
magazine. 


Tilbor Promoted 


William Tilbor has been appointed 
assistant production manager of 
Hirshon Garfield, Inc., New York ad- 
vertising agency. 


“Digest” to Change to 
Non-Premium Circulation 


The Literary Digest has decided to 
change gradually from premium to 
non-premium circulation, and conse- 
quently is making an adjustment of 
rate and a reduction in circulation 
guarantee, the publication has an- 
nounced. 

The new rate is based on a guar- 
anteed delivery of 600,000 copies 
average net paid per week. The pub- 
lication will average a surplus of 
100,000 above the guarantee for the 
second six months of 1935. The new 
line rate is $4.50. 


Gillette Makes 
Special Knife 

Gillette Safety Razor Company, 
Boston, has introduced a new prod- 
uct, the Gillette knife, with replace- 
able blades. Pressing of a lever per- 
mits removal or insertion of a new 
blade. 

The blades are sold in packages 
similar to those containing Gillette 
shaving blades. 


Does WMCA Publicity 


Larry Nixon, for the past two 
years with Hirshon Garfield, Inc., 
New York agency, and previously 
with his own publicity bureau, has 
joined Knickerbocker Broadcasting 
Company, New York, in charge of 
WMCA’s publicity. 


500.000 
Watts 


The World’s Most Powerful 
Broadcasting Station 


THE CROSLEY RADIO CORPORATION - 


wi 


= 


Bales executives who use WLW 
often express amazement, not only 
at the coverage of this station (for 
they know it is the most powerful 
in the world), but also at the way 
the goodwill and following of WLW 


erence Over a 


reflect themselves in sales. 


Many items have been lifted from 
comparative obscurity to first pref- 


large area by WLW. 


This in a relatively short time and 


at a surprisingly low cost. 
Ask us to prove what WLW has 


done in your own field. 


CINCINNATI 


POWEL CROSLEY, Jr., President 


Husband, Wife, 
Edit ‘Ladies’ 


Home Journal’ 


(Picture on Page 31) 

Philadelphia, Pa., July 5.—A hus- 
band and wife jointly will edit the 
Ladies’ Home Journal, in the future. 
This co-editorship has no precedent 
in periodical history. Great women’s 
magazines have been edited by men 
and by women, but never jointly, or 
in the relationship of marriage. 

The husband is Bruce Gould, the 
wife Beatrice Blackmar Gould. Both 
were born in Iowa of old American 
stock—Mr. Gould in Luana, Mrs. 
Gould in Emmettsburg. Both at- 
tended the University of Iowa, where 
they first met. Each began news- 
paper work in Des Moines and each 
graduated into the New York field. 

Separately and together, they are 
well known writers. In collaboration, 
they are best known for the widely- 
read “Jimmie Faraday” literary 
broker stories and for several plays, 
one produced by the Theatre Guild 
in 1929. They were married in New 
York in 1923, have a daughter, Se- 
saly, seven years old, and have been 
living on a 120-acre farm. For sev- 
eral years Mr. Gould has commuted 
to Philadelphia five days a week, Mrs. 
Gould to New York three days. 


Mr. Gould’s Record 


Mr. Gould goes to the Journal from 
an associate editorship of The Sat- 
urday Evening Post. He was a pilot 
in the United States Naval air forces 
during the war, a reporter for United 
News in Boston after the war and in 
succession, a reporter for the New 
York Sun, dramatic critic for the 
Wall Street News, aviation editor, 
then literary editor of the New York 
Evening Post before turning to fic- 
tion. 

Mrs. Gould, who writes under her 
maiden name, taught an Iowa coun- 
try school between high school and 
college, was editor of “The Daily 
Iowan” while in university and a 
special writer for the Des Moines 
Register between terms and after 
graduation. Later she returned to 
school at Columbia University where 
she graduated from the School of 
Journalism with an M. S. degree, 
and started and edited the woman’s 
section of the New York Sunday 
World. 

Appointment of the pair as editors 
of the Journal took effect July 1. 


Princess Pat Ties Up 
With Chicago Daily 

Princess Pat, Ltd., makers of aids 
to beauty cooperated in the Chicago 
American, Hearst evening paper, pro- 
motion here for “I want you only,” 
serial by Elenore Meherin, which 
started in the American July 6. 

Asking readers, “How would you 
like to win a cash prize, theatre tick- 
ets or a beautiful Princess Pat Lip- 
stick,” the Chicago American an- 
nounced the opening of “I want you 
only week” which was climaxed with 
the release of hundreds of gift-cer- 
tificate bearing balloons from news- 
paper trucks throughout the city on 
the Fourth of July. Certificates were 
redeemed by the lucky finders at the 
paper’s office. 


Hennessy to “Transcript” 


The Boston Evening Transcript has 
appointed James E. Hennessy as 
manager of circulation promotion, a 
newly-created department. For the 
past six years Mr. Hennessy has been 
with the Boston Herald-Traveler as 
assistant circulation manager. Pre- 
viously he was circulation manager 
of the Fall River, Mass., Herald, and 
the Pawtucket, R. I., Times. 


ASK AMENDMENT 
OF RULINGS ON 
TRANSCRIPTIONS 


Radio Interests Present Case 
to Commission 


Washington, D. C., July 5.—Oppo- 
sition to the enforced announcement 
preceding each record presented on a 
radio program that it is an electrical 
transcription was voiced in a hear 
ing, opened June 28 by the Federal 
Communications Commission on the 
petition filed by World Broadcasting 
System, New York, for amendment or 
clarification of Paragraph 176 of the 
Commission’s rules and regulations. 
The Commission reserved its deci- 
sion. 

The arguments involved all pro- 
gram organizations supplying re- 
corded selections allowing commer- 
cial credits to be sandwiched between 
various numbers. At present, the 
Commission requires that before each 
such number, the announcement be 
made that “this is an electrical trans- 
scription.” 

Allen Segal, representing World, 
argued that the announcement, “the 
following program is electrical tran- 
scription,” at the beginning of the 
broadcast, is sufficient and that sub- 
sequent announcements are bad show- 
manship and “annoying and irritat- 
ing to listeners.” The American Fed- 
eration of Musicians opposed this 
argument. Representatives of Co- 
lumbia Broadcasting System and Na- 
tional Broadcasting Company, both 
of which use some transcriptions, 
were in aecord with World’s conten- 
tions. 


Denies Fraud Charge 


As the only agency man present, 
Raoul Marlo, of Bermingham, Castel- 
man & Pierce, New York, stressed the 
allegation of fraud when the required 
phrase is not used, saying that there 
is no more fraud perpetrated on the 
radio audience when transcriptions 
are used than in sending live pro- 
grams over telephone wires, or ac- 
companying them with transcribed 
sound effects without explanation. 

Mr. Marlo also contended that local 
advertisers and those whose distribu- 
tion allows only spot broadcasting 
will be stigmatized by continuance of 
“transcription” announcements, elec- 
trically transcribed programs being 
their only recourse. 

Elimination of the announcement 
would create a considerable volume 
of advertising business, comparable, 
Mr. Marlo said, to the chain time 
sales, and would benefit many smaller 
advertising agencies, advertisers and 
stations. He further urged that this 
would create more work for artists, 
musicians and technicians required 
in making the records. 

Companies represented at the hear- 
ing, in addition to those mentioned 
above, were Radio Stations WOL, 
KMBC, WTMJ, KGW, KTSA, KNOW, 
KTAT, WACO, KOMO, KGKO, WBAP, 
WFAA, WIBW and WBEC; Local 
Broadcasters, Inc., Washington; Kas- 


per-Gordon Studios, Inc., Boston; 
Standard Radio Advertising Co., 
Hollywood, Cal.; Recordings, Inc., 


Hollywood; National Recording Stu- 
dios, Inc., Washington; Decca Rec- 
ords, Inc., New Yerk; RCA Victor 
Co., Camden; Transigram Sound 
Corp., Hollywood, and Columbia 
Phonograph Co., Inc., New York. 


A MARKET OF 22,000,000 


qn According to the most reliable statistics the Catholics of 
z, America represent over twenty million buyers with an annual 
spending power of twelve billion dollars. 

St. Anthony Messenger with over 140,000 full paid sub- 
scriptions is one of the most popular and most widely dis- 
tributed Catholic magazines in the 
terest is proven thousands of times each month. 

Do not neglect this market longer. 


ST. ANTHONY MESSENGER 
The Popular Catholic Monthly 
1615 Republic St., Cincinnati, Ohio 


The "'Messenger'' will deliver your message. 


country. Its reader in- 
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eg) Sere a pee _ The Harvest of Grain in Oklahoma 
fe et hae ee -¢ _ and North Texas Is the Advance 
a eee i Guard of a Harvest of Orders 


The cutting of the wheat and oat crops in Oklahoma and North 
Texas is completed. Threshing is the order of the day and with 

ee eS ee a wheat crop beyond even the most optimistic forecasts and 
: Seas Dake to “i Sg eae oats estimated at 10% above the ten year average the farmers 
ee eS NR SN Hy of the Southwestern area are planning a summer and fall pro- 
gram of buying. 


This grain harvest is the forerunner of a steady stream of cash 
farm income to these farmers, running on through the harvests 
of corn, cotton, broomcorn and feed crops and the marketing 
~~ Of livestock and poultry and their products. 


& 
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vu 
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Too, this income will be supplemented by upwards of $43,- 
115,000 in crop reduction checks these farmers will receive this 


ut \ year. 
Pas Beene one | ERE a. See 7 . cone a This market is one to be watched and cultivated during the next 
ee | ee * six months. It will be productive of sales well above normal. 


wee a care Sanaa 
oF GENER 


Plan to get your part through a consistent advertising program 
in The Farmer-Stockman. 


The FARMER-STOCKMAN 


af aoa get dlathis Dee eRT : OKLAHOMA CITY, OKLAHOMA 
Se Si | ges yo a: *» #h , Thoroughly covering Oklahoma and North Texas. 
Sek. ' [SP GF) akon \. , Now more than 225.000 Circulation 
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Bronze Tablet 
C.C.A. Tribute 
To Paul West 


(Picture on Page 31) 

New York, July 5.—In recognition 
of his pioneering as first president 
and charter director of Controlled 
Circulation Audit, Inc., Paul B. West 
was presented with a bronze plaque 
by the organization June 25. 

When Mr. West, who is managing 
director of the Association of Na- 
tional Advertisers, became president 
of the C. C. A. in 1931, it had only 
70 members, of which 24 were pub- 
lishers. Due largely to the founda- 
tion laid during his administration, 
membership now includes 69 publish- 
ers and 60 advertisers and agencies. 

The tablet presented to Mr. West 
reads: 

“In appreciation of his loyalty, the 
Board of Directors, of the Controlled 
Circulation Audit, Inc., award this 
plaque on this 15th day of June, 
1935, to Mr. Paul B. West, first 
President and Charter Director, 
whose unselfish devotion, keen mind, 
and cognizance of the problems and 
purposes of the Controlled Circula- 
tion Audit, Inc., present, and future, 


CITY COPY Madden Writes Book 
on Hotel Advertising 
A new book, “Advertising of Ho- 
WARNING tels,” by Clarence Madden, has been 


published by The Hotel Monthly 
TO Press, Chicago. The book deals with 


the problem of selling rooms and 
Automobile Owners 


service in its entirety—promotion, 


publicity, “in-the-house,” ‘“word-of- 
dhenden — mouth,” copy, appropriation, selec- 
City wilt ao phemat Pe tod asved | |tion of mediums, and agency selec- 
twe or more trattic tickets for which treftic fines heve tion. 


not been paid. 


495—Missouri 201—Wyendotte County, Kes. 
46—Johnson County, Kes. 44—Out State, Kes. 


The author had many years of 
practical experience in the advertis- 
ing of hotels. As early as 1912, with 
the late E. M. Statler, he began de- 
vising and inventing ways of adver- 
tising hotels. Mr. Madden has spent 
20 years in planning and executing 
the advertising of the Statler hotel 
system. The new book retails for $2. 


Death Takes Battey 


William H. Battey, veteran Hart- 
ford, Conn., and Springfield, Mass., 
advertising man, died June 29 in the 
Springfield Hospital. He was 76 
years of age. Mr. Battey moved to 
Springfield from Hartford five years 
ago. He is survived by a son and 
two daughters. 


Automeble owners and drivers who heve received tret- 
fie tickets which ere not peid, coll et the Traffic Bu- 
reeu, 2nd floor City Hell for edjustment. 


EDW. P. CONNOR 
Director Tretfic Bureeu. 


The Detroit Common Council has 
voted $7,639 for advertising to 
stimulate collections. Here is the 


first copy. Miss Roberts Appointed 


Mattie Roberts has been appointed 
manager of the New’ York office of 
have made possible a firm founda- The Advertising Record Company, 
tion and a practical line of develop-|{nc., publisher of National Advertis- 
ment for this organization.” ing Records. 


than if you visit only 


most merchandise. 


more homes... to 


RESULTS. The 


During the first five 


newspaper. 


lowest in the country 
cost. 


NEW YORE 
H. A. McCandless 
60 East 42nd Street 
CHICAGO 
8. . Bcolaro & Meeker, 
“5S 300°: Michigan Avenue. 


ADVERTISERS 


CIRCULATION. 


the newspaper which reaches the greatest number of readers will sel] the 


The Sunday Inquirer with an all-time peak of 677,135 circulation goes into 


newspaper, Morning, Evening or Sunday. 


rings the bell with the boss. Likewise the newspaper which brings in the 
business is the one which stands in with advertisers. 


. . and spent more money in The Inquirer than in any other Philadelphia 


COST. As your costs go down your profits go up. That’s an established 
principle. And the newspaper which decreases your advertising expense 
increases your profits. 


The Daily and Sunday Inquirer with a combined circulation of almost a 
million . . . with the lowest milline rate in Philadelphia and one of the 


The Philadelphia Anguirer 


“Pennsylvania’s Greatest Morning Newspaper” 


RULE OF 


| 


If you call on 100 prospects you will sell more goods 
50. That’s just plain horse sense. By the same token, 


more actual buyers ... than any other Philadelphia 


~ « * 


salesman who brings home the bacon is the one who 
months of 1935, general advertisers used more space 


x * * 


. . . covers the rich Philadelphia market at a minimum 


DETROIT 8T. LOUIS 

"> Sa eee 6." Cohine Democrat Building 
BOSTON BEATTLE—SAN FRANCISCO— 
M50 Bayiston Street ME Sidwell Oo. 


COMMITTEES OF 
NEWSPAPERS AND 
A.B. C. 10 MEET 


Directors Authorize New York 
Discussion 


Chicago, July 5—The Audit Bu- 
reau of Circulations has appointed a 
committee of directors to meet with 
the newspaper committee in New 
York late in July, 0. C. Harn, man- 
aging director, announced following 
the monthly board meeting in Monte- 
bello, Que., June 28. Frank S. Newell, 
Toledo Blade, is chairman of the 
newspaper committee, which recently 
made a lengthy report criticising 
various phases of the Bureau’s oper- 
ation. 

An analysis of this report, prepared 
by the managing director at the 
request of President Thomson, was 
presented at the directors’ meeting 
in Canada. This analysis was ordered 
sent to all members of the Bureau, 
with the request that it and the com- 
mittee’s report be studied together. 

The newspaper committee’s report 
included a statement by a firm of 
accountants retained by the commit- 
tee to help them in their work, to 
the effect that the annual financial 
report for the fiscal year ending Aug- 
ust 31, 1934, did not accurately reflect 
the financial condition of the Bureau; 
that instead of an operating deficit of 
$19,631.34, as shown in the Bureau’s 
financial statement, there was an 
operating profit of $6,605.62. 

Arthur Young & Co., the public 
accountants who installed the system 
of accounting used by the Bureau 
and who audited the books of the 
Bureau, presented to the board a 
statement certifying that the finan- 
cial statement presented to the mem- 
bers was correct and in accord with 
sound accounting principles and prac- 
tice. 


Select Third Firm 


The board of directors decided 
that, inasmuch as the difference be- 
tween the two firms of public ac- 
countants was a technical one, a 
third firm of public accountants of 
national repute should be chosen, 
satisfactory to the committee of the 
board and the newspaper committee, 
to render an opinion to the board as 
to the preferable system of account- 
ing and as to whether or not Arthur 
Young & Co.’s statement of the finan- 
cial operations of the Bureau was 
correct. 

New members of the A. B. C. were 
announced as follows: 

Advertisers: Armand Company, 
Des Moines, Ia.; Bankers Life Com- 
pany, Des Moines, Ia.; Best Foods, 
Inc., New York City; Buick Motor 
Company, Flint, Mich.; Cadillac Mo- 
tor Company, Detroit; Canadian Gen- 
eral Electric Company, Toronto; 
Chevrolet Motor Company, Detroit; 
Columbia Broadcasting System, New 
York; Frigidaire Corporation, Day- 
ton; George S. Galloway, Inc., Chi- 
cago; Great Atlantic & Pacific Tea 
Co., New York City; Hygrade Syl- 
vania Corporation, Salem, Mass.; 
Plymouth Motor Corporation, De- 
troit; Seagram Distillers Corpora- 
tion, New York; Thompson Products, 
Inc., Cleveland; American Distilling 
Company, New York. 

Advertising agencies: Lloyd H. 
Hall Company, New York; Van Sant, 
Dugdale & Co., Baltimore; Westco 
Advertising Agency, San Francisco. 


Newspaper Members 


Newspapers: Daily News, Athol, 
Mass.; Evening Times, Beverly, 
Mass.; Herald, Brownsville, Texas; 
Daily News, Clarksdale, Miss.; Morn- 
ing Telegraph, Harrisburg, Pa.; 
Evening Dispatch, Michigan City, 
Ind.; News, Michigan City, Ind.; 
L’ Illustration, Montreal, Que.; Paw- 
tuxet Valley Daily Times, West War- 
wick, R. I.; Signal, Zanesville, O.; 
Times Recorder, Zanesville, O. 

Weeklies: Jewish Examiner, Brook- 
lyn; Inquirer, Scarsdale, N. Y. 

Magazines: Microphone, Boston; 
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National Sportsman, Boston; Popw 
lar Homecraft, Chicago; Popular 


Publications, New York; Romantic 
Confessions, Minneapolis; Romantic 
Movie Stories, Minneapolis; Science 
News Letter, Washington, D. C.; 
Short Stories and West Combination, 
Garden City, N. Y.; Today, New 
York; United States News, Washing- 
ton, D. C. 

Business papers: Aero Digest, 
New York; Mida’s Criterion, Chi- 
cago; Service, New York. 


Produces Catalog 
of Photographs 


Kaufmann & Fabry Company, Chi- 
cago, commercial photography and 
photographic illustrating, has pub- 
lished a new volume “Photographic 
Illustration Library,” containing 
suitable illustrations for purposes 
where the advertising budget is lim- 
ited, or where time prevents having 
an illustration specially made. 

Hundreds of scenes and situations 
common to every day life, especially 
made for advertisers and publishers, 
are shown. The photographs are 
classified in groups, such as “Busi- 
ness, Office, Sales,” and “Home Life, 
Couples, Families.” 


Handles General Drive 


Addison Lewis & Associates, Minne- 
apolis, have informed ADVERTISING 
AGE that the agency is handling the 
general advertising campaign for 
Sunfed, the Vitamin “D” flour, while 
Hays MacFarland & Co., as reported 
in ADVERTISING AGE of June 24, are 
placing the bakery campaign for Sun- 
fed 5-Vitamin bread for the same 


organization, Commander - Larabee 
Corporation, Minneapolis. 
J.C. St. John Dies 


James C. St. John, 75, for 30 years 
a member of the advertising staff of 
the Chicago Daily Drovers Journal, 
died June 28 at Woodlawn Hospital, 
Chicago, of pneumonia. Mr. St. John 
through his long connection with the 
Drovers Journal and the old Live 
Stock World, specialized in automo- 
bile advertising. 


IF You WANT GooD 
PHOTO STATS- QUICK- 
CALL RAPID/ GO 


RAPID 


COPY SERVICE CO. 


5 BRANCHES—One 
near you fo serve you 


NEW YORK 


415 Lexington Avenue 
444 Madison Avenue 


VAnderbilt 3-3680 
CLEVELAND 


Union Trust Building 


Main 9335 
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CHICAGO. 


110 So. Dearborn St. 
228 N. La Salle St. 
360 No. Michigan Avenue 


STAte 5977 


ay 


q® 


*, 


on om — . — ——_$ $ 
| ————————————————ee— | ¥ 
a 
i Biri gs | 
Sereno 10—Nebraske 4—lowe | 
eee tan 4Oklehome 3—Colifornia | 
eae ene 1 eoch—District of Columbia, Floride, | 
ae IMinois, Indiana, Michigan, 
We. a ” | 
aa = ee 
a Pie —__ 
Si eae Cra 
seen bake 
er 
or ~ aaah S: e be ae 
ere 
ea aeae © ig 
Say ae 3 AS 
i | yy | 
ae 2 ¢ 
‘ A —— a e 
s 2 \ 
ee a 7% > i 
eg eke es s - . | | 
ap es He \ j a 
Pe argc oe i 
Be ene aes Pits Ls = os | 
ieee sal ci \Y / é 
=A ae e \\ yr U \ }) ‘EZ \ 
aa ee, j} (hia C8 = 
— | | \ #) Yo 
ee eee a= " 3 
ey seen ip r \ => ~s 
ee - a = v , b>] 
es ede y is" > __F | 
z [S La 
I 8 Zs L(A 
ous | ¢ \Q 3 
: | : 2 i ren" ae ; x 2 \ 
ea | or * 
2 | 7] ~ 
: , *. 
ey 
a 1 \ ee 
i al PCC Yi | a 
es ROCKY 4 
| NSE SY ” | 
Pye So —“CSsSCSCsCSCiésC Exit. 
ity asta Mi Vases’ : 
wee rs T | 
: : ‘ee iad ‘ ie r Oo Oo os 
“es sy 
eater 
30 ee a 
Bigene) yO Rey e | 
- a 
a 
4 es ? 
? : , 
i : Po 
_ 
S—“C:isSCSCs ny : 
ee Saw , 
ce. Gt © sn en ee Me Hae fee a REN GE fe ie ene Se ony eee al Pie eee ile WA a ; Di ease tag ee RE TE i Te oye : Bae ee a aie ere Se ke ag 
eis Se ie ee eae ee PR eer ee ae eet Het res Pace ee pee ee epee aot i Po a ae eee Renee ee Bh 2 Ok ie nee ett ge So re eae tee eee oe Crean The 
berm SPRINT eR emer i nies a sa Oe ay. ene Secret wat vec eM ere Rar, 12, 0r' orale or eRe + ra a ae a ee eg ee pi ue ar een ON aa ON Le aie el il NI Mite ace eI Bg st ae a NAS Nh Noe aS eS 


Ua 


ay 


July 8, 1935 


ADVERTISING AGE 


Announcing the Appointment 
of 


BRUCE GOULD 
and 


BEATRICE BLACKMAR GOULD 


as 


Editors-in-C hief 
of the 


LADIES HOME JOURNAL 


THE CURTIS PUBLISHING COMPANY 
PHILADELPHIA, PENNSYLVANIA 
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Copy Testing 


The success of copy testing has 
stimulated such remarkable expan- 
sion of the experiments in this field 
that a much larger fund of data will 
shortly be available as a basis for 
further generalizations on this im- 
portant subject. 

Many experiments are being made 
both as to technique and methods of 
checking results. It is safe to say 
that no one standard procedure has 
been agreed upon as yet; on the 
other hand, a wide variety of meth- 
ods has been employed, with the idea 
of providing checks which will indi- 
cate weaknesses or errors in a given 
test. 

The idea of checking copy-testing 
techniques is a sound one, since 
there are still many skeptics who 
believe that experience is the only 
safe guide to good copy-writing. 
However, even the most conservative 
advertising men now regard testing 
of copy as a safety measure, if noth- 
ing else, and as offering assurance 
that an entire campaign, instead of 
merely occasional pieces of copy, 
will function at maximum efficiency. 

One of the new ideas in copy- 
testing is the use of multiple adver- 
tisements in the same issue of the 
same publication. This tends to 
eliminate variations due to differ- 
ences in conditions under which ad- 
vertisements are published, and thus 
to establish the “control” which is 


Proves Value 


sometimes the doubtful element in 
a test. 

Still another new idea is the more 
careful check of immediate sales re- 
sults than has been employed up to 
this time. This is based on com- 
plete information regarding changes 
in distributors’ stocks during the 
period covered by the test, the 
effect of the advertising in terms 
of sales being immediately reflected 
in retailers’ calls for additional 
stocks. 

Standard types of consumer inter- 
views, to determine those adver- 
tisements which are best remem- 
bered, are also employed where no 
sales checks are made. However, a 
combination of the two methods 
seems to be growing in favor, and 
has much to commend it. 

Growing interest in copy-testing is 
indicated by the fact that one im- 
portant advertiser has had five dif- 
ferent tests under way at the same 
time. Those who are investing large 
sums in advertising space realize the 
tremendous gains which will follow 
the substitution of highly effective 
for mediocre copy. 

ADVERTISING AGE is publishing more 
news than ever before regarding 
test campaigns, and the results of 
these tests should furnish signifi- 
cant indicators of the factors which 
add new power to today’s advertise- 


ments. 


The Trade and the Contest 


The addition of the trade contest 
to that participated in by the gen- 
eral public has undoubtedly greatly 
increased the value of the contest as 
a merchandising idea. Bringing the 
merchant and his salespeople into 
the contest arena gives the adver- 
tiser a new and important advan- 
tage which may well justify the ex- 
pense and energy involved in contest 
promotion. 

Contests for the public only have 
some value, without question, but 
many successful merchandising ex- 
ecutives were beginning to ask them- 
selves if the idea had not been over- 
done. With the addition of the trade 
contest feature, the plan may con- 
tinue to be worked for some time 
without loss of sales value. 

From the standpoint of the pub- 
lic, the contest has simmered down 
largely to a quick sampling promo- 
tion. Looked at from the standpoint 
of prize awards to the trade, it has 


good-will building possibilities that 


are considerably more important 
than they are usually found to be in 
the case of the general public. 

While there may be some bugs in 
the trade contest program, most mer- 
chants have no objection to the en- 
thusiastic co-operation of their sales 
organizations in promoting products 
in whose success they are given 
more than a normal share. The busi- 
ness represents immediate profit and 
additions to volume, and if prizes 
are won also, they are pure velvet. 

Incidentally, the manufacturer who 
does not care to reduce the pub- 
licity value of his advertising by the 
injection of the contest idea may get 
a sales kick out of the latter by 
confining it entirely to the trade. 
If it is backed by the right kind of 
advertising and trade promotion, 
such a contest may accomplish the 
advertiser’s main objective with- 
out diverting attention from the 
direct selling value of his consumer 
copy. 
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Puts Gargantuan 
Envelope in Parade 


To the Editor: As you may or may 
not know, Connecticut is celebrating 
her Tercentenary this year. Each 
town and city has its own days or 
week for special celebrations, and 
Stamford made June 13 its parade 
day. 

Among the other floats in the 
parade was one by our company, a 
photograph of which is enclosed. 

As we manufacture postage meters 
for metered mail, contend, and can 
prove that this system speeds both 
the preparation and dispatch of 
business mail, we mounted one of 
the largest envelopes on record (11 
feet long, four feet high), put air- 
plane wings on it, installed one of 
our Model FV postage meter ma- 
chines, and “flew” the parade. 

Our “pilot” operating the machine 
sealed, enveloped and imprinted them 
with a Charter Oak cachet, post- 
marked Stamford, June 13, ’35, and 
a specimen “meter stamp.” These 
envelopes contained a _ short his- 
torical writeup of the postal ser- 
vice and our company, and were 
tossed to the crowd as the plane 
“soared overhead.” 

W. E. SMITH, 

Advertising Manager, The Postage 


Meter Company, Stamford, Conn. 
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Political Copy Reaches 


High Plane in Australia 
To the Editor: Under separate 


Voice of the Advertiser 


cover we have sent you proofs of 
advertisements used during the cam- 
paign leading up to the general elec- 
tion for the state of New South 
Wales, Australia, on May 11, 1935. 
These advertisements were prepared 


SETTER Now For. 


This Man... 


oy 


by us as advertising agents for the 
United Australia Party. 


You will remember that some 
months ago we sent you copies of 
advertisements used in Common- 
wealth election on behalf of the 
same party, and this further series 
has been forwarded because, incor- 
porating the experience of the pre- 
vious campaign, it has features that 


must be entirely new so far as po- 
litical advertising is concerned. 
For the election 90 seats were con- 
tested, mainly by candidates repre- 
senting the United Australia Party 
and the Labor Party. In range and 
intensity the advertising campaigns 
of both parties constituted a record 
in political advertising in Australia. 
The whole campaign was concen- 
trated into a period of less than 
three weeks, and advertising was 
placed in over 100 papers through- 
out the country; broadcasting was 
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carried out almost continuously from 
one or other of a dozen broadcast- 
ing stations; and many tons of 
leaflets as well as posters and screen 
slides were supplied to local com- 
mittees for the assistance of the vari- 
ous candidates. 

It is, however, the presentation of 
the advertising theme which we be- 
lieve is the most interesting feature 
of the campaign. It will be seen 
that the usual method of attacking 
the other side has been largely dis- 
carded and a happy, positive, and 
constructive mode of presentation 
adopted. The extensive use of pho- 
tographic models enabled a _ very 
human note to be struck and the 
effects of political action on the 
lives and homes of the people to be 
vividly portrayed. 

That this method of presentation 
was effective was shown by the fact 
that the success of the United Aus- 
tralia Party at the polls was unpre- 
cedented and exceeded the expecta- 
tions of even the most optimistic 
political observers. 

We should be grateful to have 
your comments on these advertise- 
ments and we trust, too, that they 
will be of some service to the many 
people amongst your readers in- 
terested in development of political 
advertising in other parts of the 
world. 
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FRANK GOLDBERG, 
Governing Director, The Goldberg 
Advertising Agency, Ltd., Syd- 
ney, New South Wales. 
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Liked Report 


To the Editor: Congratulations to 
you and to the editorial staff on your 
excellent coverage of the A. F. A. 
convention. I came in contact with 
it at first hand during the conven- 
tion, and my enthusiasm for the re- 
sults is based as much on what I saw, 
as on your current issue. 

THOMAS QUINN BEASLEY, 
Executive Director, National Coun- 
cil of Business Mail Users, 
Chicago, Ill. 
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Praise from Caesar 

To the Editor: It would be quite 
impossible to tell you adequately how 
much we all appreciate the wonderful 
support given by you and your as- 
sociates of ADVERTISING AGE to the 
Federation convention. I don’t see 
how you could have done a better 
job. 

It was at least a ten-ring circus, 
and how Mr. S. R. Bernstein and his 
news hawks gathered such a com- 
plete story is a mystery to me. De- 
spite the best intentions in the world, 
I missed more than half of it. 

Your editorials as well as the news 
stories were most encouraging, and 
helped tremendously to make the 
convention a success. 


Cuester H. LANG, 
Director of Publicity, General 
Electric Co., Schenectady, N. Y.; 


President, Advertising Federa- 
tion of America. 
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And none of them very well. And the same thing happens when one man tries 
to excel in every conceivable photographic technique. No one man can equal 
eight men in talent. The varied talents of our efght illustrators is the remarkable 


difference between ourselves and all other photographic studios. 


These men are equipped with the country’s best studios, assisted by a large group 


of artistic and technical aides, and backed by a 53 year old organization. 
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Good editing puts teeth in a magazine — makes it cut deeply 
| into the consciousness and imagination of its readers — gives to 


advertising pages the drive that rips through sales resistance. 
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The Crowell Publishing Company... COLLIER’S, WOMAN'S HOME COMPANION, THE AMERICAN MAGAZINE, THE COUNTRY HOME... Combined Circul 
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HUMAN INTEREST PHOTOGRAPH WINS SAN DIEGO GOLD MEDAL 


This illustration for an advertisement of Union Central Life Insurance Company, Cincinnati, which had 
already won several prizes, gained new laurels last week when it took the gold medal in the commercial 
class at the Fifth International Salon of Photography at the California Pacific International Exposition. It 
was produced by Sarra, Inc., Chicago, for J. Walter Thompson Company. Charles R. Prilik is art director. 


FAMILIARITY 
WITH PRODUCT 
IS NOT ENOUGH 


Professor Finds Some Brands 
Lack Prestige 


Chicago, July 5—Brand familiar- 
ity and brand prestige are two dif- 
ferent things, in the opinion of M. 
A. Lohner, of the School of Business, 
University of Chicago. Prof. Lohner 
has just concluded a study which 
shews that though the two go hand 
in hand in many instances, there are 
notable exceptions. 

Because of habit, frequency of pur- 
chase and the buyer’s present finan- 
cial status, the study indicates, one 
brand may still be used while an- 
other is coming to occupy a domi- 
nant position in the consumer’s fa- 
vor. Therefore, it was felt, dis- 
crepancies between use and prestige 
do not necessarily invalidate the lat- 
ter as an index of advertising effec- 
tiveness. 

Two hundred and thirty women 
were tested for brand familiarity 
and degree of favorable feeling to- 
ward certain brands of tooth paste, 
face soap, electric refrigerators, 
coffee and canned soup. The infor- 
mation was secured through ques- 
tionnaires administered to groups, 
the average number for each being 
33. The measure of familiarity was 
the number of times a brand was 
thought of first when the commodity 
Name was mentioned. Prestige was 
measured by having the consumers 
rank brands in order of preference. 
Each brand was also rated on a pre- 
pared rating scale. 


Results of Survey 


Pepsodent tooth paste is an out- 
standing example of a brand where 
familiarity and prestige showed a 
close relationship in the survey. It 
led nine brands of tooth paste in both 
characteristics, 31 per cent of the 
consumers mentioning it first and 29 
per cent ranking it foremost. Camay 
soap and General Electric refriger- 
ators alsé6 demonstrated a close cor- 
respondence between familiarity and 
prestige. Camay ranked fourth in 


familiarity, fifth in prestige. Its per- 
centage values for the two series were 
identical, being 13 per cent. 

The entire set of seven brands of 
electric refrigerators showed an ex- 
ceedingly close relationship between 
the two characteristics. General Elec- 
tric led in both series: 54 per cent 
associated it first with the commod- 
ity name and 53 per cent gave it 
primary ranking. 

Several brands showed a decided 
discrepancy between familiarity and 
prestige. One tooth paste, for exam- 
ple, was the second most widely 
known in its field, and yet was sev- 
enth in prestige. Sixteen per cent 
mentioned it first, but only eight per 
cent ranked it first. Another tooth 
paste was mentioned as first choice 
by five per cent of the women, giving 
it eighth place in this characteristic; 
while eleven per cent ranked it first 
to give it fourth place in prestige. 

One soap was fifth in first men- 
tions, receiving 12 per cent of the to- 
tal number, but led the way as re- 
gards prestige, 26 per cent ranking 
it first. 


Extends Promotion of 
Residential Building 


House Beautiful, New York, will 
issue this fall two supplementary 
publications which will be coordi- 
nated with the magazine in reaching 
all types of influence in the field of 
home construction. The first will be 
a Building Manual, published in con- 
nection with the September issue, 
which will be distributed to more 
than 15,000 leading contractors, 
building supply houses and bankers 
in 953 cities. 

It will be followed in October and 
monthly thereafter by a trade edi- 
tion, circulated to this same list. 


Chain in Indianapolis 


National Brand Stores, Inc., vol- 
untary retail grocery store chain, has 
begun operations in Indianapolis, 
with A. C. Schrader Company, as the 
sponsoring wholesaler. Nearly 50 
Indianapolis stores are now part of 
the organization, which includes a 
total of more than 5,000 affiliated 
stores. 


Gans Heads Agency 


Max Gans has become sole owner 
of Frederick N. Sommer Advertising 
Agency, Newark, N. J., after 43 years 
with that organization. William M. 
Sommer, who became a partner in 
the agency with Mr. Gans in 1920, 
has retired. The name will be 
changed to Gans Advertising Agency. 


Colorado Law 
Divorces Food, 
Drug Emporiums 


Denver, Colo., July 5—A veritable 
shower of injunction suits has de- 
scended upon law-enforcing officials 
in this state following passage of the 
Colorado restaurant law, prohibiting 
the sale of food in any mercantile es- 
tablishment where other products 
are sold. 

Independent and chain druggists, 
at whom the law was aimed, have 
banded together in many communi- 
ties to attack the legality of the law, 
sponsored by restaurant men. At the 
same time, many are meeting the sit- 
uation temporarily by opening lunch 
counters on adjoining premises. The 
statute also hits a large number of 
miscellaneous establishments. 

One suit charges that the law con- 
stitutes class legislation, discrimi- 
nating in favor of hotels, which may 
operate restaurants on the same 
premises where the hotel is con- 
ducted, while the druggist may not 
serve food in the same room where 
he dispenses drugs and sundries. 

That the druggists value their res- 
taurant business highly was indi- 
cated by one case. The Jeancon Drug 
Company closed out its stock of drugs 
and accessories overnight and the 
following day blossomed out as the 
Jeancon Restaurant—‘meals served 
at all hours of the day and night.” 


Cheese Law Ignored? 


Milwaukee, Wis., July 5.—Cheese 
manufacturers assert that the re- 
cently enacted Wisconsin law requir- 
ing restaurants to serve a quarter of 
an ounce of cheese with each meal 
costing 25 cents or more is being ig- 
nored. 

The law was conceived as an aid 
to the great Wisconsin cheese indus- 
try, but restaurants have failed to 
enter into the spirit of the statute, 
and enforcement is lax. 


Metropolitan Handles 


C. ampaign on H ousing 
Metropolitan Advertising Com- 
pany, New York, has begun prepara- 
tion of a newspaper advertising 
campaign for Hub Homes-Stewart 
Willey, sponsoring a housing devel- 
opment in Queens County. Four hun- 
dred homes are to be erected. 
A large list of metropolitan daily 
and Sunday newspapers will be em- 
ployed. 


Celt cuts deeply into the 
consciousness and imagi- 
nation of its readers? 


that’s why 
merican 


MAGAZINE 


wins consistent applause from 
advertising men: 


THE 


**Your editorial people are to be congratulated upon the 


fine job they are doing.” 
Egbert White, Vice-President 
Barren, Barron, Durstine & Ossorn, Inc. 


% at tt 


“SA grand job has been done by The American Magazine!” 


Franklin Bell, Advertising Manager 
H. J. Heinz Company 
eo ie % ti 


“I have been watching the development of your new 

editorial program with much interest and wish to com- 
pliment you on its effectiveness.” 

Thomas D’A. Brophy, Vice-President 

Kenyon & Ecxuarpt, Ine. 


at at at 


“It is one of the very few magazines which I take the 

time to read. I find all of its features interesting and 

enjoyable.” 
Howard J. Mountrey, Vice-President 


Tue Borpen Sates Company,’ Inc. 


it so sa 


“TI think you are doing a splendid job with this publication.” 


Edwin O. Perrin, Vice-President 
McCann-Ericxson, Ine. 
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Taylor Elected Head 
of N. J. Press Group 


Galvin P. Taylor, Montclair Times, 
was elected president of the New 
Jersey Press Association at its 79th 
annual meeting June 29 at Lake 


George, N. Y. He succeeds Col. 
Charles C. Kahlert, Perth Amboy 
News. James Kerney, Jr., Trenton 


Times Newspapers, was elected vice- 
president, and William B. R. Mason, 
Boundbrook Chronicle, treasurer. 
John W. Clift; Summit Herald, was 
named secretary. 

The newspaper of the future will 
assume an increasingly important 
role as an interpreter of the news, 
Prof. Kenneth Olson, new head of 
the journalism department of Rut- 
gers University, and newly appointed 
executive secretary of the association, 
told the meeting. 


Schackley Resigns 

George Schackley has resigned as 
general musical director of WOR, 
Newark, N. J., to become president of 
the newly-formed Treasure Chest. 
Inc., an organization creating, manu- 
facturing, and selling premiums for 
radio use. 


Gaess in Posters 


Gaess Outdoor Advertising Com- 
pany has been organized in Union 
City, N. J., with offices at 388 New 
York Ave. William C. Gaess heads 
the new company. 


Potato Chips Placed 


in Metal Packages 


The G & G Potato Chip Company, 
Cohoes, N. Y., has adopted a new 
family line of metal packages for 
potato chips. The one-ounce size con- 
sists of a Reynolds Metal bag printed 
in blue on silver. The one-quarter 
and one-half pound cartons are sealed 
in Reynolds Metal wraps, printed in 
dark blue and orange on silver. 

The new packages, light-proof, 
moisture-proof and grease-proof, 
were manufactured by Reynolds 
Metals Company, New York. 


“Union-Star” Prints 
Home Economics Section 


A 28-page “Home Economics Sec- 
tion” was included with the issue of 
the Schenectady, N. Y., Union-Star 
for June 26. The section contained 
articles by Emily Post, Edith Barber, 
Lucile Harris, and other distin- 
guished authorities on home econom- 
ics, and Union-Star prize-winning 
recipes. Many nationally-advertised 
products were advertised in the sec- 
tion. 


Takes Over WPG 


Atlantic City received permission 
from the New Jersey Public Utility 
Commission June 28 to take over 
operation of station WPG. Five years 
ago the city leased the station to the 
Columbia Broadcasting System. 


COST OF DEALER 
IDENTIFICATION 
RADIO PROBLEM 


Pumpian Asks NAB. to Give 
It Thought 


Chicago, July 5.—Hope that the 
National Association of Broadcast- 
ers will consider the handling of tie- 
in advertising at its Colorado Springs 
convention next week was expressed 
by Nate H. Pumpian, director of 
media for Henri, Hurst & McDonald, 
today. 

Mr. Pumpian addressed the radio 
departmental of the Advertising Fed- 
eration of America on this subject. 
Because of the crowded program, 
however, no discussion followed. 

The space buyer summarized the 
problem in these words: 

“A manufacturer using a network 
program decides, as a part of his 
resale plan, to identify his local out- 
lets. The manufacturer arranges 


ll 


Step 


up and 


SMASH nr! 


You can volley the ball until the gallery is cross-eyed. 
Or you can step up to the net and put it away for the 
point. In your radio advertising are you putting on 
an exhibition before a coast-to-coast gallery or are you | 
winning games and sets? Why not pair up with a 
partner who can play net? Our new high-fidelity trans- 
mitter is right in the center of the court, at the net, 
between New York and Philadelphia, the country’s 


first and third largest markets. 


WOR 


NEW WAY TO BRING DEATH TO INSECTS 


cRYS TALS 


(Paradtohiorh ” 


The vaporizing drum is an important accessory to the moth crystals 


being marketed in the East 


by United Drug Company. 


with the network to fade out the 
last minute of his program so that 
each local station announcer can 
come in and identify the local dealer 
in key cities served by the station. 
The time used for this tie-in remains 
part and parcel of the program time 
and does not use any of the station 
break. 
Against a Charge 


“Should the advertiser be charged 
for this cooperation rendered by the 
individual stations? Is this a ser- 
vice which should be offered to net- 
work advertisers who require it at 
no additional cost?” it is questioned. 

“Or, should the advertiser pay 
each local station for the tie-in, and 
if so, how shall this charge be de- 
termined? Of course the network 
advertiser has already paid for the 
time on which the tie-in is made. 
Should he be required to pay again 
for what he has already paid for? 

“To indicate the dollars and cents 
importance of this problem—if an 
average of $10 per station is charged 
for a network of 50 stations, this 
means $500 additional per broad- 
cast; and if this charge is $20 it 
means $1,000 more per broadcast.” 

While many advertisers feel that 
a single charge for time should cover 
all contingencies, Mr. Pumpian said 
that a “courtesy rate” of $10 for such 
announcements probably would not 
engender much opposition. KOL, 
Seattle, has just established this 
rate, he pointed out. On the other 
hand, 30 of 64 stations used by an 
advertiser last spring made the tie- 
in announcement without charge. 

Still another possibility is a “‘ser- 
vice” charge, which is a nominal 
cost not approximating the usual 
rate for a one-minute announcement. 
Henri, Hurst & McDonald made such 
an arrangement with a group of sta- 
tions recently. 

“The station can insist on pay- 
ment of its regular station rate for 
announcements,” continued Mr. 
Pumpian. “The refusal of certain key 
stations to do business on any other 
basis than this is one important rea- 
son for presenting the problem. And 
we must bear in mind that many 
stations have made the cost of eve- 
ning minute announcements prohibi- 
tive. The cost, based upon a 15- 
minute program, can be as high as 
50 per cent of the total network cost 
for the station. Such a cost cannot 
be justified.” 

Mr. Pumpian said that no station, 


as far as he knows, has issued a rate 
card containing a definite quotation 
for dealer identification tie-in an- 
nouncement within the advertiser’s 
network period. 

“Until radio stations establish such 
a rate on their cards,” he continued, 
“advertising agencies must maintain 
their position of negotiating in 
order to secure what they consider 
a fair cost for such service.” 

Mr. Pumpian also asserted that 
networks themselves should take a 
more active interest in the problem. 


Wool Industries 


Issue New Bulletin 


The first issue of “Associated Wool 
Industries News,” tabloid size 
monthly news bulletin devoted to 
activities of the Associated Wool In- 
dustries, New York, has made its 
appearance, 

News about the importance of 
wool and worsted fabrics for sum- 
mer wear. sponsorship of wearing ap- 
parel made of wool by designers and 
the fashion press, and retail store 
promotions of wool, is carried in the 
tirst issue. 


Watkins Promoted 


Julian L. Watkins has been elected 
a director of H. B. Humphrey Com- 
pany, Boston. 


SPORTSMEN MUST SMOKE 


Edwin Cigar Company, using a list 
of nine well-known magazines, 
writes that the National Sportsman- 
Hunting & Fishing combination is 
“at the top of the list in low cost 
per order.” 


You'd be surprised to know how 
often advertisers tell us that Na- 
tional Sportsman and Hunting & 
Fishing are “at the top of the list.” 


NATIONAL SPORTSMAN 


and 


HUNTING & FISHING 


Boston New York Chicago Atlanta 
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NOW YOU DO AS | 
SAY, CASPAR ! You 
TELL THEM THEY'RE 
CRAZY TO USE 

JUST THOSE 


MAGAZINES) 


But, uh...I hardly think it’s my place to... 


Fiddlesticks, Caspar! It’s your duty to 
your company. The idea of advertising re- 
frigerators in just those magazines. Why, I 
think it’s the most bird-brained notion I 
ever heard of! 


But, uh . . . don’t women read those .. . 
Of course, they do, Caspar. 

Ah! Well, then... 

But why do they read them, Caspar — 


why? ... You men think women are all 
alike — that just because they’re women, 
they’re all terribly interested in their 
homes. Don’t make me laugh! 


I didn’t mean... 


Why, take women right here in town... 
take that Miss Taylor. All she reads in 
those magazines are the love stories. And 
Mrs. Butterworth. Crazy about clothes. 
Only looks at the fashion pictures. 


But. ..uh... what would you... 


What would I do? Why, if I really wanted 
to se// refrigerators, I’d advertise to people 
I knew had homes and spent money on 
them. I’d advertise to real ome /overs, in 
a magazine with no fiction — no fashions 
—no distractions. That’s what I’d do! 

+ ’ * 


If The American Home ran a single page 


of fiction or fashion news we wouldn’t 


tty 


Wz 


know any more about the major interests 
of our readers than most magazines do 


about theirs. And neither would you. 


But because The American Home does 
not try to be all things to all women — 
we do know this: that every copy of this 


magazine goes to 


—people to whom /ome is a major interest; 


—people who are concentrating on p/an- 
ning a home, improving a home, running a 


home; 


—people who want ideas for their homes 
—down to earth ideas they can put into 


action. 


The American Home gives you national, 
wasteless circulation with a single common 
denominator: the Home. Over 600,000 


men and women, representing ‘he most 


responsive market for home products in 


America.* 


No other magazine is doing The American 
Home job. Otherwise, The American 
Home circulation would never have doubled 
in the past 24 months without a single 
effort on our part—without boy sales, club 


offers, short terms, premiums, arrears. 


“We advertised our curtains with three 14-page adver- 
tisements in The American Home, three 2-column ad- 
vertisements in Good Housekeeping and three full pages 
in House & Garden. There was no coupon in any of these 
advertisements. The American Home, with only 13% of 
the total circulation, produced 71% of all inquiries.” 
Name on request. 


Asma OME 


America’s No. 1 medium for adver- 
tisers who sell anything for the home 
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Arthur F. Collins, western adver- 
tising manager of "The Country 
Home," who was elected com- 


mander of Chicago Post 170, 
American Legion, at the annual 
meeting. 


COORDINATION 
CALLED KEY 10 
SELLING FARMER 


Chicago, July 3.—Ensemble sell- 
ing must be applied to the rural field, 
Morris L. Cooke, administrator of the 
Rural Electrification Administration, 
one of the newer government agen- 
cies, told the 53rd annual convention 
of the National Association of Master 
Plumbers here. last week. 

While explaining the government’s 
plan to finance farmers’ purchases of 
household equipment on instalments 
at low. interest. rates, Mr. Cooke 
pointed out that the project would 
prove futile unless manufacturers of 
all household appliances cooperate 
both in design and selling, so that one 
salesman can offer the farmer all of 
the things he should have, with a 
single coordinated design and a 
single financing plan. 

“Is it not possible,” he demanded, 
“by a combination of simplification, 
standard design, mass production 
and wholesale promotion, to give the 
farmer a low-cost, small-profit bath- 
room that he will simply have to in- 
stall? 

“Would it not be possible for you 
to effect an understanding with manu- 
facturers of electric ranges, pumps, 
electric refrigerators, heaters, irons, 
and other apparatus, so that in this 
new territory your salesman will be 
able to sell a completely electrified 
home?” ’ 

Explains His Work 


Mr. Cooke explained that the Rural 
Electrification Administration will 
work through three agencies—private 
utilities, public utilities and coopera- 
tives. The agency will work on a 
nation-wide basis, and instalments 
will be collected by the utility pro- 
viding the current. 

He said a new interpretation of 
standardization is required. It must 
not be so rigidly applied that the 
farmer has no choice of design, or 
color. The individuality of the farm 
family must be given full play, he 
contended. 

Administrator Cooke painted a 
vivid picture of the tremendous farm 
market waiting to be tapped. 

“A recent survey indicates that 90 
per cent of farmers’ homes are with- 
out bathrooms,” he said, “as con- 
trasted with 60 per cent in villages 
and 30 per cent in cities. If this 
market is opened up as it should be, 
it will take manufacturers of bath- 
room equipment from seven to ten 
years of steady production to bring 
these homes up to the American 
standard.” 


Thill to U. & U. 
Charles Thill, illustration pho- 
tographer of Chicago, has joined the 
Chicago staff of Underwood & Under- 
wood. 


9,237 Papers 
Promote Faith 
In Advertising 


New York, July 5.—The series of 
seven full-page advertisements, pro- 
moting advertising, and prepared 
and issued under joint auspices of 
the American Newspaper Publishers 
Association and the Bureau of Ad- 
vertising of the A. N. P. A, have 
had from 29 to 25 million circula- 
tion. To date, 9,237 newspapers 
have used the copy, the Bureau of 
Advertising asserts. 

The advertisements were dated for 
release between April 22 and May 


13. They were designed to offset 
current criticisms of advertising, 
which have been climaxed by de- 
mands for unfriendly legislation. 
Each advertisement explained adver- 
tising’s part in promoting the sale 
of better goods at lower prices. 

Offered first to members of the 
A. N. P. A. and the Bureau, mats 
of the series were ordered by 347 
leading newspapers. Later, the 
American Press Association pre- 
sented the series in half-page size 
to the 5,526 dailies and weeklics 
which it represents. Similarly, the 
Western Newspaper Union, repre- 
senting 3,364 weeklies and small 
dailies, is currently using the seven 
advertisements in quarter-page size. 
Requests for the mats are sstill 
reaching the Bureau. 


Saywell Names Agency 


Saywell Laboratories, Cleveland, 
have appointed Howard & Gymer of 
that city to direct advertising of 
Bonneau’s French Ecru curtain dye. 
Newspapers will form the basis of 
the first campaign. 


Appoints Bowman 


Rising & Nelson Slate Company 
West Pawlet, Vt., has appointed 
Luckey Bowman, Inc., New York, 
with Curtis F. Columbia as account 
executive. 


Kaley Promoted 


Harry Kaley, formerly assistant 
sales manager of the Ethyl Gasoline 
Corporation, New York, has been 
made advertising manager. 


Fight Trade Practice 


Answering a request for a ruling 
by a New York advertising agency, 
commissioners of the District of Co- 
lumbia ordered the Alcohol Beverage 
Control Board to draft regulations 
barring combination sales of equip- 
ment and liquor 'to dealers in the 
district. George Offutt, board chair- 
man, declared that the practice was 
“exceedingly vicious.” The agency 
had asked whether a liquor firm 
could give a display table with its 
product. 


Davison Resigns 


Thomas H. Davison, active for 
many years in cosmetic merchandis- 
ing, has left the staff of American 
Perfumer. He began his connection 
with this field in 1926 as editor of 
Perfumers’ Journal. 


Aone PEOPLE 
Mk AMERICA 


In every community—wherever things are 
happening— you'll find the spirited people who 
set the pace of American living and spending. 
People who take life with a longer stride and 


write “rush” on everything that’s new. 


These men and women form a mighty market 
—and it’s the Collier’s market. For out of more 
than a hundred million consumers, Collier’s 
has separated this alert segment from those 
groups which have no ability to buy—and also 
from those complacent groups which have buy- 


ing power but no real spending urge. 


Collier’s is stepped up to the tempo of alert 
and progressive-minded Americans. Its articles 


G4 


are clean-cut, timely, straight-to-the-point. Its fic- 
tion is bright, modern, alive. Its editorials don’t 
wail over lost causes, or straddle fences. In fact 
the very make-up of the magazine mirrors this 


great market — in action. 


idends on every 


Collier’s has a circulation of over 2,400,000 
that has more than doubled in the last ten 
years. Place your advertising before this audi- 
ence of quick minds and you get quick-action 
results. A hair-trigger response that pays div- 


advertising dollar invested 


—that stimulates from the point of sale 


organization. 


SEATED: SET 


on upwards, through the advertiser’s whole 
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Braddock Has 
Agent to See 
Those Callers 


New York, July 5.—Plans for com- 
mercial use of the popularity won 
by Jimmy Braddock when he wrested 
the heavyweight boxing title from 
Max Baer were tentatively formu- 
lated last week, the principal devel- 
opment being the appointment of a 
representative. 

The William Morris Theatrical Ex- 
change Corporation was appointed to 
handle the champ’s relations with 
the commercial world. Within a few 


days, it is expected that plans will 
be fairly definite. 

According to Mr. Morris, the com- 
mercial activities will center around 
personal appearances in theaters, ra- 
dio broadcasting and a “Jimmy 
Braddock Champion Club.” A num- 
ber of sponsors are reported to be 
angling for tie-ups with these fea- 
tures. 


Hope to Bowman 


Hope’s Windows, Inc., New York, 
the firm established by the recent 
combination of the International 
Casement Company and the American 
representation of the old English 
firm of Hope & Co., has appointed 
Luckey Bowman, Inc., as its agency, 
with Curtis F. Columbia as account 
executive. 


Directs Worcester Club 


C. Jerry Spaulding, president of 
Otis Carl Williams, Inc., Worcester, 
Mass., has been re-elected president 
of the Worcester Advertising Club. 
Others elected were: Paul F. Goward, 


first vice-president; Charles H. Ros- 


seel, Jr., second vice-president; 
George H. Spaunberg, secretary; and 
Leslie A. Goff, treasurer. The club 


recently celebrated its 25th anniver- 


sary. 


Milwaukee Club Elects 


Marie E. Bernhardt, Leader Card 
Works, has been elected president of 
the Women’s Advertising Club of Mil- 
waukee. Other officers named are: 
Elsie Devlin, vice-president; Clara 
Kaentje, recording secretary; Nan 
Loughran, corresponding secretary; 
and Agnes Maher, treasurer. 


DEXTROSE COPY 
REVEALS SECRET 
OF FULL LIFE 


Sugar Test Campaign Gets 
Under Way 


New York, July 5.—Starting with 
a story of acquiring vitality and en- 
joying the “beauty of life,” a con- 
sumer test has been initiated on a 


bp 
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THE AMERICAN MAGAZINE e 


PUBLISHERS : COLLIER’S, THE NATIONAL WEEKLY ¢ 
THE COUNTRY HOME 


WOMAN’S HOME COMPANION 
The Largest Magazine Audience in the World —8,300,000 


Too Many Words in 
Copy, Says Britisher 


London, England, June 15.— 
C. K. Ogden, director of the 
Orthological Institute, Cam- 
bridge, and inventor of “basic 
English,” a language system 
limited to 850 of the most 
often needed and _ simplest 
words, is surprised that adver- 
tisers, appealing presumably to 
the masses, should use so many 
words not normally found in 
the lowest vocabularies. Even 
in quite unpretentious adver- 
tisements, he says, many words 
are found which “basic Eng- 
lish” does not consider neces- 
sary. As an example he quotes 
the following from a breakfast 
food advertisement, the italic- 
ised words being those not 
used in “basic English”: 

“Father wants something 
that sustains, keeps him vigor- 
ous, fresh and alert all day 
long; son likes a cereal that 
tastes good, that’s crisp and 
delicious; mother prefers a 
food that is ready-cooked, that 
doesn’t mean a lot of work in 
a hot kitchen. . . Sold by all 
grocers.” 


packaged dextrose by the Corn Prod- 
ucts Refining Company. 

The company’s dextrose, which it 
has made for some time, for the pur- 
poses of consumer promotion has 
been baptized “Dyno,” which, as copy 
brings out, suggests the dynamic 
form of energy it is said to supply. 

No claim is made that it is a new 
health-giving product, for it has been 
known and utilized by the medical 
profession for 100 years or more. 
The novelty on which the test is 
based is that pure dextrose is now 
offered to the consumer in packages. 

Large advertisements are running 
at regular intervals in the Hartford 
Courant and the Hartford Times. 
From this base, executives plan to 
push forward and broaden their 
studies. E. W. Hellwig Company is 
the agency. The first advertisement 
was 1,500 lines. 

In addition to use of the two news- 
papers, Corn Products is also testing 
the product on the air. Every Mon- 
day, Tuesday and Wednesday, the 
“Dyno Boys,” Gordon, Dave and 
Bunny, are on the air at 7 p. m. on 
both WTIC and WDRC with songs 
and comedy. 

A challenging question headed the 
first advertisement. Seemingly un- 
connected to the product, it asked: 
“Do men respect intelligent women?” 
The path to the product story was 
somewhat philosophical, but led up 
to a discussion of “the secret of en- 
joying the Beauty in Life.” 


A True Life Story 


“Probably one of the most frequent 
mistakes some women make is to 
think that men don’t have a high re- 
gard for intelligence,” the sugar copy 
asserted. “Yet you will always find 
that the thinking woman, like the 
Northwest Mounted Police, gets the 
man she wants. How does she do 
it? Well, she knows the secret of 
enjoying the Beauty in Life. What 
is this secret? 

“It is Vitality—the spring from 
which flows personality, charm and 
ambition. Sprightly, active people 
are always the happiest. They are 
eager, energetic, and thoroughly 
alive to the Beauty in Life.” 

The vital spark of enjoyment, ac- 
cording to the Dyno theory, is energy. 
Dextrose is a “quick fuel” supplying 
a dynamic form of energy and a 
power producing physical and mental 
activity and alertness, eagerness and 
ambition, according to the advertiser. 

One suggested use of Dyno is on 
the table, sprinkled on fresh fruits 
and berries, cereals of all kinds and 
in beverages. Pound packages are 
ten cents, at grocery stores. Stress 
is placed on the fact that Dyno is not 
a fattening sugar and that after con- 
sumption, rather than being stored, 
it is immediately utilized. 


Joins Camera, Inc. 


Fred A. Bernard, formerly sales 
manager of Photography, Inc., has 
become associated with Camera, Inc., 


910 S. Michigan Ave., Chicago. 
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No. 8 of a Series 


ESTINGHOUSE is another major advertiser who has used 


business papers without a break for half a century. Ralph 
Leavenworth, general advertising manager, who directs this and 
other advertising activities for this great company, is an authority 
on business papers and their services to readers and advertisers. 
Formerly an advertising manager of an industrial equipment com- 
pany, and later account executive of an advertising agency, he 
has brought to Westinghouse a thorough knowledge of business 
paper performance which has been invaluable. Mr. Leavenworth, 
who was chairman of the program committee for the recent 
Advertising Affiliation convention in Pittsburgh, is a director of 
the Association of National Advertisers. 
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Why Westinghouse Has Used 
Business Papers for 50 Years 


il By Ralph Leavenworth, General Advertising Manager 
Seven paper emveting ts net on Westinghouse Electric & Mfg. Company, East Pittsburgh, Pa. 


experiment, but a sound and proven 
method of successful sales development 


i ialized busi kets. Th 
Sidley qiaiailine devote tte Oeld wea Next year Westinghouse Electric will be fifty years old—and will have 


only from a circulation but an editorial been a regular user of business papers for a half century. 


pea me: cays wacengali Advertising in business er has played an important part in the 


ress and helps to build markets for the company's operations during all these years, and has received the serious 
advertiser. It is an indispensable part attention it deserves on the part of sales executives, who look upon it as 


of any sales-building program directed an effective means of promoting business. 


to business, trade, ind fession. 
— Westinghouse uses approximately 100 business papers, and spares no 


pains in the preparation of its advertising message for each of the 40 or 
more industries which they represent. 


The well-edited, well-managed business paper is, in our opinion, the 
most selective channel for carrying the right message on the right prod- 
uct to the right people at the right time. 


This advertisement and those that follow it are sponsored by these business papers: 
i 
i Advertising Age (ABC-ABP) Boot & Shoe Recorder (ABC-ABP) Milk Plant Monthly (ABC) 
} 537 S. Dearborn St., Chicago 239 W. 39th St., New York 327 S. La Salle St., Chicago 
American Restaurant (ABC) Domestic Engineering (ABC-ABP) — sonerensnay —" 
5 S. Wabash Ave., Chicago 1900 Prairie Ave., Chicago se cepeiname lated west 
Paper Industry, The (ABC-ABP) 
’ Automobile Digest (ABC) Farm Implement News (ABC) 333 N. Michigan Ave., Chicago 
; 22 E. Twelfth St., Cincinnati 431 S. Dearborn St., Chicago Paper Mill & Wood Pulp News (ABC-ABP)} 
. Bakers’ Helper (ABC-ABP) Hospital Management (ABC-ABP) = meres a _ 
332 S. Wells St., Chicago 612 N. Michigan Ave., Chicago Py ag a ; 
Bakers Weekly (ABC-ABP) Jewelers’ Circular-Keystone (ABC-ABP) Welding Engineer (ABC-ABP) 
45 W. 45th St., New York 239 W. 39th St., New York 608 S. Dearborn St., Chicago 
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CLAIMS PUBLIC 
HAS HANKERING 
TO BE FOOLED 


Agency Head Urges Curb on 
Overstatement 


New York, July 5.—Obvious over- 
statements in advertising copy are 
working serious harm to the effec- 
tiveness of advertising as a whole, 
and brand their originators as 
blood-brothers of today’s political 
demagogues, Marsh K. Powers, Cleve- 
land advertising agency executive, 
declares in the July issue of Review 
of Reviews. 

The philosophy back of appeals 
now being made to the public—both 
by advertisers and other molders of 
public opinion, is the “basic but 
dubious” principle laid down by 
Phineas T. Barnum—that a large 
portion of the public “wants to be 
fooled,” asserts Mr. Powers, presi- 
dent of the Powers House Company. 

“When hard-headed, coldly -an- 
alytical people read certain forms of 
advertising copy—such as those of 
cosmetics, beauty treatments, ‘found- 
ation garments,’ get-rich-overnight 
schemes, medical nostrums and pana- 
ceas—they find it hard to believe 
that such copy is productive,” Mr. 
Powers said. 


Response Is Natural 


“Most of us have listened to cer- 
tain of our current radio spell-binders 
as they spray their social cure-alls 
across the ether. When we find out 
later, via newspaper reports, the 
responses of the radio audience, no 
one of us should have any trouble 
understanding why the public re- 
sponds to this type of advertising 
copy. 

“The truth is that chronic invalids, 
unattractive~ women; the lazy and 
the greedy, want what they want so 


keenly that they prefer to close their 
eyes to any reasoning which might 
prove their dreams unattainable.” 

In the same way, he declares, the 
demagogue operates on the principle 
that “the majority of his audience 
is waiting to hear pleasant promises 
and to revel in glowing word-pictures 
of what the future will bring them. 
He knows that as long as he can 
make his pictures vividly alluring, 
the mass of his hearers will not con- 
cern themselves with their prac- 
ticality.” 

Mr. Powers cites several claims 
which “appeared in publications 
which can properly lay claim to audi- 
ences well above the average in edu- 
cation and _ sophistication.” The 
italicized words in the following 
statements were in ordinary type as 
originally published, he states, and 
the context of the quoted phrases did 
not modify the statements. 

“They make your skin look young, 
though your age may be sizty.” 
(Beauty treatments.) 

“To the modern woman, whatever 
her age, is the quick delight- 
ful overture to a fresh and radiant 
complexion.” (Cosmetics. ) 

“It keeps the lips always provoca- 
tive.” (Lip stick.) 

“. , . holds each figure to fashion’s 
newest silhouette.” (Foundation 
garment.) 

“It always persuades your silhou- 
ette into perfect symmetry—suave, 
curving hips, slim thighs, rounded 
rear profile and that flattering new 
accented bust.” (Foundation gar- 
ment.) : 

“You'll be a picture of fashionable 
modern nonchalance the moment you 
don it.” (Dress.) 

7h Shoes will put grace in 
your movements.” 

“You learn the art of exquisite 
self-expression.” (Book on the social 
graces.) 

“Obviously,” Mr. Marsh declares, 
“any one of us could quickly recite 
a list of individual women who are 
forever barred from at least one, if 
not all, of these attractions—a youth- 
ful complexion, or a stylish figure, 
or a graceful walk, or social charm, 
no matter how freely they should 
spend money ‘to gain “them.” 

The writer points out that he 


Py— 


Famous names in the business 
world are established by keepin 

on the alert for modern advance 

ideas and quickly adopting those 
which upon analysis are found to 
be practical and profitable... That 
is why companies like General 
Railway Signal standardize on the 
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7 LEADERSHIP is not 
) an ACCIDENT 


modern, efficient, up-to-date Heinn 
loose-leaf system of selling-by- 
catalog, instead of the obsolete 
tight-bound catalogs of the horse- 
and-buggy era. Write for infor- 
mation to THE HEI COM- 
PANY, Dept. 715, 326 W. Florida 
Street, Milwaukee, Wisconsin. 


BINDERS 


Originators of the Loose-leaf System of Cataloging 


FORD SPEEDS 2,000,000TH V-8 ON WAY 


Henry Ford bids farewell to Jim Rooney, driver of the 2,000,000th 

V-8 Ford, as he leaves the city hall at Dearborn, Mich., headed for 

the California-Pacific International Exposition at San Diego, Cal. 

The car is the 1,000,000th Ford produced in less than 12 months and 
the 23,000,000th Ford built. 


found only one advertisement in 
which the advertiser qualified his 
premises. A maker of foundation 
garments limited his claim to “any 
figure that doesn’t require special 
corseting.” 


 «» «f= “AlLof the others whose advertise- 


ments I quoted lumped all women— 
old and young, thin and fat, gawky 
and graceful, sickly and healthy, chic 
and dowdy—into a single, all-com- 
prising group and promised them 
identical results,” he laments. 


Creates Wrong Impression 


Even when this “humoring” of 
human nature seems relatively in- 
nocuous, the freedom of overstate- 
ment leads some consumers to as- 
sume that “all advertising is shot- 
through with the same _ unbridled 
willingness to overstate the case,” he 
says. 

“No one who lives from advertis- 
ing can rightly criticize them for 
this assumption, no matter how it 
reacts upon his or her unhappy 
pocketbook.” 

When similar tactics are applied 
to medicines, investment schemes, 
and certain kinds of vocational 
schools and correspondence courses, 
the copy-procedure which may have 
seemed harmless becomes actually 
inimical to public interest, he con- 
tends. 

“It is not an easy matter to con- 
vince all advertisers that the maxim 
of ‘giving the public what it wants’ 
should not apply to the preparation 
of advertising copy,” Mr. Powers 
says. ‘“‘Here’s hoping, however, that 
some of these not-too-scrupulous ad- 
vertisers—not to omit their adver- 
tising counsellors—as they writhe 
in agonized protest when reading or 
listening to our current demagogues, 
will be conscious of the deadly par- 
allel between their own advertising 
stratagems and the appeals at which 
they shudder.” 


Ask “House-Cleaning”’ 


The secretaries of the four Michi- 
gan tourist and resort associations, 
who comprise the Michigan State Ad- 
vertising Commission, recently asked 
the state department of health for 
$15,000 with which to “house-clean” 
Michigan. The commission, which 
administers state funds appropriated 
yearly to increase tourist business, 
made a request for inspectors to 
check all eating places, hotels, and 
tourist camps for cleanliness and 
sanitation. 


McKay to Robinson 

G. A. McKay, Kansas City, Mo., has 
been appointed manager of Robinson 
Outdoor Advertising Company, Lin- 
coln, Nebr. Mr. McKay was asso- 
ciated for a number of years with 
The Thos. Cusack Company, and the 
General Outdoor Advertising Com- 
pany. 


Ford Launches 
Auto Show at 
Atlantic City 


Atlantic City, N. J., July 5.—Con- 
tinuing along the institutional ad- 
vertising path already dotted with 
such undertakings as the exhibit at 
the World’s Fair, the Sunday eve- 
ning symphony concerts and the ex- 
hibit at the San Diego Exposition, 
Ford Motor Company has opened the 
largest automobile exhibition of its 
kind on the famous steel pier here. 
The exhibition will be continued 
through the summer for the benefit 
of thousands of boardwalk vacation- 
ers. Incidentally, the Ford Sunday 
evening symphony concerts will be 
resumed Sept. 29. 

In addition to complete displays of 
Ford V-8 cars and trucks and Lin- 
coln cars, this new automobile show 
place features animated demonstra- 
tions of mechanical devices so that 
visitors can see and understand 
working parts of the cars. 


School Is Feature 


A completely equipped service 
school, in which Ford dealers 
throughout the country are trained 
in automotive maintenance, occupies 
the major portion of the floor space. 
Every day small groups report to un- 
dergo a comprehensive course of 
training. Visitors may watch in- 
structors and students at their work. 

Another interesting part of the ex- 
hibit is a demonstration of rapid as- 
sembly and disassembly of a Ford 
V-8 motor. Two specialists from the 
Ford factory accomplish the job in a 
jiffy while the spectators marvel. 

Mystery and comedy are provided 
by the “Human Ford,” a feature of 
the Ford exhibit at A Century of 
Progress last year. The car appar- 
ently sees and hears all, and its mys- 
terious voice tells much while the 
audience tries to figure out “how it 
works.” 


“World” Names Kimball 

The Atlantic City, N. J., World 
has appointed Fred Kimball, Inc., as 
national advertising representative. 
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COVERING 
THE 


TACOMA 


SEATTLE | 
MARKETS 


2 markets 
| cost! 


, Tacoma, offers you strong signal strength and 
Columbia program preference over the entire Puget Sound 
area. Tacoma and Seattle markets are covered inten- 
sively at the cost of the Tacoma market alone. 


KVI on 570 k.c. with 1000 watts of power does the work 
of 50 kilowatts higher up on the dial. Mail response 
shows how acute KVI listener preference really is. 


Fortunate location of KVI transmitter in almost the cen- 
ter of the Puget Sound area gives perfect reception in 
both Tacoma and Seattle as well as in smaller cities and 


towns and in farm homes. 
Set as it is, KVI .. 


. pioneer CBS station in the 


Pacific Northwest . . . gives a bargain with two markets 


for the price of one, 


i 
KVI..TACOMA 


PIONEER COLUMBIA NETWORK 
STATION IN THE PACIFIC NORTHWEST 


Free & Sleininger, Inc., national 
icture 
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representatives. will give you the 
of EKVI‘s outstanding buy. on a 
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ZENITH OFFERS 
A NEW LINE OF 
FARM RECEIVERS 


Chicago, July 5.—Addition of 
farm radios to its line was announced 
to distributors and salesmen by 
Zenith Radio Corporation at its con- 
vention here last week-end. Both the 
farm and general line will be sup- 
ported by an aggressive advertising 
campaign. 

Promotion plans were explained to 
200 distributors and their salesmen 
by Parker H. Ericksen, advertising 
manager, and Irving Allen, H. W. 
Kastor & Sons Advertising Company. 
The general schedule will employ 
Collier’s, Fortune, Holland's, Satur- 
day Evening Post, Time and Sunset. 
Advertisements will be staggered 
from September to the first of the 
year so no week will be without 
Zenith copy. 

Newspapers will be used in the 70 
cities where Zenith has distributors. 
Four national and 19 state and sec- 
tional farm papers will be employed. 
The former are Country Home, Farm- 
er’s Wife, Rural Progress and Suc- 


cessful Farming. This advertising 
has already begun. Promotion also 
provides for broadcasting over 60 sta- 
tions. 

The convention, staged at the Edge- 
water Beach Hotel, moved to the 
noted yacht of Zenith’s president, 
Commander McDonald, Saturday 
morning. The Mizpah transported 
the guests to St. Joseph, Mo., for 
luncheon. 


Stops Chain Taxation 

A temporary decree restraining 
state officials from attempting to col- 
lect the chain store tax in Louisiana 
was issued by a federal court in 
New Orleans June 24. The decree 
will be effective until the suit is 
heard on its merits in October. Chain 
organizations declared that the act 
violated the constitution of the 
United States, and that discrimina- 
tion was shown in that the act did 
not apply to systems operating only 
in Louisiana. 


Name Rossi & Hirshon 

Rossi & Hirshon, New Bedford, 
Mass., have been appointed by the 
Pairpoint Corporation, maker of pa- 
per tubes and boxes, silverware, glass- 
ware, and textile cones, and by Union 
Street Railway Company, both of 
New Bedford, to handle their adver- 
tising. The Pairpoint account will 
use business publications and direct 
mail. The railway account includes 
advertising of Lincoln Park, amuse- 
ment place. 


DOGS LITERALLY GO FOR RED HEART IN THIS DISPLAY 
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New animated display for Red Heart pe food, pgm mgry of John Morrell & Co., located on Chicago's 

Michigan Avenue, in which the action consists of four dogs which make continual dashes for the dish of 

Red Heart. While the — was being erected, Henri, Hurst & McDonald, Morrell agency, " 
ised" it with a sign announcing its early appearance. 


merchan- 


“Times-Union’s” New Reps 

The Charles H. Eddy Company has 
been named national advertising rep- 
resentative of the Brooklyn Times- 
Union. 


Rankin Agency Moves 

Wm. H. Rankin Company, New 
York, has moved to the Postum Bldg., 
250 Park Ave. The new telephone 


number is Eldorado 5-7900. 


June Breaks Another 


Circulation Record 


of THE INDIANAPOLIS STAR 


The Indianapolis Sunday Star has broken all 
monthly circulation records each month of 


this year. 


With the exception of one month (January), 
The Daily Star has broken all previous circu- 
lation records. 


growth of The Star: 


Daily Star, net paid, six months 1935. 119,539 


The 


Daily 

Star 
June, 1933 108,702 
June, 1934 117,151 
June, 1935 121,075 


SIX MONTHS' AVERAGE 


BEST IN ALL 


Sunday Star, net paid, 


six months 1935 


National Representatives: 


KELLY-SMITH COMPANY 


New York 
Philadelphia 


San Francisco 


> 


Chicago 
Boston 


Los Angeles 


i 


The following three - year 
comparison for the month of June shows the 


Detroit 
Atlanta 


R. J. BIDWELL COMPANY 


The 
Sunday 
Star 


130,414 
146,813 
152,836 


TIME 


158,915 


Seattle 


MASTER HOLDS 
N.Y. MILK LAW 
UNREASONABLE 


Raps Discrimination Against 
Advertised Names 


New York, July 5.—Though the| 931 


state indicated that it would appeal 
from the decision that its discrimi- 
nation against advertised brands of 
milk is “unreasonable, discrimina- 
tory and unconstitutional,” the Bor- 
den Farm Products’ Company’s 
sweeping victory will be duplicated 
in the United States Supreme Court, 
it is predicted. 

The New York milk control law, 
passed March 30, 1934, and renewed 
last January until April, 1936, 
allowed “any milk dealer not having 
a well established trade name in a 
city of more than 1,000,000 inhabi- 
tants to sell milk to stores at a price 
not more than one cent below the 
price of such milk sold to stores 
under a well advertised trade name.” 

The Milk Control Division of the 
New York State Department of Agri- 
culture ruled that Borden, Sheffield, 
Dairymen’s League and Renken 
Dairies, doing about 32 per cent of 
the New York City milk store busi- 
ness, possessed the kind of well ad- 
vertised trade names which the law- 
makers had in mind. 

Borden immediately brought suit 
against the state, alleging violation 
of the Fourteenth Amendment, which 
guarantees all citizens against de- 
privation of property without due 
process of law. It lost in the dis- 
trict court, but when the case 
reached the Supreme Court last De- 
cember, that august body remanded 
the case with a curt notice to the 
lower court to investigate the facts 
thoroughly. 

Chief Justice Hughes called the 
differential “novel if not unique,” 
and remarked that “the statute seeks 
to take away economic advantages 
which were not only lawful, but 
which have generally been com- 
mended and fostered.” 

The lower court appointed Charles 
C. Burlingham as special master to 
investigate the case, and Mr. Bur- 
lingham was even more definite in 
his views than the Chief Justice. 

Borden Farm Products Company 
testified before the special master 
that the law had reduced the com- 
pany’s New York City sales from 
35 million quarts in November, 1929, 
to 28.3 millions in November, 1934. 
The independents countered with the 
assertion that if the differential were 
abandoned, they would have to go 
out of business. The inference drawn 
was that with prices approximately 
equal, the demand would swing to 
Borden and other companies which 
advertise. 

In spite of the rebuff to the milk 
control division of the New York 
State Department of Agriculture, the 
differential will remain in force 
rntil the higher court renders a final 


decision. ee 


Hotel Agency Offers 


Trip as Contest Prize 


Round trip transportation to 
Europe on one of the French Line 
ships and $100 in cash will be 
awarded the writer of the best article 
dealing with hotels, Needham & 
Grohmann, Inc., New York, hotel ad- 
vertising agency has announced. The 
contest is open to all except members 
of the agency. 

Entries of not more than 3,000 
words are to be submitted on one of 
the following topics: the ideal hotel, 


hotel advertising, “what’s wrong 
with the hotel industry today,” the 
hotel associations, and opportuni- 


ties for advancement in the hotel in- 
dustry. The contest will close Oct. 


Cutajar Gets Parmelee 


The Parmelee Shoe Stores Corpora- 
tion, with stores in Boston, Hartford, 
Philadelphia, Rochester, Syracuse 
and Washington, has placed its ad- 
vertising account with Charles J. 
Cutajar, New York. It will use 
newspapers and direct mail. 


Gets Triner Account 


Benson & Dall, Inc., Chicago, has 
been appointed to handle advertising 
of Joseph Triner Corporation, Tri- 
ner’s Bitter Wine, Chicago. R. J. 
Dooley is account executive. 


* 


a 
® DISTRIBUTORS 
FAMILIAR WITH PHOTO-OFFSET 
A simple piece of paper produces 
inexpensive aligned copy for repro- 
duction and various sizes and styles 
of type on any standard typewriter, 
without attachments of any kind. 


Covered by basic patents. Bought 
without solicitation by leading man- 
ufacturers, utilities, advertising 
agencies, newspapers, universities, 
publishers, photolithographers, and 
Federal and State governments. 

Steady repeat business. Protected 
territories. Hundreds of interested 
prospects waiting to be sold. Des- 
cribe organization, experience, ter- 
ritory, financial standing, etc., to 
merit consideration. 

ALIGNING PAPER 


Vocerype scion rarer 


30 Commerce Street, Newark, N J. 


“SPECIAL 
SUMMER 


agi 


| IN WASHINGTON 


at the famous 


WILLARD HOTEL 


14th AND PENNSYLVANIA AVENUE 


Probably no other place has the attrac- 
tion our great Capital offers the vaca- 
tionist. Probably no other hotel isso 
glamorously associated with famous 

uests. The Willard is centrally located 
or sight-seeing. 


SUMMER RATES 


Single $3 up — Double $4 up 


Air-Conditioned Dining Room 
and Coffee Shop Write for folders 


H. P. Somerville, Managing Director 
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Information 
forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


777. The Rich County Food Market. 


Farm families are 20 per cent 
larger than those living in cities or 
small towns and they cannot repair 
to the restaurant for their meals. 
Working from this premise, The 
Farmer’s Wife, St. Paul, has an- 
alyzed the food market on the farm 
in a new booklet, “The Rich County 
Food Market.” Brand preferences 
for many lines are indicated as one 
interesting feature of the survey. 


778. The New Medium. 


All phases of the production and 
distribution of commercial talking 
movies are discussed in this new 
booklet issued by Audio Productions, 
Inc., New York. 


No. 752. Cosmetic Advertising Over 
the Columbia Network. 


The CBS research department 
traces the growth of CBS cosmetic 
advertising from $200,000 in 1930 to 
well over $1,500,000 at the end of 
1934. Program by program the book- 
let presents clients’ reactions, costs 
of programs, and actual results from 
special offers. 


No. 757. Proof of Leadership. 

Short Wave Craft questionnaired 
many of its readers to discover their 
occupations, buying power, and the 
amount of radio equipment they pur- 
chase each year. Of particular inter- 
est in this booklet, which summar- 
izes survey findings, are letters from 
readers. 


No. 758. Every Good Question De- 
serves an Answer. 


National Broadcasting Company 
puts in print form the answers and 
explanations of certain questions 
from agency groups and others. 
which followed publication of “NBC 
Network Aireas,” the book which de- 
scribed NBC’s new measurement of 
potential radio circulation for all 
stations of the organization. 


No. 760. Printing on Master Metal. 


Much useful data on printing on 
Reynolds metal is brought together 
in this booklet, for those interested 
in the successful printing of flexible 
paper-backed metal. The booklet it- 
self is an actual demonstration of 
use of Reynolds metal. 


No. 761. Go to School to Increase 
Sales. 


This beautiful brochure, issued by 
The Instructor, classroom magazine 
for grade and rural teachers, gives a 
quick but comprehensive picture of 
the educational market, Advertisers 
and agency executives tell why they 
use The Instructor. 


No. 762. The Cream of All Class 
Markets. 


This brochure pictures the luxuries 
indulged in by yachtsmen readers of 
Motor Boating, and analyzes the rela- 
tion of this spending power to adver- 
tising success. 


No. 764. Distribution of Circulation 
of the Detective Group. 


This folder provides a new break- 
down of circulation of The Detective 
Mysteries and Master Detective in 
urban and rural communities of the 
United States, in Canada, and in for- 
eign countries, based on the issue 
of December, 1934. 


No. 755. Advertise! 


A booklet on the purposes of ad- 
vertising, written in inspirational, 
dynamic style by James Mangan, and 
published by Collins, Miller & 
Hutchings, Inc., engraver. 

No. 772. Tracking Down Recovery in 


Residential Building. 


The first of a series of four bulle- 
tins, “Tracking Down Recovery,” has 
been released by Dodge Statistical Re- 
search Service. It tells why “it 
begins to look as if the long-expected 
revival of residential building had 
definitely arrived.” 


Five Name Reinhardt 


Emil Reinhardt Advertising 
Agency, Oakland, Cal., has been ap- 
pointed to direct the advertising of 
An-Fo Mfg. Company, maker of Ant- 
Foil and other garden products; 
Bacon Vulcanizer Mfg. Company, tire 
retreading equipment; La Due Tech- 
nical Institute, jobber technical serv- 
ice; Pacific Tennis Supply Company, 
tennis restringing equipment; und 
California Wine & Liqueur Company, 
liqueurs and cordials. All are Oak- 
land concerns. 


Spuehler to Bielefeld 


Ernst A. Spuehler, designer who 
has won many awards in package 
and typographic competitions, has 
become associated with Herbert 
Bielefeld Studios, Chicago. The firm 
now occupies enlarged new quarters 
on the 34th floor, Pure Oil Bldg. 


$650 Offered 
In Contest for 
New Type Faces 


New York, July 5.—Prizes aggre- 
gating $650 will be awarded by the 
National Board on Printing Type 
Faces for designs of new type faces 
for various purposes. Contestants 
must register with E. M. Diamant, 
chairman, 461 Eighth Avenue, New 
York, in order to be eligible. Entries 
must be’ received before midnight 
October 1, and awards will be an- 
nounced November 1. 

The prizes offered are $300 for the 
best type face suitable for general 
use, with a second prize of $150; 


$100 for the best type face suitable 
for advertising use, and $100 for the 
best type face suitable for book print- 
ing. 

The prizes will be awarded to the 
designs which in the opinion of the 
jury will result in type having the 
highest degree of legibility, beauty, 
usefulness and originality, and which 
are presented in an attractive and 
workmanlike manner. The Board it- 
self will act as jury. Rules govern- 
ing the contest may be secured from 
Mr. Diamant. 


Names Scanlon 


Scanlon Industrial Advertising 
Agency, Norristown, Pa., has been 
named as advertising counsel by 
American Lacquer Solvents Company, 
Phoenixville, Pa. Industrial maga- 
zines and mailing pieces will be used. 


Lichtman Elected to 
Head United Artists 


Al Lichtman, for the last nine and 
one-half years vice-president in 
charge of distribution and general 
manager of sales of United Artists, 
was elected president of the organ- 
ization June 25, at a meeting of 
owner-members in New York. 

Maurice Silverstone, for 12 years 
director of the British United Artists 
organization, was elected chairman of 
that company. 


Kohnfelder Promoted 


The Jersey Observer, Hoboken, 
N. J., has named Norman R. Kohn- 
felder, local and national staff mem- 
ber for many years, and for the past 
few years with Gilman, Nicoll & 
Ruthman, as national advertising 
manager. 
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ADVERTISING AGE 


July 8, 1935 


Release Study 
Of 23 Cities 
Over 100,000 


New York, July 5.—Section B of 
the fourth volume of Market and 
Newspaper Statistics has just been 
released by the American Associa- 
tion of Advertising Agencies. This 
section deals with the 23 cities in the 
United States and Canada over 100,- 
000 population for which A. B. C. 
Audit Reports were issued for peri- 
ods ended December 31, 1934. 

It contains figures on population, 
number of families, English reading 
persons (for Canadian cities, Eng- 
lish speaking persons), income tax 
returns, audited newspaper circula- 
tion, local rates, national rates, the 
differential between local and na- 
tional rates, lineage, and an analysis 
of sections of A. B. C. Audit Reports 
dealing with inducements. 

Thirty-one cities having Audit Re- 
ports for periods ended September 
30, 1934 were included in Section A, 
issued a few weeks ago. Cities hav- 
ing Audit Reports for periods end- 
ing March 31, 1935, and June 30, 
1935 will be included in Sections C 
and D, which will be issued as soon 
as possible after release of Audit 
Reports. 


Purpose of Studies 


These studies help space buyers 
determine: 

(1) The size and character of 
markets as indicated by population, 
families, percent English reading 
persons and income tax returns; 

(2) The cost of reaching these 
markets with newspapers, including 
comparison between markets; 

(3) The differential between local 
and national rates; 

(4) The amount of circulation 
obtained through inducements. 

“Market and Newspaper Statistics” 
is a part of a program for the ad- 
vancement of newspaper advertising 
being conducted by the A. A. A. A. 


committee on newspapers, of which 
J. J. Hartigan of Campbell-Ewald 
Company, Detroit, is chairman, and 
Lester M. Malitz of Ruthrauff & 
Ryan, New York, vice-chairman. 
Cities included in Section B, Vol- 
ume IV are Bridgeport, Camden, 
Canton, Duluth, Elizabeth, Erie, Fall 
River, Flushing (New York City), 
Fort Wayne, Hoboken, Indianapolis, 
Jamaica (New York City), Jersey 
City, Long Island City (New York 
City), Montreal, Newark, Passaic, 
Richmond, St. Paul, Tulsa, Wilming- 
ton, Worcester, and Youngstown. 


Studies Small Town 
Sales of Toilet Goods 


That sales of toilet articles and 
preparations in independent drug 
stores in towns of less than 10,000 
population exceed 36 million dollars 
and comprise 37 per cent of the total 
U. S. sales, is shown by an analysis 
made by The Household Magazine, 
New York, of the 1933 Census of 
Distribution. 

Sales of drugs, patent medicines, 
etc., in independent drug stores in 
these small towns total more than 92 
million dollars, or 37 per cent of the 
U. S. total, the magazine found. 

Chain drug stores account for only 
23 per cent of the total U. S. sales of 
toilet articles and preparations in 
drug stores, and 27 per cent of the 
total U. S. sales of drugs and patent 
medicines in drug stores, according 
to the magazine. 


Textile Company 


Starts House Organ 


The first issue of Merchant's Guide, 
a magazine to be published regularly 
by Fruit-of-the-Loom Mills, Inc., New 
York, has appeared, carrying out- 
lines of promotional plans for stores 
to use in boosting sales of “Fruit” 
piece goods and garments, curtains, 
comforters, etc., made by licensees. 

Retailers are urged to utilize pro- 
motional material of licensees and 
benefit by their mark-up protective 
program. 


Peckham’s New Work 


R. A. Peckham has been appointed 
advertising manager of Corning 
Glass Works, Corning, N. Y. 


Getting Personal 


A little shaky, but otherwise looking as good as new, Al Frifield, 
assistant media manager for Lord & Thomas, Chicago, is back at his 
desk after getting a divorce from an unruly appendix. . . A. D. Lasker, 
L. & T. prexy, caused hallelujahs among the Chicago staff of that 
agency, by announcing that inasmuch as July Fourth picked Thurs- 
day to arrive on, the office doors would be closed from Wednesday 
evening to Monday morning. . . 


Mix Dancer, of Henri, Hurst & McDonald, Chicago agency, is one 
of those enthusiastic advertising men always ready to lay down his 
life in the interest of science. Mr. Dancer recently checked the claim 
of Red Heart dog food—‘“good enough for human consumption”—by 
trying a package for dinner. He put “O. K.” on the advertisements. . . 


Sarah Anne Hubler, Smith graduate and Dayton O., Junior Leaguer, 
and John Gleason Escher, of the business staff of Time, are twining. 
Wedding bells will jingle in the early winter. . . 


Frank Presbrey, who has been prominently identified with the Boy 
Scout movement since its introduction to the States in 1910 and who 
is now a member of the executive committee, describes the scope and 
aims of Scoutdom in the July Review of Reviews. . . 


Margot Guehring, who sees to it that the Parisian babes have to 
have Marinello products, sailed Friday on the Champlain after a short 
visit at the home office. Scads of lovely girl executives from the 
Marinello offices and a swarm of eager gentlemen were down to toast 
her bon voyage with champagne. . . 


Another over-the-bounding-main item concerns J. Stirling Getchell, 
the agency head, who sailed on the Europa last week to open the sea- 
son on postcards from Paris. . . 


Edward H. Butler, editor and publisher of the Buffalo Evening 
News, also on the Europa, will join the charming Southern belle, Mrs. 
Butler, at their Paris apartment in the Champs Elysees quarter. . . 


William Edmund Scripps, president of the Detroit News, sailed 
recently with Mrs. Scripps for a 47-day cruise of the Mediterranean, 
with a short excursion into Scandinavia and the Netherlands for good 
measure. . . 


John E. Hawley, the agency head, is cruising the North Cape aboard 
the Rotterdam, and will conclude his foreign holiday with a gander 
at the Soviet experiment. .. 


Bernarr Macfadden has taken a long term lease on Deauville 
Casino, one of Miami Beach's finest health plants. When the additions 
and improvements he has ordered are completed it will accommodate 
1,000 guests. He will operate it as a year-round resort. . . 


Gilbert McKinnery, JWT v. p., has accepted chairmanship of the 
advertisers’ group for the forthcoming roll call of New York chapter 
of the American Red Cross. Prudence Penny, of the New York 
American, Helen Schreiber outside business hours, is in Washington 
on a secret mission. Diplomats are scurrying from foreign office to 
foreign office in a high state of alarm. . . 


A spectacular fire has left the luxurious, 55-room home of William 
Anhelt, retired president of Pictorial Review, at Deal, N. J., a leveled 
mass of charred debris. The family was absent and no one was in- 
jured, but the loss is estimated at over $200,000. . . 


Wilfred Seagram is the actor-husband of Rita Otway, president of 
the Advertising Women of New York, Inc., and an advertising execu- 
tive of the New York Edison Company. Wilfred is getting praise from 
the critics this season for his interpretation of one of the important 
characters in “Accent on Youth.” . . 


First word of the intention of French advertising interests to 
arrange an international advertising convention and exhibition in Paris 
in 1937 was given out at a recent luncheon in Paris at the Maison de 
la Publicite in honor of C. King Woodbridge, of Arbuckle Brothers, 
past-president of the I. A. A... 


The “Science in Your Home” program, sponsored by Dorris, Inc., 
over WOR, is conducted by Dr. Kurt W. Haeseler, widely known as a 
consultant to national advertisers and agencies. . . 


W. A. McDermid, of W. A. McDermid and Associates, sales counsel 
and engineers, is vacationing with Mrs. McDermid on Nantucket, where 
their two daughters, 12 and 14, are the youngest members of Anita 
Zahn’s concert group at the Duncan Summer School of the Arts. The 
children appeared recently in a recital at the Guild Theater. . . 


Catherine McNelis, publisher of Tower Magazines, is keeping a case 
of measles well under control and wondering why she didn’t think of get- 
ting it over with some time ago. There have been several cases of 
measles recently among the grown-ups at Tower. . . 


Frank Chaffee, of the Chicago staff of Good Housekeeping, is now 
being hailed as “Colonel” Chaffee by his friends. Gov. Ruby Laffoon, of 
Kentucky, forwarded the commission the other day. . . 


New England’s senior naval reserve aviator is Carl E. Shumway 
of the Franklin P. Shumway Company, Boston agency, who has just 
returned to the humdrum of advertising matters after two weeks of 
duty at the naval air station at Lakehurst where he flew free balloons, 
airplanes and the metal-clad airship, ZMC-2. Carl has a lieutenant- 


commander’s rating, and is one of the few naval reserve aviators in 
the country. .. 


After a couple of months touring the United States, A. E. Bennett, 
managing director of 2GB, Sydney, and president of the Federation 
of Australian Broadcasters, will start on the long homeward trek 
July 20, sailing from Los Angeles. His U. S. representative, Ralph L. 
Power, will be on hand to see him off. . . 


After paying $400 for a side trip to view pre-Incan ruins while 
in South America recently, C. S. (“Hub”) Beardsley, of Dr. Miles 
Laboratories, Inc., Elkhart, Ind., turned back when he found he couldn’t 
go the native pillows. These, he says, are workmanlike affairs made 
of a section of mahogany log neatly covered with canvas... 


Jim Crowley, publisher of the Evening Times, Little Falls, N. Y., 
is known far and wide as an expert on railroading. The only Crowley 
the New York Central brakemen know better is Patrick, who is no 
relation. . . : 


Joel Chandler Harris, who handles national advertising for the 
Atlanta Constitution, maintains the reputation for story-telling estab- 
lished by his distinguished father. More than one allegedly humorous 
m. c. gets panicky when he spots “J. C.” at a ringside table... 


The trench-coated person of J. Noel Macy, youthful publisher of 
a chain of newspapers in Westchester county, is a familiar figure at 
most eastern airports. When his red plane, which he was flying alone, 
was forced down on a lonely farm near Syracuse recently, Noel braved 
the hazards of automobile traffic to keep a Syracuse appointment... 


GIVES CHECKS 
IN STUNT FOR 
DIRECT MAIL 


Washington, D. C., July 5.—Wash- 
ington business men have received 
“checks” for $62.40, from the Postal 
Education Committee of the Graphic 
Arts Association. 

Upon opening an envelope which 
carried the message, “a check worth 
$62.50 is enclosed,” the addressee 
found what appears to be a check, 
made out to “Mr. Washington Busi- 
ness Man,” for $62.40 in “postage sav- 
ings dollars.” 

The stunt was the latest stage of 
the committee’s campaign to interest 
business in the value of direct mail 
for securing new customers. 

“Tf ten pieces of mail per day leave 
your office, the enclosed check will 
be worth $62.50 to you in the course 
of one year,” the letter says. 

“Uncle Sam will safely deliver a 
first class letter anywhere in Wash- 
ington for two cents. He will deliver 
it any other place in the United 
States for three cents. But, in order 
to help him carry your mail so in- 
expensively, he makes this stipula- 
tion: that your first class mail shall 
be charged for in one-ounce units. . . 
Nearly every piece of first class mail 
that you send out is lighter than the 
weight which could be carried for 
the amount of postage you place on 
the piece. You could put another en- 
closure in the same envelope without 
payment of additional postage. If 
you mail ten pieces per day the post- 
age saved on this extra enclosure 
would amount to $62.50 in one year. 

“The enclosed ‘Postage Savings 
Check’ provides an easy, convenient 
method of putting a stop to inefficient 
mailing. On the reverse side it con- 
tains a handy table of weights which 
will help you gauge the approximate 
weight of the majority of pieces you 
men...” 

The check idea, the committee con- 
tinued, is an example of a light- 
weight and inexpensive mailing piece 
which carries “plenty of sales punch.” 
A similar piece, prepared for the 
addressee’s own business, and en- 
closed with regular business corre- 
spondence, would ride the mails free, 
it is stated. 


Named Dean of Proposed 


Advertising Institute 

E. C. Taulbee, president of the 
Fort Worth Advertising Club, Fort 
Worth, Tex., has appointed Chas. C. 
Johnson, Jr., sales promotion man- 
ager, Stafford-Lowdon Company, 
printing and lithography, as dean of 
the club’s proposed advertising in- 
stitute. DeWitt Morgan, vice-presi- 
dent of the North Texas Advertising 
Company, outdoor advertising, is as- 
sistant dean. 

The following have been appointed 
committee chairmen: E. C. Whit- 
comb, secretary-treasurer, Southwest- 
ern District, A. F. A.; publicity, 
Harry T. Floyd, advertising manager, 
Washer Bros., department store; at- 
tendance, Dorothy Dean, advertising 
department, The Fair; membership, 
Roy Tomlison, advertising depart- 
ment, Fort Worth Star-Telegram. 
James Lowry, Worth Engravers, has 
been appointed editor of the club’s 
bulletin. 


Seattle Agency Wins 
$7,500 Judgment 


The Century Brewing Company, 
Seattle, maker of Rheinlander beer, 
must pay How. J. Ryan & Associates, 
Seattle advertising agency, the sum 
of $7,500, Judge Howard M. Findley 
has ruled. The agency had sued the 
company for $50,000, following ap- 
pearance of the slogan, “The Beer of 
the Century,” in the company’s ad- 
vertising. 

The slogan was included in the 
agency’s presentation to the brewing 
company, but the company’s adver- 
tising account was awarded to 
another agency, the Ryan agency 
said. In spite of protests from the 
Ryan agency, the slogan was used, 
the court was told. 


Sugardale Appoints 
Griswold - Eshleman Company, 
Cleveland, has been appointed to 
handle advertising of Sugardale Pro- 
vision Company, Canton, O. 


me 


———  - ——_ 


| eine — ee TT ELL 
: ml 
aaa ET re z 
ee 
| - - lOO eS ——— — 
_ 
ea | 
ss 
ate | 
be 
Peers. 
a j 
fe : 
a | 
a. | 
ri | | 
Pa. 
= 
rs ee 
oan! 
as 
| Po ee 
ita 
eae 
oes i 
Bae: | 
in 
Te 
hee | 
= Pe 
ais 
Ei 
_ | ee 
es ee ————————— Y 
ee Se Fn 7 Re - 
ea 2 pep Gi nh GE AoE Ae Pee ee eee 
4c PP shins Sek e oP OT Ee ANGERS SEI eS he Se ce 
ae pa. SEs Sty in a5 RS Tn a ae ae 
Gost 32: Shae a, Se. REPOS SL AS ele See 
me Sa ee Pg BERBER as ee a en ea I 
Sua A eZ weg Ss, eh eel ay ier breed 
AO ary Seat y 78 “ite petro Sb se Fak lien ees 
Par ace? you RE Rar MN ot Sa. tates PEPE ATS 
ee =F D\D C Og SRS ep BER 
; 2 of SE RRS PRES RS, <P 
ae ef ~ 5 ARR eae 
: é 5 fo at ton Mi Reh tose age peta Pxbes 
. wae 3 Yeeet ee ‘< Se eee 
se eee De Fete NES BKIOREN 
ai Pee, Ot WER ety NS oe 1 
wT 40 1 Ei me SET as: 
5, | Lee hee So ae 
, ro Sap . tele: * gS Re 
' Te ete NRE 
oa pv ay RR/se Bs NEE —— =: 
are at <i eet: _ ¢ ere oar a pans | 
BR ee een a 
a ' +a tae eed rete - ee > oe es 
is. rir Q Lo SN tes Yas 
be: R Pec Poo NG 
: g ' ‘4 < PR i : TF. signe Sag eee eo ve 
, ' 4 kee 2 Lae - NS 
| : wy RE ae PNG 
| “e =e | ‘es As 7 es m 
A th \ Pe  ¢ in Ae 2 SREY ’., na 3 
— ast So Mt ite ea > 
ed _ i RR eo Gas ae Co | Ea a oth ae 
eR: ’ ie >" "7 Q cee . : Fis we veer (20 =e aS "BY 
sas 2 Aaa Sees Pas eee a »- 
ne Sate: in e ees 2s ars" Y Baas: 2 ia Y 
ats ee So, Be ite ee a ae «Seg yad ie ee ea? 3 oS gage aes 
ee Ra ST Ne Agee 5 Eee een | 
5 gio fale poise: See Ss ee, *- Beemer oS ERR { 
ne se Pe Bee ORD >. eee 
Ss as. (i \ Xe a ey 
sid aS em 2 Fiat ob art <2: Rapa a Mie roe) . 
‘4 Ae : aS . Bo. a a LS Go.” ine Sa ¥,° = 55 . 
an eae i bo : ooo al : » tex Med” Sees iene ~~ TE rae . es, KS 
eae ' tZ- es | le eh Casi. eer’ aie pA x. etace 
SPAS lk ; a ‘ NL As oo ee eS ei Mie Ee he 
Rien . & :. - Ye ne es os | SS Se eae fa age ag 4 
.— ll Ll 7 NON Ree es gs RS 
AGEN , ikem o eee, dak, eu FAP, “ot Pe ee + ae £0 
eee i ' ? ie .t beet SA: Bk CESS ee LAX a 56 ote 
A ~ ne : to a eer . an os F Bagh on ft ast” 9 STs es 
bi iebcla °sighetbs sete nS: pate Se AO af” ay Anh Se 
ee eae > Sm Os Aga: 1 ee = 2% eae ‘a5 ‘e “ta Ree: Subs pata 
Ba tos > Sa 4 ., wy We Sing ego a wy hs wO Sees: o 
Petes oe H <i J Za ss. \ Pores PP idee SMA - ran ts > 
eer ne a eS aes. Pio to NAS ete YS aie “ay lh AG Oe ee 
Bee nee | 5 rt EEC Re ey Sn pak 
Bay ae, 8S A eS PSA. + fe Po ee NL SORE Lo Be een 
tas eo: PAS ec ae |, Cc et 
Re St to Oxi ay: se 4 Pee Pe eae 
aes he bh : s “ , ot £ J ‘ = : <3 a , #>- 
Wipe . Bee (i j (Mae OS ae 
ae i a3¢- ff -- ‘Fag > + , yy. N ‘ . ee Bt Fee 4° ats 8 righ.” 
es ~~ Fe. ee a Zz ‘ : here tage t : Se 
a4 Wee oa fore Bi K 4 ft a eR Hi. Lahke fe Shay ot 
de aes Oe C" Rte 8 io ae ata «SO 
gam Seemeeee RE cy le, Woe. alegre BOE "dala a a 
eS a ae OR a ee 
Bc ees SS eR a oe 
ny Stee : RGese 7 ‘ 1 Gun = SAP TPR ses $a : d 
4 r oe ae on Fe Ot ers ae oe, a LA eee Trt 
M4 Rt , Xe BS Px ai ieee ee . . . * 2a Gest SAR AK io re ae | 
pene ai SS? Be FE Oe cae v4 HE ZAP 42) Sek is fae Uo 
& ea ENA, ae <i 
: . heme OS og ® wfte ped 2 ~~ ee ry. R ere an aR 
if ‘ee ae Oe er : P , > Fao . 
if ia eae ace . 4 ot “ Paar,’ sat ~*~ 
Paha goes ee: SX Ge 
te WT if ea % PY 4 Sa Sees 4 "hee . Ps 
eer? 54.2 hd re ~—e eee: pes if, <@, a a7 wk 
ON GF gaa nian ee are MS oo 2 bh Fn ie 
ee UT Sh sei. 5 ot ae ae Ta ee Bee pene: Nee 
; Be ort roe retusa. Se ad FEA oh ee 
RE iD a BES eR ast go ere ee Sette* 5) aie as ay o ri peeea 
: ‘Tae aD 5, ep rer hee cra Jess Ca te ae EE ; 3 tt 
MO ee rae eS Bt 9 aa 
: Se ie Lig Roepe Heel 5 eae Py By Pe SR At yas Be NES es 
3 on ee ‘Gi a ae “ ee 3 her: : ot. e i 
SF ‘se eS r 7s. ae eats ee 7 PaaS las 5 Ps. << RAY 
‘J ys | Se i AES OF arrow. a BY ATS pe 
21 SM peace a seis En OY kA 
es 4 1 Ses A DF eh EB ae a tee! ON eee 
Pufpse. ot ys Ry ne ae 4 td ee 5 A are ‘ ny A bY AO 
ee “Wiest ON Se Mo. Sg eo ae 
ele 3 AL er I Cy Eee e. Oe PRa ty athe ol oa nS + Wes 
Sema a NN oer Ba ES RS ot ee a ee 
PEPE ieee RHO, A ps a I rea Ses ane ant 24 SS bas is gee 
ae et yp ae, CBE FY Pe nc Met 8 tPA TS a FS. bie. ae 
De tne ms a eo, py ee TR Fe Ps3e 4: 5 gs eRe a a 
eS Ty WR a OA oe ee ee oP ye By S ee APN 5 Fy 
Sete} ag RI Ore SOR SEE LBS OUN ae Rane ert a ag 
i. sae Pe hes I ee Pack A aes + ei ee eta fits > ig PTA, as { 
* ht eas Net a 5a PI SF SER ae. ae roe) } Bar oe 1 
RAG Be ae “Te pe See i ioe : Pe So aw Ay Sa | 
a se EF etn gs Sa ae Ek 
2 tn ae te tas a 7 eee pak le Et 
he ie a Re a ere os: ee et a Ue 
: a A Se ae ie ee Sy 
7 
a5 vers) ea oi Pa a oe nes : at Pag ‘ ‘ 
peraiad s Na tie aha) . es ES ea ve ee Se pe he Rey Mav ge, iP eee Mea Ae ge ae TAN eis ee oe 2 : ae é 
hase yah ees eee ee tee se ee id diay aU gg ei ese as eee eae oa ies ‘ 
hae oe GaP re ena ae ead 5 OR | a 8 te, ae ale Berl el cn ee Rea aa oe Re ie Meee ira oe oh a en a op a te poe Dee dota cg Site Fee a = ace DEAE 0! ah Se Peg oe ear ae : 
Pere FREON ee Reese le a Be kee Sag Rey > es APR sta aa gens Rt MRELie, ey ; eee OCR pe ea aie ee agen ees eee uit (* =,” ee ba ie ear 
Gees Fo ee Os os. OR Sr ae SRA OE te re eS ey ok PRE ee te el een Age ae SMe as eee ge Bier Bra Ne oh ata : . Peas c ahaa cate Gas natu 
a Py ae die ii tey A Si et Ne Se ae ie Are + aa terete cg te Bape Sa a Lege = a Ba Ess 0 URIS SI ace 0 ee Oe gE? rae Sra aS, ore : 
7 Thee tena et be art), Gai SERRE abn Srabihe e. Ya ofa eR we) Solin e geen eer ee Wears 7 MEER cums ete laa eT tet Soe ae at ea 
Sg I AES yp eget Meee eg i tert autem tmengar ea oe SEE RO (a ee eg rl a 


ADVERTISING AGE 


July 8, 1935 23 
JIBES AT PICTURE OF FACTORY Re-Designs Cartons Joins Doubleday, Doran | Weddell British Head 
A special group of cartons has Robert Haydon Jones, who has of Erwin, Wasey & Co. 


Our Ptant 1933 


with A PICTURE oF A MILL 


SELL 


b gadiy- seen bond paper advertising featur- 
ing a picture of the mill (deftly retouched), 
with some such copy as ‘‘This grand old insti- 
tution has made simply elegant bond since 187 
BC. Seventeen generations of papermakers—" 
etc. 
Well, the Parker-Young mill nestles in a 
White Mountain valley, snow covered peaks, 
lush green meadows, purling mountain streams, 
trout as long as your arm, trill- 
ing birds, ivy covered walls, 
(come up and see us some time) 


Same FATES TY « & « & a 


Hold Franconia up to the light before your 
customer's eyes. Let him see the words "100% 
American" in the watermark. 

If he happens to be interested in “Buy 
American,’’ pethaps youcan sell hima campaign 

At least, it's a new talking point 

A new blue white (at $9.10, case lots) and 
12 brilliant colors. A sample book awaits your 
call from any Franconia agent 


MANUPACTURED BY 


< R ANCOW la ‘THE PARKER-YOUNG COMPANY 


But that won't sell Franconia = WOOXAMTRICAN ian State S., Boston, Mass. 
100% American Bond. BOND MULLS AT . . Liecola, N. H. 


FRANCONIA 100% AMERICAN BOND 


This theme, dear to the hearts of 
in the advertising campaign 


some presidents, was caricatured 
of Parker-Young Company. 


PARKER- YOUNG 
PROVIDE GRINS 
TOPAPER USERS 


Boston, Mass., July 5.—Parker- 
Young Company, paper manufacturer 
of this city and Lincoln, N. H., has 
just concluded what is said to be the 
first burlesque advertising campaign 
in the history of the paper industry. 
After burlesquing campaigns of com- 
petitive paper manufacturers, the 
company proved that it really has a 
sense of humor by turning its irony 
on itself. 

When the “Buy-American” move- 
ment grew to important proportions, 
the Parker-Young Company decided 
to tie up with it. It developed a 100 
per cent American bond paper, Fran- 
conia, and advertised it as such. 


Campaigns Burlesqued 


Next, the advertising manager, W. 
L. Johnston, cast about for a new 
appeal, somewhat broader than the 
“Buy American” theme. After study- 
ing competitive advertising, he 
thought he saw a golden opportunity 
to capture attention for his product 
by burlesquing commonly used and 
badly overworked appeals. 

With this decision reached, the 
campaign almost wrote itself. “Will 
bursting strength sell bond paper?” 
asked the headline of one piece of 
copy. “Can a stenographer with a 
silly grin sell bond paper?” demanded 
another. “Can a mill laboratory sell 
bond paper? Will crystal clear spring 
water sell bond paper?” 


Embarrassing Queries 


After all of these advertisements 
had appeared in print, with suit- 
able illustrations, giving paper users 
throughout the country a series of 
wide grins, Mr. Johnson sprang 
the final broadside in the series: 
“Will ‘Buy American’ sell advertis- 
ing?” He made some honest con- 
fessions in this vein: 

“It’s easy to cast asparagus at the 
other fellow’s advertising. Franconia 
has been burlesquing the old, worn- 
out traditions in bond paper adver- 
tising. Just to show how easy it is, 
here’s a burlesque of our own adver- 
tising theme, ‘100 Per Cent Ameri- 
can.’ ” 

Walter B. Snow & Staff, Boston 
agency, handled the campaign. 


Sandwich Rises 
To Heights in 
Special ‘Week’ 


Scranton, Pa., July 5—The humble 
sandwich, which, like mass produc- 
tion, baseball and social security, is 
strictly an American institution, 
came into its own last week when 
the Scranton Republican issued a 
four-page advertising section cele- 
brating “Sandwich Week.” 

The special section, according to 
William T. Dodge, advertising man- 
ager of the newspaper, was filled 
without difficulty, a surprising num- 
ber of business houses being found 
identified with the manufacture of 
sandwiches and eager to emphasize 
their leadership in their chosen field. 

A half dozen bakers took space in 
the special to assert that their re- 
spective loaves are supreme in the 
sandwich industry. Sandwiches and 
cold cuts have a natural affinity, ac- 
cording to Gutheinz, enterprising 
butcher, who participated in the 
enterprise. 

A number of restaurants took ad- 
vantage of the opportunity to adver- 
tise some of their sandwich specials, 
one demonstrating a broad sweep of 
talent by saying “whether you want 
a sandwich or a full course dinner, 
come to the Fern Cafe.” 


Other Copy Angles 


Another piece of copy asserted that 
“Fairmount’s better butter makes 
better sandwiches,” while the Scran- 
ton Electric Company gave impetus 
to the sandwich movement by ad- 
monishing, “Avoid summer heat! 
Spend more time outdoors,” and 
adding, “The sandwich tastes better 
when electrically grilled.” 

While it caters to the sandwich 
loving public with peanut butter, the 
National Nut Shop buried this fact, 
staking its claim for survival on an 
appeal to diners to top off their sand- 
wiches with dessert of freshly 
roasted peanuts. 

Russell’s ice cream is a more fit- 
ting end to the sandwich meal, ac- 
cording to another advertisement, 
while the relationship between sand- 
wiches and milk was stressed by 
Woodlawn dairy. W. C. Carter Com- 
pany, vendor of electrical appliances, 
featured such gadgets as the Sun- 
beam flat toaster and buffet tray, 
while producers of such accessories 
as mayonnaise also tied up with 
Sandwich Week. Nor did breweries 


neglect the opportunity. 


been produced for General Motors 
Corporation by Campbell Box and 
Tag Company, South Bend, Ind. 
Since many of the parts are quite 
small and require small packages, 
the success of these packages for dis- 
play purposes depended largely upon 
a design that would make a family 
group of the cartons. 


Joins Inter-Agency 
The Ridgway Company, St. Louis, 
has become affiliated with the First 
Inter-Agency Group, national net- 
work of independent advertising 
agencies in 22 cities. 


been associated with Lawrence Fer- 
tig & Co., New York advertising 
agency, for the past few months, has 
been appointed publicity director of 
Doubleday, Doran & Co., Garden City, 
N. Y. Previous to entering the 
agency field, Mr. Jones was a member 
of the advertising department of 
R. H. Macy & Co., New York. 


Starts Jobbing Paper 


The Automotive Jobber, tabloid 
semi-monthly, has been launched by 
Automotive Electricity, Inc., New 
York, with Lou Murray, 23 years in 
the automotive field, as editor. 


Justin R. Weddell, managing di- 
rector of Erwin, Wasey & Co., Ltd., 
London, has been made chairman of 
the board of the British branch of 
the agency. 

E. J. Smith has joined the agency 
as vice-chairman. 


R. B. Smith Promoted 


Robert B. Smith, publicity director 
of the FHA since its organization, 
has been appointed assistant to 
James A. Moffett, Federal Housing 
Administrator. He will continue as 
director of publicity in addition to 
his new duties. 


“| Topped 
Market!” 


WANN 


"I'm getting — higher : 
prices, by far, than for D4 


years!’ say Nebraska live 
stock growers. ''—$13.50 
per 100 Ibs. for steers... 
$9.70 for hogs . . . $8.90 
for sheep!" 


(June 5th quotations) 


Nebraska farmers made more 
profit this year on cattle than ever 
before in history! On ALL live stock, 
they made 35% more than last year! 


Think what a tremendous amount 
of money this brought into Nebraska, 
since the Omaha live stock market is 
the 2nd largest in the world! 


That's just one of MANY reasons 
why Omaha and Nebraska should be 
on your schedules. You can reach 
this prosperous section with one 
newspaper — the Omaha World- 
Herald. Reaches 86°/, of Omaha 
homes by carrier boy, alone. 
Reaches 76% of the city-and-town 
homes in the 12 counties surround- 
ing Omaha. Reaches over 60,000 
additional throughout the state. 


Carries far more Retail, General 
and Classified advertising. 


Omaha Live Stock Exchange Bldg. 


Omaha is the 2nd largest 
live stock market in 
the world. 


Circulation: 
DAILY, 127,109 
SUNDAY, 124,017 (Apr. 1935) 


in CIRCULATION 

in ADVERTISING | 
in NEWS : 
in OMAHA FOR 
OVER 25 YEARS © 
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Hays MacFarland Named 
By Braniff Airways 

Braniff Airways, Inc., with head- 
quarters at Oklahoma City, has ap- 
pointed Hays MacFarland & Co., 
Chicago, to handle the company’s 
advertising. 

Promotion plans will center around 
the Braniff Starlight Express, a new 
schedule, flown in Lockheed Electra 
planes, and providing overnight 
mail, express and passenger service 
between Chicago and Southern Texas, 
and 16%, hour service from Chicago 
to Mexico City. 


Beckett Wins Club’s 


Golf Tournament 


Guy Beckett, Beckett Paper Com- 
pany, Hamilton, O., won the second 
summer golf tournament of the Ad- 
craft Club of Detroit at Orchard Lake 
June 25, with a gross score of 73. 

Alex Dempster, defending his Ad- 
craft Club championship, was run- 
ner-up with a gross of 77. Joe Jones, 
Walker & Co., had low net score for 
the day, 81 less than his handicap 
of 16 


J. E. Plant Dies 


PREMIUM WAVE 
SWEEPING U. S.; 
CONTESTS WANE? 


“Something for Everybody” 


feel that the reaction of contestants 
who fail to win prizes to some ex- 
tent offsets the results of the compe- 
tition, and that, in any event, the 
contest method of advertising has 
been overdone. 

Procter & Gamble Company and 
Lever Brothers, giants of the soap 
world, are at present engaged in a 
sharpshooters’ battle, with both of- 
fering premiums to newspaper read- 
ers. P. & G. is giving full-size 15- 
cent packages of white Rit (color 
and spot remover) with every pur- 
chase of two packages of American 


OFFERS PREMIUM 


AT’ ALL DRUG STORES 
Genuine 
75c Wallace Bros. 
Malabar Plate 


UTILITY TONGS 


FOR SERVING ICE, Salads, 
SANDWICHES, CANAPES, ETC, 


Full $100 Value for 25cl 


Wallace Bros. Ucility Tongs 75 


New Slogan Family Flakes. This offer applies 

Appoints J-W-T Guenther-Bradford & Co., Chicago, only e the Great Lakes — = ns — 

The Panama-Pacific Line has ap-|died suddenly on a Western businesg New York, July 5.—There is some | Which distribution of American 
pointed J. Walter Thompson Com-|trip June 23. Mr. Plant had been | eVidence that the flood of contests is| Family Flakes is concentrated. 

pany, New York, as its advertising |engaged in advertising agency work | subsiding and that a new tide of pre- Lever Brothers are testing the ef- Phillips’ 

agency. for many years. | miums has set in. Many advertisers! fectiveness of reproductions of beau- | Magnesia 

— ee ee ee eee _ Toothpaste 


et , | The Toothpaste of the Movie Stars 


J. E. Plant, account executive of 


Absolutely Free While They Last 
with Purchase of One(!) 25c tube of 


ee 


“The Hollywood Way to a Million Dollar Smile!" 
FHERESS ove ofthe mont remarkable and opts entertaining—and every day 


Transform Yé 
With ‘Astonishing ‘Speed 


paste 
These lovely Utility Ime ould on ‘Testhpaste gee 
gou,08 cunts sb tase on more. They are pete weed y famous Movie Stars before 


made © special Oval hag FS ng photographed Asal! Hollywood knows, 

highest quality material, and will not rust or this toothpaste contains wore milk of 

b tarnish. « by « famous artist, magnens (and real Phillips’ Milk of Mag- 
- jul and superbly decorative, they are nesia) thao any other dentifrice. To protect 

Soreht every Tyan has ated You spine the cis ol decay aod ead he 

A To ebutienatened ‘cert wut pit aod cin aed ght 

As Useful as They ere Beautiful! em your teet! - +; translorm your smile 


—There are listeners in 
the country, too! 


Large size newspaper copy is cur- 
rently offering utility tongs with 
Phillips’ magnesia tooth paste. 
This advertisement appeared in 
Baltimore. 


tiful paintings in a test campaign in 

Erie, Pa., among other cities. Eleven 
subjects are offered from which the 

buyer of three cakes of Lux toilet 

soap at 19 cents may choose. The 
company took an entire page in the 

Erie Dispatch-Herald to announce | 
the premium offer. One of the paint- 4 
ings was reproduced in color and the 

same advertisement showed packages 

of Lux flakes, Rinso, Lifebuoy soap 

and Lifebuoy shaving cream in their | 
natural colors. The page also listed 
dealers prepared to provide the pre- 
miums. 


Demonstrate to advertisers the plus value 
which your station offers by a ROSS 
FEDERAL Coincidental Survey of the 


Primary Area. 


Cake Flour Offer 


The premium wave has also struck 
other advertisers in other parts of 
the country. H. C. Cole Milling Com- 
pany, Chester, Ill., is staging a cam- 
paign in Indianapolis not only “to 
smash the mistaken belief that cake 
flour must be expensive,” but to offer 
a cake pan free with every purchase 
of a four-pound sack of Omega flour. 

John Morrell & Co., Ottumwa, Ia., 
picked Milwaukee for a test cam- 
paign in which a fine aluminum ring 
mold is offered for one label from 
Morrell _ beef-’n’-vegetable dinner. 
This is the company’s latest product. 
Unlike the other premium campaigns 
mentioned, Morrell is distributing 
the premium by mail rather than 
through dealers. 

Nash Coffee Company, St. Paul, is 
offering a free photograph with each 
purchase of Nash’s toasted coffee. 
The buyer receives a coupon, which 
is honored by Paramount-Hollywood 
Studio, of St. Paul. “Your baby’s 
picture free” is one of the headlines 
used in the campaign. 

The manufacturers of Boy-Ar-Dee | 
spaghetti and meat balls are offering 
a Moldwell meat loaf pan free in a a 
Cleveland campaign. Advertising 
emphasizes the fact that the pur- 
chaser does not have to send in cou- 
pons or box tops, but get the pre- 
mium at the time of the purchase. 


Ross Federal facilities are available every- 
where—and at a cost which scores of 
stations from Coast to Coast feel reason- 
able. 


At the Colorado Springs Convention, Mr. J.C. Page, 
Denver Manager will be happy to tell you more about 
Ross Federal, or you may inquire at any Branch office. 


ROSS -FEDERAL 


RESEARCH CORPORATION, NEW YORK, N. Y. 
6 EAST 45th STREET 


Joins Bigelow-Sanford 


Bigelow-Sanford Carpet Company, 
Inc., New York, has appointed Helen 
M. Daggett to its advertising and 
sales promotion staff. For the past 
eight years Miss Daggett has had 
LIST OF OFFICES her own business in New York as 
ALBANY, 717 National Savings Bank Building DES MOINES, 207 Old Colony Building — OKLAHOMA CITY, 426 N. W. 25th Street home furnishings promotion consult- 
ATLANTA, 912-101 Marietta Street Building INDIANAPOLIS, 312 Chamber of Comme OMAHA, 328 Barker Buildin ant. 
BOSTON, 604- Union Savings Bank Building Tt wn LPHIA, Market St. Natl. Bank Building conpeaipeiateintysinen 
BUFFALO 610-17 Court Stree KANSAS TY, 212-213 City Rast Betting PITTSBURGH su Plaza Buildin ‘ ‘ 
CHARLO 710 First National Bank Building LOS ANGELES, 536 South oy Str PO ND -» 1003 Porter Suitding “Times” Moves 
CHICAGO, 1117-8 Blum _ Building MEMPHIS i Sterick Build: SAN FRANCISCO, 402-404 Kress Building, 935 Mar- 


BRANCHES IN THIRTY-TWO CITIES FROM COAST TO COAST 


SN 


NEW YORK, 120 West 42nd Street 


CIN: 800 Keith Buildi: MILWAU 09 Tower Hotel Building ket Str n i 0 
CLEVELAND, 423 Guarantee Title Building MINNEAPOLIS. 615-616 Pence Building SALT LAKE CITY, 1606 Walker Bank Building Pi Page Rey ses rail ns me 
DAL 502 Allen Bui! NEW HAVEN, 217 Roger S ing SEATTLE, = * Securities Buildi g, 

DENVER, 629 Denham © Building NEW ORLEANS, 2011" State. Street Continental Lite Building of $4,500,000, June 30. The build- 
DETROIT, Tis Francis Pals Building Iding 


ST. 
WASHINGTON, 539 Evening Star Bui ing was designed to harmonize with 


the Civic center in the heart of the 
Los Angeles business district. 
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BROADCASTERS 
TREKKING WEST 
FOR CONVENTION 


(Continued from Page 1) 

Most of the animus of the inde- 
pendents revolves around the action 
of the two networks in signing five- 
year extensions of their contracts 
with ASCAP. More suprising still 
to members of N. A. B. was the ac- 
tion of WCAU, Philadelphia, in doing 
likewise. 

The action came on the eve of the 
Department of Justice’s suit against 
ASCAP under anti-trust statutes. 
During the trial of ASCAP repeated 
references were made by defense at- 
torneys to the fact that the chains 
and WCAU had renewed their con- 
tracts. The trial adjourned to No- 
vember 4 without evidence of great 
importance being presented. 

The situation was further compli- 
cated by withdrawal of four music 
houses controlled by Warner Broth- 
ers from ASCAP, effective Dec. 31, 
1935. Radio stations will be con- 
fronted with the necessity of obtain- 
ing licenses from this group after 
that date. 

At a board meeting here, the Na- 
tional Association of Broadcasters 
adopted conciliatory resolutions 
anent the networks and WCAU, while 
reiterating adherence to the “per 
piece plan” or “measured service pian” 
as fairest and best to be followed in 
paying for the use of copyrighted 
music, “in that it enables each 
broadcaster to pay a price fixed by 
the individual owner of copyrights, 


competitively, and compels no person 
to buy or pay for more than he ac- 
tually uses.” 


Condone Extensions 


The resolution continued: 

“The Board believes that the two 
networks and Station WCAU when 
they accepted a five-year extension of 
the present contract, did so only after 
the N. A. B. copyright committee 
found it impossible to work out with 
the copyright committee of ASCAP 
a ‘per piece’ or ‘measured service’ 
plan prior to the expiration of pres- 
ent contracts; and that when they 
accepted such contracts it was be- 
cause the networks and WCAU felt 
it was necessary for the industry to 
have available upon the best terms 
possible the repertoire controlled by 
ASCAP; and for the reason that it is 
impossible to operate a radio broad- 
casting station without the use, to 
a greater or lesser extent, of the 
music so controlled. 

“The Board of Directors believes 
that every broadcaster must come to 
a decision as to whether or not he 
desires to extend his present contract 
for a period of five years from Janu- 
ary 1, 1936, (1) in the light of the 
requirements of his station, (2) his 
contract commitments, if any, either 
to the networks or advertisers and 
(3) the fact that the suit being prose- 
cuted by the United States has been 
continued until early in November, 
1935, and therefore in all probability 
cannot be decided by the trial court 
prior to the date of the extension of 
the present license already granted 
which is January 1, 1936.” 


The program for the N. A. B. con- 
vention follows: 
MONDAY, JULY 8, 1935 
9:30 A. M. 
Call to Order. 
Address of Welcome: 


Hon. E. C. 


AN AD MAN'S JOB 


1S NO ONE PROFESSION 


= 
= Bq 
a (~ % 


IT'S A LITTLE OF 


EVERYTHING... AND 


THAT'S MY OBSESSION 


WRITER, DOCTOR, 


LAWYER, MUSICIAN 


IT'$ MORE THAN A 


JOB...AND IT’S 


NOT 


A POSITION 


SOME OF THE WORRY 


AND SCURRY AND 


CARE AN AD MAN 


CAN SAVE...IF 


REVERE PHOTO ENGRAVING, C 
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Johnson, Governor of Colorado. 

Address of the President: Mr. J. 
T. Ward, WLAC, Incorporated, Nash- 
ville, Tennessee. 

A Market Tip to the Broadcasters: 
Mr. Anning S. Prall, Chairman, Fed- 
eral Communications Commission, 
Washington, D. C. 

Television in America and Europe: 
Mr. Andrew W. Cruse, Chief, Elec- 
trical Division, U. S. Department of 
Commerce. 

Report of the Managing Director: 
Mr. Philip G. Loucks, National As- 
sociation of Broadcasters, Washing- 
ton, D. C. 

Appointment of Committees. 

Announcements. 

Adjournment. 


MONDAY, JULY 8, 1935 
2:00 P. M. 

Call to Order. 

Report of Commercial Committee: 
Mr. Arthur B. Church, Chairman, 
Midland Broadcasting Company, Kan- 
sas City, Missouri. 

Discussion. 

Report of Special Committee on 
Trade Practices: Mr. Alfred J. Mc- 
Cosker, Chairman, Bamberger Broad- 
casting Service, Inc., New York, 
| a A 

Discussion. 

Report of Engineering Committee: 
Mr. Joseph A. Chambers, Chairman, 
Crosley Radio Corporation, Cincin- 
nati, Ohio. 

Discussion. 

Report of Legislative Committee: 
Mr. Philip G. Loucks, Managing 
Director, National Association of 
Broadcasters, Washington, D. C. 

Discussion. 

Adjournment. 

TUESDAY, JULY 9, 1935 
9:30 A. M. 

Call to Order. 

Report by NAB Copyright Commit- 
tee: Mr. Alfred J. McCosker, Chair- 
man, Bamberger Broadcasting Serv- 
ice, Inc., New York, N. Y. 

Discussion. 

Report of Treasurer, Copyright 
Fund: Mr. Isaac D. Levy, WCAU 
Broadcasting Company, Philadelphia, 
Pennsylvania. 

Discussion. 

Report of Mr. Joseph C. Hostetler, 
NAB Copyright Counsel. 

Discussion. 


TUESDAY, JULY 9, 1935 
No Afternoon Session Scheduled. 


Time open for golf, sight seeing, 
etc. 

See Bulletin Board for Ladies’ 
Program. 

6:45 P. M. 

Annual NAB Banquet: Presenta- 
tion of Trophies to winners of Golf 
Tournament. 


WEDNESDAY, JULY 10, 1935 
9:30 A. M. 


Call to Order. 

» Report of Resolutions Committee. 
Report of Nominating Committee. 
Election of Officers. 

Installation of Officers. 
Adjournment. 


Advertises Advertising, 
As Well as Newspapers 


Savings made by readers of the 
New Orleans Item and Tribune, by 
taking advantage of bargains adver- 
tised in those newspapers, were em- 
phasized in a full page advertisement 
in the Morning Tribune, June 22. The 
copy served to advertise advertising, 
as well as the newspapers. 

Through reading the food adver- 
tisements in the New Orleans Item, 
evening daily, and the Morning 
Tribune, it was stated, the consumer 
would save from 25 cents to $1 every 
week. The sum of 25 cents would 
pay the cost per week of a subscrip- 
tion to those newspapers and the 
Sunday Item-Tribune, it was pointed 
out. Actual food bargains from the 
Morning Tribune of June 22 were 
listed in the copy. 


Armes Joins Malkiel 


H. Lyman Armes, formerly asso- 
ciated with Wood, Putnam & Wood 
Company, Boston, and Curtis Pub- 
lishing Company, has joined the 
David Malkiel Advertising Agency, 
Boston. 


Sturn Moves 
Sturn, Inc., Boston, producer of 
direct mail advertising, has moved to 
131 Clarendon St. The new telephone 


number is Commonwealth 3200. 


New Haven Club 


Honors Officers 


More than 200 attended a dinner 
dance June 24 at the Hotel Garde, 
New Haven, Conn., at which newly- 
elected officers of the New Haven 
Advertising Club were installed by 
George A. Dunning, Boston, A.F.A. 
First District governor. Albie Booth, 
former Yale football star, was toast- 
master. A chest of silver was pre- 
sented to Raymond C. Gorman, retir- 
ing president. 

Officers installed were: Nathan B. 
Stone, president; Max Livingston, 
first vice-president; Stanley R. Ben- 
nett, second vice-president; Andrew 
Casolino, secretary; William R. 
Stewart, treasurer. Directors are: 
Mr. Gorman, Leslie H. Tyler, Leroy 
Howard, James T. O’Connor, Jr., Mrs. 
Ella Duncan, Joseph I. Crotty, and 
Adolph D. Steinbach. 


Joins “Cleveland News” 


The Cleveland News has appointed 
Joseph V. Madigan circulation man- 
eger. Mr. Madigan was formerly 
with the Cleveland Plain Dealer. He 
served as president of the Ohio Cir- 
culation Managers’ Association, and 
is now a director of the association. 


Lenz Picks Agency 


Lenz Electric Mfg. Company, Chi- 
cago, has appointed Ford, Browne 
and Mathews of that city to handle 


CBS Names Jersild as 
Consulting Psychologist 


Columbia Broadcasting System has 
appointed Dr. Arthur T. Jersild, as- 
sociate professor of education at 
Teachers College, Columbia Univer- 
sity, as consulting psychologist, to 
aid the network to develop higher 
standards for children’s programs. 

Working with an advisory board, 
whose personnel will be announced 
shortly, Dr. Jersild will cooperate 
with Gilson Gray, CBS commercial 
editor, in administration of new poli- 
cies affecting children’s programs. 
Dr. Jersild is a research associate at 
the Child Development Institute, and 
the author of “Child Psychology.” 


Clarke to Chicago 
for N. Y. “Mirror” 


H. Glenn Clarke has joined the 
Chicago office of the New York Mir- 
ror. 

Mr. Clarke was formerly with the 
Chicago Herald and Examiner. Later 
he served True Romances, the Wash- 
ington Herald and the New York 
Journal. 


Starts Davenport “Star” 


The Beacon Publishing Company, 
with Charles J. Hinkle as publisher, 
A. J. Holstron as advertising man- 
ager, and H. C. Curran as national 
advertising manager, has started the 


We had been sitting in a New 
York hotel room for at least three 
hours in one of those radio-program, 
merchandising, sales and sales pro- 
motion conferences; had filled the 
room with smoke and all the ash 
trays with cigarette and cigar butts. 

Charles Martin—meat packer and 
corned beef hash king from Chi- 
cago, the account executive and copy 
writer from his advertising agency, 
the food broker handling their prod- 
ucts in the New York market, 
Walter Neff, sales manager of WOR, 
John Gambling whose program has 
provided entertainment and exer- 
cise to New Yorkers for the past 
seven years, and myself. 

A chambermaid came in to empty 
ash trays and “tidy up a bit.” Walter 
Neff asked her if she ever ate any 
corned beef hash. She answered 
in a rich Irish brogue, “Shure I do.” 
He then asked what kind. She said 
“Broadcast Brand.” It sounded like 
a frame-up on Charlie Martin be- 
cause Broadcast was the brand John 
Gambling was promoting for him on 
his famous morning program. 

The food broker, Ed Meier, asked 
her where she bought it and got a 
big laugh when she answered “At 
the A & P store” because A & P 
had not yet stocked the product. 
But Mrs. Maloney had an answer 
for that one. “Shure, I know what 
you’re laughin’ about. You’re goin’ 
to say they don’t carry it, and they 
don’t, but they send out and get it 
for me.” She added “I’m thinkin’ 
if they stay on John Gambling’s pro- 
gram long they will all have to be 
stockin’ it.” (And they all have.) 

She said further that her family 
had bought everything that John 
Gambling had ever promoted on his 
program. Someone asked her if she 
had ever met John Gambling. She 
said, “No, but I would sure be proud 
to do so.” She was introduced to 
John Gambling and a tear rolled 
down her cheek as she said, “Mr. 
Gambling, it’s the proudest moment 
of my life.” 

I had lunch the next day with a 
man who is manager of the New 
York branch of one of the larger oil 
companies. Some mention was made 
of John Gambling. This man stated 
that they had never so far as he 
knew, missed one of John Gamb- 
ling’s early morning programs since 
he went on the air. He added, “We 
have bought everything at our house 
that he has ever promoted on the 
program except Clemen’s Clothes. I 
did not buy their clothes because I 
have had my clothes made by a 
tailor for the past 20 years.” 

He said further, “I have written 
more than 20 letters to John Gamb- 
ling regarding his program, prod- 
ucts, etc. I wrote to him last week 
when he asked what kind of music 


New York 


its advertising. The company makes | Morning Tri-City Star, Davenport, 
all types of special cords and cable. | Ia. 
( Advertisement ) 


Little Stories of Radio Advertising 


the audience preferred. We had 
never heard of canned corned beef 
hash but when John Gambling said 
that Broadcast Brand Hash was 
good, of course we tried it and be- 
lieve me, it is good.” 

And that’s that! Except to re 
mind you that this morning pro- 
gram going on at the impossible hour 
of 6:45 AM increased the sale of 
Broadcast products in the New York 
market more than 2000% in nine 
months. 

These little stories of everyday 
radio life make it easy to understand 
what the writer meant who wrote 
“Radio possesses all of the emotional 
appeal and persuasiveness of the 
human voice. This gives it a power 
which cold print cannot equal.” Try 
to imagine any other advertising 
medium producing stories such as 
the above. Or the following, for that 
matter. 

The same evening of the Broad- 
cast Brand conference in the same 
hotel, Allen Campbell, Walter Neff 
and myself had just left my room 
to go down to dinner. Walter was 
telling Allen the story of Mrs. 
Maloney and John Gambling. He 
finished as we stepped on the ele- 
vator and then Campbell said, “By 
the way, Walter, who bought ‘The 
Witch’s Tale’?” 

Before Walter could answer, the 
elevator boy turned as he swung the 
door shut, and half over his shoulder 
said “Sachs Furniture.” 

So what! So Mrs. Maloney, the 
chambermaid, buys Broadcast prod- 
ucts because her friend John Gamb- 
ling tells her to buy them. So Mr. 
Clark the big oil man, has bought 
practically everything that has been 
promoted on this program for seven 
years. So the elevator boy knows 
who bought “The Witch’s Tale” the 
next day after it went on the air 
for Sachs Furniture. So these sta- 
tion tested programs provide a ready 
made, loyal audience, for the adver- 
tiser who is more interested in sell- 
ing merchandise than in the fun of 
being “angel” to a radio show of 
his own. 

Among those who know radio ad- 
vertising and have tested it thor- 
oughly, there is no such thing as 
not “believing in” radio as an ad- 
vertising medium. The only way to 
not “believe in” it, is to ignore it. 

If you forget all the surveys, circu- 
lation figures, coverage maps and 
big charts and remember nothing 
but these human interest stories, 
you will still understand why the 
“smart money” goes for these sta- 
tion tested programs for quick and 
certain results. 


LW 


WILLIAM G. RAMBEAU COMPANY 
Chicago 
Radio’s First Special Representatives 
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Hotel Files Suit 
Against Jolson, NBC 


Alleging damage to its “good name, 
credit and reputation” as a result of 
an alleged remark made by Al Jolson 
during a broadcast, the Summit Hotel 
Company, Uniontown, Pa., has filed 
suit in Pittsburgh asking $25,000 
from Jolson and NBC. The hotel 
company charges that Jolson said, 
“That's a rotten hotel,” in a radio 
interview with Sam Parks, Jr., new 
national open golf champion. 

Leo L. Heyn, president of the hotel 
company, said that in addition to 
filing the suit, he is lodging a pro- 
test with the Federal Communica- 
tions Commission, and has requested 
Senators Davis and Guffey to demand 
a Senate investigation of “the whole 
practice of commercial broadcasting.” 


Gardner Names Hengst 


Gardner Publications, Inc., Cincin- 
nati, has appointed G. Ralph Hengst 
as mid-Western manager of Modern 
Machine Shop. Mr. Hengst will work 
from the Cincinnati office. 


To Advertise Gadgets 


Eleanor E. Levings, formerly with 
J. Walter Thompson Company and 
Platinum Products Company, has 
been named advertising and sales 
promotion manager of the House of 
Gadgets, Inc., 501 Fifth Ave., New 
York, which plans to place, direct, a 
= campaign on an adult game, “On 

e.” 


Girl Student 
Wins $25 for 
Corset Display 


(Picture on Page 31) 

New York, July 5.—Miss Marjorie 
Charne, 179 East 79th Street, won 
first prize of $25 in a contest spon- 
sored by Warner Brothers Company, 
manufacturers of Le Gant corsets, for 
a window display which stressed 
forcibly and clearly the modern style 
of Le Gant corsets. 

The prize-winning window will be 
set up in the New York office of the 
company and in one of the Fifth Ave- 
nue windows of Arnold Constable & 
Co. 

Escapes Convention 

The jury, in explaining the awards, 
commended the directness of the win- 
ning design. It is not difficult, it 
was explained, to produce a pretty 
display in the conventional manner 
by draping corsets on T-stands and 
surrounding them with French linge- 
rie. But this method was considered 
not nearly as effective as Miss 
Oharne’s method of attracting the 
public eye and telling a merchandis- 
ing story. 

The contest was restricted to stu- 
dents of the New York School of Dis- 
play. 


Plan Metals Exhibit 
at Rockefeller Center 


A permanent exhibit of metals and 
plastics will be opened Sept. 1 a 
Rockefeller Center, New York, by 
Metal Products Exhibits, Inc. The 
exhibit has been designed to interest 
those who purchase and_ specify 
metals and plastics for industrial 
uses. 

A house organ, “Metal Products,” 
is being employed to promote the 
exhibit. Magazine space will be used 
also. Metal Products Exhibitg, Inc., 
has prepared a rate card and floor 
plans. A 15 per cent commission 
will be allowed to agencies. 


To Represent General 


Jam Handy Picture Service, Inc., 
Detroit, New York and Chicago, has 
been appointed Eastern sales repre- 
sentative of General Screen Adver- 
tising, Inc. Howard P. Ruggles, for 
16 years president of Ruggles & 
Brainerd, Inc., New York, has joined 
Jam Handy Picture Service, Inc., and 
will be active in this phase of Jam 
Handy service in the Eastern area. 


Cash to Penn Electric 


K. W. Cash has been named adver- 
tising manager and sales promotion 
director for Penn Electric Switch 
Company, Des Moines. Mr. Cash was 
formerly with C. E. Erickson Com- 
pany and Gardner Advertising Com- 
pany, St. Louis, and Lessing Adver- 
tising Company, Des Moines. 


§ the Minneapolis market in 
circulation and advertising 


Minneaj 


LEADS IN CIRCULATION 
LEADS IN ADVERTISING 
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REACHES MOST FAMILIES AT LOWEST COST 


[FACA Relates 
Troubles with 
Whisky Labels 


Washington, D. C., July 5.—The 
label division of the Federal Alcohol 
Control Administration has received 
36,892 applications for labels and has 
acted upon 22,708, approving gen- 
erally with some modifications, it is 
indicated. 

Some of the problems involved 
were outlined as both humorous and 
serious and indicative of the need 
for regulation over labels and their 
advertising, which is being continued 
in an advisory capacity pending pas- 
sage of legislation. 

Types of labels disliked by the 
FACA are nudes in connection with 
letterings. ‘“Nudist’s Whisky,” as a 
label, thus received an adverse report 
by FACA. Other labels picturing 
nude women were disapproved with 
the advice to put additional garments 
on the figure. 

Many titles for alcoholic drinks are 
displeasing to the Administration. 
One such is “Dream” whisky, show- 
ing a wine glass, a nude girl, and a 
thoroughbred winning a race. The 
label was said to be unsuitable. 

The FACA refused to approve a 
whisky labeled F. D. R. One appli- 
cant asked for permission to name 
a drink “Roosevelt Bourbon,” and 
another “Abraham Lincoln Rye.” 
These applications were promptly re 
jected, as was that to name a whisky 
“Congress.” 


Kendall to Be Secretary 


of Door Mfrs.’ Group 


Paul E. Kendall has resigned as 
Missouri director of the Federal 
Housing Administration to become 
secretary-manager of the National 
Door Manufacturers Association, Chi- 
cago, July 15. 

Mr. Kendall was at one time asso- 
ciated with Ferry-Hanly advertising 
Company, Kansas City, and was in 
charge of the national advertising 
account of the Southern Pine Asso- 
ciation. He wrote the first page ad- 
vertisement in the Saturday Evening 
Post ever used by the lumber indus- 
try. For 15 years he was advertis- 
ing manager of the Long-Bell Lum- 
ber Company. 


Florida Chain Tax 
Gets Legal Setback 


State officials and sheriffs of 14 
south Florida counties have been re- 
strained from enforcement of the 
Florida chain store tax by Federal 
Judge Halsted S. Ritter, Miami, upon 
application of Table Supply Stores, 
Inc., operator of 27 units in south 
Florida. 

The action was the second federal 
court ruling against the $4,500,000 
revenue act of the last legislature. 
Judge A. V. Long issued a temporary 
restraining order at Pensacola. Both 
cases will be heard by a three-judge 
federal court at Jacksonville July 8. 


Brown and Herbst 
Receive Promotions 


Frank C. Brown, Michigan man- 
ager of The American Weekly, with 
headquarters in Detroit for the past 
four and one-half years, has been ap- 
pointed Western manager. He has 
assumed his new duties in Chicago. 
Clay E. Herbst, with the Detroit or- 
ganization for years succeeds Mr. 
Brown as Michigan manager. 

Mr. Brown joined The American 
Weekly in 1929 as a member of the 
New York sales staff. He was for- 
merly automotive manager of the 
Boston Sunday Advertiser, another 
Hearst publication. 


“Time” to Guarantee 
Larger Circulation 


Time has announced a guaranteed 
average net paid circulation of 600,- 
000 from the issues of April 6, 1936, 
to Dec. 28, 1936, and has issued a 
new rate card for this period. 

The present rate schedule, which 
has applied only to 1935 business, 
has been extended to include Janu- 
ary, February and March, 1936. 


Plans “Truth” Course 


The Buffalo League of Advertising 
Women, at its meeting July 3, con- 
sidered plans for a course on “Truth 
in Advertising,” to be presented un- 
der the league’s auspices next fall, 
in connection with regular meetings. 


Pick Simons-Michelson 


Simons-Michelson Company, De- 
troit, has been appointed to handle 
advertising for Universal Wine Com- 
pany, Detroit, and Consumers Steel 
Products Corporation, also of Detroit. 
Newspapers, business publications 
and direct mail will be used. 


for an outside room with 
bath, shower and radio 


at the 


HOTEL 
MONTCLAIR 


Lexington Ave. at 49th St. 
New York City 


“The Truly American Hotel 
with American Traditions”’ 


One of New York’s larg- 

est and newest hotels 
containing 800 outside rooms. 
Located in the center of the 
world’s greatest business-shop- 
ping district—the Grand Cen- 
tral Zone. 

Life, gaiety, 
Dine and Dance under 
the stars 
Two orchestras 


New York's Largest Open-Air 
Roof Restaurant 


wality 
PRINTING 


apese 


TICONDEROGA BOOK 
TICONDEROGA TEXT 
CHAMPLAIN BOOK 
SARATOGA BOOK 
LEXINGTON OFFSET 
ADIRONDACK COVER 


ADIRONDACK BOND 

la 3 Made by 

if@ea INTERNATIONAL 
| “a” PAPER COMPANY 
} 220 East 42nd St., New York, N. Y. 


“Pages” 
that SELLe 


“FOUR PAGES’ —covering 11 major 

headings about radio, 

Reg. U. S. Pat. Off. newspapers, farm, 

trade or general maga- 

zines (regional or national) —now help publishers and 

broadcasters to sell more space or time. Furnish infor- 

Mmation this modern way. Agencies also use AMA 

forms as" questionnaires.”’ ¢ ¢ Send for samples today, 
on your letterhead. No obligation te buy. 


ADVERTISING MEDIUM ANALYSIS 
500 Sansome Street San Franciseo 
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STAGE INTERPRETATION OF “HARPER'S BAZAAR" 


MAGAZINE RACK 
COMES TO LIFE 
AT RADIO CITY 


New York, July 5.—Following a 
precedent established a year ago, the 
Radio City Music Hall is presenting 
the second edition of a stage show 
called, “The Magazine Rack.” This 
revue, like its predecessor, is built 
around characterizations of several 
leading popular magazines. None of 
the four publications represented in 
last year’s edition, Esquire, The New 
Yorker, Physical Culture and Vogue, 
is in the new presentation. 

In the first part of the entertain- 
ment, show girls posed before giant 
reproductions of Cosmopolitan, La- 
dies’ Home Journal, New Movie, the 
Tower publication, and Redbook, 
while a vocalist explained that “a 
girl in your arms is worth two on a 
cover.” 


Spirit of Magazines 
In the second portion of the show, 


various vaudeville acts attempted 


characterizations of Harper’s Bazaar, 
The Saturday Evening Post, La Vie 
Parisienne and Yachting. 

A rather blasé chorus doing a so- 
phisticated ballet seemed to catch 
the spirit of Harper’s, and a male 
glee club singing sea chanties was 
credible for Yachting. But it was 
not clear how an acrobatic drunk 
turn interpreted the S. EZ. P. 

Box office response has been so 
good, the management reports, that 
the show will be held over at least 
another week. 


Furniture Store Takes 
12 Pages in Newspaper 


Kauffman Furniture Store, Read- 
ing, Pa., used a 12-page section in 
the Reading Eagie to promote its 
spring sale. The store paid the news- 
paper $100 extra to guarantee de- 
livery of the issue to every home in 
the city. 

A special section will also be used 
for the store’s fall promotion. 


Honor Miss Jefferson 


Forty-five members of the Phila- 
delphia Club of Advertising Women 
attended a testimonial luncheon June 
25 in honor of Ethel Jefferson. 
Through her efforts, informal 
Wednesday luncheons for members 


were started several years ago. 


Davenport Made Eastern 
Manager of “Vogue” 

Condé Nast Publications, Inc., has 
appointed Will Davenport, of the 
Boston office, as Eastern advertising 
manager of Vogue, with headquarters 
in New York, effective Aug. 1. 

Mr. Davenport joined Condé Nast 
in 1920 as promotion man for Vanity 
Fair. In 1921 he joined the sales 
staff of Vogue in New England. Dur- 
ing 1923 he spent six months in the 
London office of Condé Nast. 


Hoyt, Boston, Moves 
The Boston Office of Charles W. 
Hoyt Company, Inc., has been moved 
to 216 Tremont St., with George Mer- 
ritt continuing as manager. 


General Mills Expands 
Morning Hymns Schedule 


General Mills, Inc., has retained 
Merrill Advertising Company, New 
York, as special agency for produc- 
tion and placing of the radio pro- 
gram, “Hymns of All Churches,” pre- 
viously broadcast every week day 
morning over WLW, Cincinnati. 

Beginning Aug. 6, the program will 
be expanded to include stations in 
other sections of the country. 


Returns to Knapp 
Edward Kramer, recently with 
Master Color Engraving Company, 
New York, has returned to the Knapp 
Engraving Company, after a 10 years’ 
absence. 


PRETTY GIRLS BRING MAGAZINE COVERS TO LIFE 


L. B. Elliott Dies 


died at the General Hospital in 
Rochester July 1. 


Before coming to 


Luther Bayard Elliott, 68, operator| Rochester he was associated with 
of Elliott Advertising Service, Inc.,|/the Frank Seaman Company, New 


Rochester, N. Y., for the last 30 years,| York, handling accounts 


of the 


Lackawanna and New York Central 
Railroads and Cunard and White 
Star Steamship Lines. His wife and 
a son, Felix A. Elliott, of New York, 
survive. 
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—AND THE RIVER RAN RIGHT THRU OUR STUDIO 


It was the 2nd afternoon of a 
3-day rain—Location shots were 
impossible—Cal Merrick of the 
Fred Harvey Co. phoned wanting 
this scene photographed the same 
day. He did not care where nor 
how, but he had to have it. 


Our negative files held the right 
picnic site so together with mod- 
els and merchandise we made the 
illustration. Looks natural too, 


doesn't it? The combination of 
H. K. Shigeta's artistry and our 


NEW projection equipment did 
the trick. 


We call this process "Photo- 
Screen" and just as we did this 
we can shoot a jungle, mountain 
or other scene right in the studio. 
This "Photo-Screen" may be just 
the thing to tell some story of 
yours—at least ask us more about 
it so you'll know. 


SHIGETA -WRIGHT, Inc. 


154 E. ERIE ST., CHICAGO 
TELEPHONE—SUPERIOR 6064 


PRODUCERS OF 


“Thue +O IPE PHOTOGRAPHIC ADVERTISING 


ILLUSTRATIONS 
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ADVERTISING AGE 


July 8, 1935 


Earnings of 
Advertisers 


Sales by Kroger Grocery and Bak- 
ing Company for the first six four- 
week periods of 1935 totaled $107,- 
734,294, compared to $101,456,701 for 
the same periods of 1935, an increase 
of six per cent, the company re- 
ported. 

The business gain for the sixth pe- 
riod of 1935 over the same 1934 pe- 
riod was two per cent. Total sales 
for the sixth period of 1935 were $17,- 
839,080, compared to $17,483,570 for 
the same four weeks of 1934, a gain 
of $355,510. In the sixth period, the 
company had 4,283 stores in opera- 
tion, compared to 4,344 in the same 
period of 1934. 


vvwyY 

Benjamin Electric Mfg. Company 
reports net income of $163,819 for 
the fiscal year ended March 31, com- 
pared with $39,151 net income before 
deductions in the preceding fiscal 
year. 

vv? 

A dividend of 624% cents a share 
on common stock was declared on 
July 1 by Melville Shoe Corporation. 
A quarterly dividend of 50 cents was 
paid on May 1 last, and on Feb. 1, 
1935, a quarterly dividend of 50 cents 
plus an extra of similar amount was 


paid. 


a ci 
City Stores report consolidated net 
loss of $77,049 for the three months 
ended April 30. A net loss of $267,- 
057 was registered in the like 1935 
period. In the recent quarter, net 
loss of Boerke-Kirch Company, in 
process of liquidation, was excluded, 
but this sum was included in the 
1934 quarter. 
vgv¥$eeg? 
Sterling Brewers, Inc., has declared 
a special dividend of seven and one- 
half cents per share upon outstand- 
ing capital stock of the corporation, 
payable July 20. 
2 2 
Consolidated net income of $820,- 
049 for the six months ended May 


29 is reported by Endicott-Johnson 
Corporation. For the like six months 
ended a year earlier, the corporation 
reported net income of $889,459. 


vg¥$ee? 

Pittsburgh Plate Glass Company 
has declared a dividend of 50 cents 
a share payable July 1. A dividend 
payment at the same rate was made 
on April 1. 

Favorable results from the com- 
pany’s operations were obtained dur- 
ing the first half of 1935, due mainly 
to increasing demand for safety glass 
from automobile manufacturers and 
to development in sales of its paints, 
varnishes, and lacquers, H. S. Wher- 
rett, president, informed stockhold- 
ers. 

Greater demand for the company’s 
products from building trades and 
the industrial field, the nation-wide 
Store Front remodeling campaign, 
and new state laws requiring use 
of safety glass in automobiles are 
expected to contribute substantially 
to the company’s sales, Mr. Wherrett 
stated. 

’  F 

General Mills, Inc., on June 28 de- 
clared the regular quarterly dividend 
of 75 cents per share upon the com- 
mon stock of the company, payable 
Aug. 1. 

+ Ff 

Stewart-Warner Corporation will 
report net income for the three 
months ended June 30, in excess of 
$500,000, bringing net income for the 
first half of 1935 to more than $1,000,- 
000. In the first half of 1934, net in- 
come was $540,260. A 20 per cent 
increase in sales during the first 
half of 1935, over the like 1934 pe- 
riod, was achieved. 

A particularly encouraging show- 
ing was made by the company’s ra- 
dio and refrigeration divisions. These 
divisions showed modest cash gains 
in the first six months of 1935 
against out-of-pocket losses in the 
first half of 1934, the company stated. 


vwy 
Consolidated net income of $242,511 
for the five months ended May 31 is 
reported by Mid-Continent Petroleum 
Corporation. No comparison is avail- 
able. The consolidated report just 
issued for the quarter ended March 


@ When the leverage of editorial leadership cracks 
the hard shell of normal reader complacency, adver- 
tising finds “good pickin’.” Intrigued readers and 
alert advertisers together have helped Mill & Factory 


achieve all-time records in both circulation and ad- 


vertising volume this year. 


It points an opportunity. 


Advertising Offices: 
NEW YORK 
205 E. 4..d St. 

. 
CHICAGO 
333 .N.Michigan Ave. 
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31, showed $273,056 net loss. The 
company explains that this loss was 
due to “low prices for refined prod- 
ucts in January and February, a con- 
dition which has lifted in March, 
April, and May, resulting in substan- 
tial profits.” In the March, 1934, 
quarter, net income was $310,031. 


The Union Bag. and Paper Com- 
pany has declared a dividend of 50 
cents. This same amount was paid 
three months ago, when the divi- 
dend was reduced to 50 cents from $1. 


Morals Board 
Decries Trend 
Of Liquor Copy 


Washington, D. C., July 5.—Deets 
Pickett, secretary of the Board of 
Temperance and Public Morals, to- 
day charged that “the liquor traffic 
has used every possible means of 
trade promotion,” in a long indict- 
ment designed to show that condi- 
tions are economically more chaotic 
now than prior to repeal. 

Fifteen counts are listed. The 
seventh concerns advertising. It 
charges that the “liquor traffic’s ad- 
vertising campaigns have by sugges- 
tion and advice urged the use of 
beer, whisky, gin and all other alco- 
holic liquors, upon women, as well as 
men, and particularly upon young 
people of both sexes.” 

“The radio is bringing sales propa- 
ganda of the intoxicating liquor trade 
into millions of homes, overthrowing 
the teachings of the public school 
and the church,” Mr. Pickett con- 
tinues. “Every possible form of pres- 
sure has been brought to bear upon 
‘dry’ states to overthrow prohibition 
or displeasing regulations. In some 
states, leading brands of beer have 
been openly licensed for sale in cities 
contrary to state law.” 


Five Firms Name 
Fred M. Randall 


Fred M. Randall Company, Detroit, 
has been appointed to handle adver- 
tising of five Michigan accounts. The 
new automobile trailer division of 
The Aladdin Company, Bay City, 
maker of Readi-Cut homes, will use 
national magazines and_ sectional 
newspapers. Stim-U-Dents, Inc., De- 
troit, maker of a new medicated 
tooth-space cleaner and gum stimu- 
lator, has launched an intensive mer- 
chandising campaign directed to the 
drug trade. 

Business publications are being 
used by Michigan Tool Company, De- 
troit, maker of machines and tools. 
The forthcoming All-American Air- 
craft Show, Detroit, sponsored by the 
Aeronautical Activities Association 
of Michigan, is being promoted 
through national aeronautical pub- 
lications, radio, newspapers, outdoor, 
and direct mail advertising. Banner 
Brewing Company, Saginaw, which 
is planning early production of beer, 
ale and stout to serve a widespread 
Michigan territory, will use radio, 
newspapers and outdoor advertising. 


Describes Growth 
of “Montreal Star’ 


E. J. Archibald, associate editor of 
the Montreal Daily Star, speaking 
before the luncheon meeting of the 
Montreal Advertising Club June 26, 
outlined the history of the Star and 
its contributions to public service. 
The Star was recently honored by 
the School of Journalism of the Uni- 
versity of Missouri for “distinguished 
service to journalism.” 

Mr. Archibald declared that the 
Star is the only metropolitan news- 
paper in the world which for 66 
years of uninterrupted publication 
has been under the direct personal 
guidance and ownership of the man 
who established it. Lord Atholstan 
is the publisher. 


Increase Rates for 
“Toronto Star Weekly” 


Advertising rates in the Toronto 
Star Weekly will be increased, effec- 
tive Sept. 1. Advertising agencies 
will be protected on outstanding quo- 
tations at the old rate for 12 months, 
on contracts dated not later than 
July 31. 

From Aug. 1 to Aug. 31, contracts 
will be accepted at the old rates to 
the end of August only, new rates to 
apply from Sept. 1. No changes have 
been made in the rates of the Toronto 
Daily Star. 


BLADELESS FAN 


New type electric fan introduced 
by Sears, Roebuck & Co., Chicago. 


Barry Retires; Headed 
G. E. Apparatus Sales 


At a directors’ meeting of the Gen- 
eral Electric Company, Schenectady, 
John G. Barry, senior vice-president 
and active head of the apparatus 
sales organization, was elected hon- 
orary vice-president, to continue in 
an advisory capacity following his 
retirement from active service after 
45 years with the company. He was 
on the executive committee of the 
American Electric Railway Associa- 
tion for many years. 

Vice-president E. O. Shreve was 
appointed chairman of the apparatus 
sales committee and will be execu- 
tive representative of the company 
in the National Electrical Manufac- 
turers Association. Vice-presidents 
H. L. Andrews and E. W. Allen were 
made members of the apparatus sales 
committee. 


Dr. Pepper Postcard 


Helping Contestants 

Each time that an entry is made 
in the contest staged by Dr. Pepper 
Company, Dallas, Texas, maker of 
the Dr. Pepper drink, it is acknowl- 
edged by a postcard which states. 
“Why not drink another Dr. Pepper 
and try again? No limit to the num- 
ber of entries.” 

The no-limit rule was not an- 
nounced in the newspaper or radio 
advertising of the product. The 
manufacturer is seeking descriptions 
of the taste of the beverage. 


Coming 
Conventions 


July 6-10. National Association of 
Broadcasters at Broadmoor Hotel, 
Colorado Springs, Colo. 

July 6-8. Advertising Distributors 
Association at Hotel Schroeder, Mil- 
waukee. 

Sept. 9-11. Financial Advertisers 
Association at Atlantic City, N. J. 

Sept. 16-18. National Industrial 
Advertisers Association at William 
Penn Hotel, Pittsburgh. 

Oct. 13-15. Mail Advertising Serv- 
ice Association at Baltimore Hotel, 
Kansas City, Mo. 

Oct. 13-18. Audit Bureau of Circu- 
lations and affiliated organizations at 
Hotel Stevens, Chicago. 


Names N. A. B. Committee 
to Study NRA Values 


J. Truman Ward, president of the 
National Association of Broadcasters, 
has appointed Alfred J. McCosker, 
president of Bamberger Broadcasting 
Service, owner of WOR, Newark, 
chairman of an N. A. B. committee 
to devise methods by which advan- 
tages which accrued from the NRA 
code may be retained. A resolution 
adopted June 22 by the N. A. B. 
board recommended appointment of 
the committee. 

Other members of the committee, 
which will report at the Colorado 
Springs convention July 6-10, are: 
Arthur B. Church, KMBC, Kansas 
City; E. A. Allen, WBTM, Danville, 
Va., and WLVA, Lynchburg, Va.; 
Stanley Hubbard, KSTP, St. Paul, 
and John Shepard, Yankee Network. 


Schenker and Roth 


Join Morris Agency 


The principals in Schenker-Roth, 
Inc., advertising organization which 
has maintained quarters at 228 N. La- 
Salle St., Chicago, have joined Mor- 
ris, Windmuller & Enzinger, Chicago 
agency. 

The change follows the recent with- 
drawal of Robert L. Windmuller 
from the agency. 
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“STIMULATED OUR SALESMEN” 
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HAT is what happened, 
says the A. S. Boyle Co., fal Ld Diag Fe 
when PLASTIC WOOD ap- PLAS a 


PL ASTiC Woon | 


peared in this “US” Ad-Sales 


Display Container. 


Patented construction makes 
it set up at the best angle for 
maximum visibility: simple and 
economical easel holds the 
it loads easily, ships 
conveniently —a fine example 
of intelligent color-printing for 


pose; 


sales’ sake. 


@ Send For A 


Sample Of This Box. 


Fhe UNITED STATES PRINTING 


& LITHOGRAPH 


COMPANY 


CINCINNATI NEW YORK 


320 Beech St. 


52-V E. 19th St. 205-V W. Wacker Drive 


CHICAGO r BALTIMORE 


420 Cross St. 
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The Week’s 


New Programs 


July 6 
Kellogg Company for breakfast 
food. Renewal. ‘“Kellogg’s College 
Prom.” Saturday, 8:30 to 9 P. M., 
EDST, over 26 stations of Blue net- 
work of NBC. Originates at WJZ, 
New York. Agency, N. W. Ayer & 
Son. 
July 7 
Sterling Products, Inc., for Phillips 
Dental Magnesia. Renewal and change 
of time. “Melodiana.” Sunday, 5 to 
5:30 P. M., EDST, over 23 stations of 
CBS. Originates at WABC. Agency, 
Blackett-Sample-Hummert, Inc., New 
York. 
July 9 
Sterling Products, Inc., for Bayer’s 
Aspirin. Renewal. “Lavender and 
Old Lace.” Tuesday, 8 to 8:30 P. M., 
EDST, over basic 23 stations of 
CBS. Originates at WABC. Agency, 
Blackett-Sample-Hummert, Inc., New 
York. 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); minit- 
mum, $2. 


POSITION WANTED 


RECOGNIZED ADVERTISING 
AGENCY 
You need me—I need you—both 
for same purpose—to make money. 
With the acquaintance I have in the 
advertising fraternity, I believe I can 
secure some accounts for a recog- 
nized agency, but must have time to 
do it. Have production, copy and 
sales experience. For a small salary 
will work part time with commission 
on accounts I close. Young man, ex- 
ceptional references. Box 604, Ap 
VERTISING AGE, Chicago. 


PHOTO-OFFSET pass 

SAVE TYPESETTING AND EN- 
GRAVING costs by Photo-Offset, most 
economical printing process. We re 
produce direct from your copy for 
as little as $1.50 a hundred copies; 
additional hundreds 20c. Anything 
we can photograph, we can Photo- 


Offset. Samples. Laurel Process, 480 
Canal Street, New York, WaAlker 
5-0528. 


HELP WANTED 

Copy writer, experienced, to write 

series of high grade medical adver- 

tisements. State experience, refer- 

ences and terms. Address Box 603, 
ADVERTISING AGE., Chicago. 


Advertising solicitor to work on 
Chicago accounts for Catholic Pa- 
per with the largest circulation in 
the U. S. Write fully previous ex- 
perience. Box 602, ADVERTISING AGE, 
Chicago. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Depot. L. V.. 116 S. Mich. Blvd., Chicago 


BIEGERS 


DUPLICATING & MAILING SERVICE 


COURT 2624... DITTSBURGH.PA. 


SERVING NATIONAL ADVERTISERS 
 s - Sees 8S 


OPIRITS 


BUS.NESS PAPER of 


WHISKIES ana WINES 
A.B.C. ABP. 


EQUIPMENT MEN 
TO ADVERTISE 
ADVERTISING 


Agencies Cooperating in New 
Movement 


New York, July 5——-The movement 
to acquaint the public with the sig- 
nificance of advertising and adver- 
tised products by means of news- 
paper advertising, sponsored by the 
National Printing Equipment Asso- 
ciation, has advanced to the stage 
where a start will be made within 60 
or 90 days. 

An advisory committee recently 
formed with Wm. H. Johns, presi- 
dent, Batten, Barton, Durstine & Os- 
born, Inc., as chairman, has met sev- 
eral times to consider copy sugges- 
tions and is now ready to direct pro- 
duction. The committee includes rep- 
resentatives of a number of national 
advertising and publishing organiza- 
tions. 

Work on the campaign will begin 
when the drive of the National 
Printing Equipment Association to 
raise $42,000 for agency service and 
materials is completed. The financ- 
ing is in charge of a committee 
headed by Joseph T. Mackey, presi- 
dent, Mergenthaler Linotype Com- 
pany. 

Meeting with representatives of 
the two organizations which are 
now active in advertising advertis- 
ing, it was decided to keep the three 
programs independent for the time 
being. 

Dailies Are Receptive 


The Bureau of Advertising of the 
American Newspaper Publishers’ As- 
sociation will continue to supply ad- 
vertisements designed to acquaint 
consumers with fundamental facts 
about the value of advertising, but 
it is believed that many papers now 
using this service, as well as other 
dailies and weeklies, will subscribe 
to additional effort. 

There is no need to coordinate the 
activity of the American Association 
of Advertising Agencies in this con- 
nection, as it is pursuing different 
objectives. However, the chairman 
of the A.A.A.A. committee formed 
three months ago to make a study 
of public sentiment with respect to 
advertising is a member of Mr. Johns’ 
committee. 

The National Printing Equipment 
Association originally proposed to 
the newspapers of the country that 
they make arrangements with their 
suppliers whereby they share the 
cost of space used to promote adver- 
tising to the public equally with the 
newspapers to whom they sold. 

The newspapers countered with 
the offer to donate all the space if 
the suppliers furnished high grade 
copy to fill it. The fund of $42,000 
is estimated as the cost of produc- 
ing a series of 12 advertisements and 
supplying the mats to approximately 
2,000 newspapers which have indi- 
eated willingness to support the 
campaign. 

Concentrate on Copy 


Since those directing the move- 
ment believe its effectiveness will 
depend upon the quality of the copy, 
it is planned to expend about $30,000 
on talent. It is desired that the 
campaign have superlative copy, art 
and typography to represent the 
highest standards of advertising 
technique, 

Mr. Johns’ committee has not ap- 
proved actual copy but is favorably 
disposed toward suggestions incor- 
porating semi-humorous appeals. The 
idea of statistical presentations has 
been definitely rejected. A merchan- 
dising approach to the advertising of 
advertising will be made, and it is 
also the intention to promote re- 
covery by building consumer confi- 
dence. 

The seven advertisements on ad- 
vertising prepared by the Bureau of 
Advertising of the A.N.P.A., released 


between April 22 and May 13, were 
used by 347 of the approximately 400 
newspapers belonging to the associa- 
tion. Subsequently they were offered 
to all newspapers and have been 
widely published, proving that news- 
papers generally are anxious to 
donate space to advance advertising. 


Eight Agents 
Cooperate in 
Own Promotion 


St. Paul, Minn., July 5—A degree 
of cooperation seldom witnessed be- 
tween advertising agencies was illus- 
trated last Sunday when the first of'a 
series of advertisements urging busi- 
ness men to spend money for promo- 
tion appeared in local papers. Bight 
agencies signed the advertisement, 
their names being listed in alphabet- 
ical order and in the same size type. 

The only distinction one enjoyed 
over the others was a line stating 
that this particular advertisement in 
the series was prepared by Harman- 
McGinnis, Inc. Other agencies will 
have a chance to try their skill until 
each has made a group presentation 
in print. 

The heading of the advertisement, 


coupled with a unique illustration, as- 
serted that “Advertising Pulls Up 
Dividends.” It quoted a survey of 
Major Market Newspapers to the ef- 
fect that of 700 common stocks, the 
100 making the best showing in vol- 
ume of business, dividends and work- 
ing capital represent those concerns 
whose advertisements appear most 
consistently. 


All Need Advertising 


The argument proceeded: 

“The connection between well-di- 
rected advertising and dividends is 
too striking to overlook. This rela- 
tion applies to praetieally every busi- 
ness, regardless of its nature or its 
size. 

“You business men of St. Paul and 
the Northwest have a rich and re- 
sponsive market—a market that is 
this year one of the brightest on the 
business map. Reach that market 
economically and effectively through 
the medium of advertising.” 

Urging the reader to “call in one 
of these competent St. Paul agen- 
cies,” the advertisement continued: 

“You are fortunate in having high- 
ly competent and progressive adver- 
tising agencies in St. Paul to work 
closely with you in every phase of 
developing and cultivating local, ter- 
ritorial or national sales of your 
products. Call in one of the agencies 


listed below to work with you on 
sales and advertising plans.” 

Agencies signing the advertisement 
were Harold S. Chamberlain & As- 
sociates, David Company, Allen L. 
Firestone, Greve Advertising Agency, 
Harman - McGinnis, Inc. Luther 
Weaver, E. J. McGuire, and Bronson 
West. 


Felt & Tarrant 


Issue First Catalog 


Felt & Tarrant Mfg. Company, Chi- 
cago, has issued a catalog entitled 
“Comptometer Line.” For the first 
time, the company has attempted to 
show, in catalog form, its complete 
line of adding-calculating machines 
and accessory equipment. 

Seven colors were used in order 
to reproduce the line faithfully. 


Is “Mothers” Rep 


W. F. Coleman & Organization, 
Seattle, San Francisco and Los An- 
geles, has been appointed Pacific 
Coast representative for two maga- 
zines, Junior Home for Mothers and 
Children’s Activities, New York. 


Industrial to Sanger 


United States Metals Refining Com- 
pany, New York, has appointed Alan 
B. Sanger to take charge of adver- 
tising of its Oxygen-Free Copper Di- 


vision. 
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"Spots are eflective r.F&S!"” 


ELIEVE it or not — it’s often easier 
(and usually more productive) to 
place time on a well-selected group of 


“spots” than on a network. 


In fact, if you’re feeling wore out, we'll 
arrange the whole works for you—select 


the stations, clear the time, engage the 


and do it in 


talent—even help prepare the programs— 


such a way that you'll be 


very glad you called us in. 


And your message will reach only the 
people you need to reach—no waste, 
no overlapping, no weak links. ..Write 
us, why don’t you? Address: 


FREE & SLEININGER, INC. 


Radio Station Representatives 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 

110 East 42nd St. 180 N. Michigan General Motors Bldg. Russ Building C. of C. Bldg. 

Lexington 2-8660 Franklin 6373 Madison 1423 Sutter 5415 Richmond 6184 
WHO .. (NBO) . . Des Moines KMBC .(CBS) . Kansas City KSD . . (NBO) . . St. Louis 
WCAO . (CBS) . . . Baltimore KFAB . (CBS) . Lincoln-Omaha KFWB .. . . Les Angeles 
WGR-WKBW . (CBS) . Buffalo WAVE.(NBO) . . Louisville KOIN . . (CBS) . Portland 
WIND Gary . . WJJD Chicago WTCN Minneapolis-St. Paul KOL .. (CBS) . . . Seattle 
WHK .. (CBS) ... Cleveland KOIL (NBO . Omaha KVI (CBS) Tacoma 
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Kreuger Extends Some ee ee ae Hoge with United Willey Heads Club 
C. dB Dri . Gordon Hoge has been elected | Joseph H. Willey, advertising man- 
anne eer L/rtveé | play indefinitely. i ident of United Advertisi 
G. Kreuger Brewing Company,| A honeymooning couple was the Weegeeas Ss Uae vertising | ager, Altorfer Brothers Company 


Newark, has extended to Northern 
New Jersey markets the campaign 
for ale and beer in Keglined cans, 
which the company has been con- 
ducting in conjunction with Ameri- 
can Can Company. 

The cans were first introduced by 
the two companies in Richmond, Va., 
the campaign later being extended to 
South Atlantic markets. Large news- 
paper space is being used. 


Oppenheimer in 
Boardwalk Home 


Oppenheimer Advertising Agency, 
Philadelphia, has formally opened 
the Model Home of America on the 
Boardwalk at Atlantic City. The 


first to visit the exhibit. The agency 
is now located in the home. 


Redfield Promoted 


Kendall A. Redfield, advertising 
manager of Rockbestos Products Cor- 
poration, New Haven, Conn., maker 
of asbestos insulated electrical wires 
and cables, has been made assistant 
general sales manager. Mr. Redfield 
will continue to supervise advertis- 
ing and promotion. 


Starts Buffalo Agency 

The Lake Erie Advertising Service 
has been organized in Buffalo by 
Geoffrey H. Symons, 208 Crosby 
Bldg. 


Agency, New York. He was formerly 
associated with Young & Rubicam, 
as vice-president and manager of the 
Chicago office. More recently, Mr. 
Hoge was an account executive with 
the New York office of Lord & 
Thomas. 


“Highlights” Starts 


Publishers Verified Service Com- 
pany, 1472 Broadway, New York, has 
started publication of “Highlights,” 
a@ magazine about magazines, de- 
signed to stimulate news-stand sales. 
Dugan Brothers Bakery Company 
will distribute 500,000 copies 
monthly in the metropolitan dis- 
trict. W. I. Hughes and H. S. Good- 
man are in charge. 


Washing Machine Company, Peoria, 
Ill., has been re-elected president of 
the Peoria Advertising and Selling 
Club. Ray N. Brons, Letter Service 
Company, was re-elected vice-presi- 
dent and Wm. H. Kinsall, Peoria Star, 
secretary-treasurer. 


Piel Beer to K. & E. 


Piel Bros., Brooklyn brewers, have 
appointed Kenyon & Eckhart, Inc., 
New York, to conduct a survey and 
prepare advertising plans. 


Gets Scott’s Emulsion 

Luckey Bowman, Inc., New York, 
has been appointed to handle news- 
paper advertising of Scott & Browne 
on Scott’s Emulsion. 


en 


In San Francisco 


City. 


immediate suburbs. 


‘ cisco Daily. 


122.914 


Area 


Astute National 
tisers are taking 


NEW YORK CHICAGO 


THE CALL-BULLETIN 
is the leading evening 
newspaper and reaches 
65% of all the English- 
reading families in the 


Its circulation is concéA- 
trated 93% in the San 
Francisco City Area and its 


Carries more advertising 
than any other San Fran- 


Average Daily Circulation 


@ In Oakland 
@ | Te 
POST-ENQUIRER 


reaches 42% of the Eng- 
lish-reading families in the 
City Area 
concentrated 96% in the 
Oakland Retail Trading 


Absolutely essential to 
adequate coverage of the 
Oakland Market -- the 
Third largest on the Coast. 


Average Daily Circulation 


Adver- 
advan- 
tage of these facts by 
confining their selling ac- 
tivities to these three rich, easy-to-sell 
and able-to-buy markets, and are con- 


Circulation is 


centrating their advertising largely in one great 
afternoon daily newspaper in each city, thereby 
effectively and economically reaching the dominat- 
ing part of the entire California Market. 


These newspapers are: 


The San Francisco Call-Bulletin 
The Los Angeles Herald and Express 


In Los Angeles 


HERALD and EXPRESS 

is by far the largest Daily 
newspaper--both in Circu- 
lation and in Volume of 
Advertising. 
Reaches more than 60% of 
the English-reading Fam- 
ilies in the Los Angeles 
City Area. . 

Consistently carries more 
advertising than any other 
Daily Newspaper in the 
West. 

Average Daily Circulation 


CALIFORNIA “*— 


Within the immediate Retail Trading Areas of the 
Three large cities shown on this map, reside 68% 
of the population of the entire State of California. 
Within these Markets (occupying less than 544% of 

the area of the State) are made 68% of the Food 
and Grocery Sales — 71% of the Drug Store 
Sales — 77% of the Wearing Apparel 
Sales—and 61% "of the new Auto- 


THE EVENING 


The Oakland Post-Enquirer 


ALL REPRESENTED NATIONALLY BY 
PAUL BLOCK AND ASSOCIATES 


DETROIT LOS ANGELES 


SAN FRANCISCO 


BOSTON 


mobile purchases for the whole 


State of California. 


CINCINNATI 


point 
market 


PHILADELPHIA 


— 


APPLICATION OF 
ADVERTISING LAW 


Wages War on Fraudulent 
Copy in All Mediums 


Springfield, Ill, July 3.—Taking 
action to modernize Illinois legisla- 
tion against fraudulent or deceptive 
advertising, Governor Horner last 
night signed the Adamowski bill, 
which provides penalties for such 
advertising in mediums not specifi- 
cally mentioned in earlier legisla- 
tion. 

Radio broadcast, window display, 
and price tag advertising, among 
other forms of advertising, must 
conform under the new law to re- 
quirements previously established 
for newspapers and other mediums. 

The new law provides that adver- 
tising which contains “any asser- 
tion, representation or statement of 
fact which is untrue, misleading or 
deceptive,” and which is brought to 
public notice through a newspaper 
or other publication, or in the form 
of a book notice, hand-bill, poster, 
sign, bill, circular, pamphlet, letter, 
or window display, card, tag, price 
ticket, or radio broadcasting, or in 
any other way, shall make the ad- 
vertiser guilty of a misdemeanor. 

Conviction is punishable by a fine 
of not less than $10 nor more than 
$100, or by imprisonment in the 
county jail not exceeding 20 days, 
or by both fine and imprisonment. 


All Products Affected 


The new legislation affects adver- 
tising of merchandise, securities, 
service, or anything else offered by 
an advertiser directly or indirectly 
to the public. 

A provision in the bill as originally 
drawn, to the effect that violators 
of the law may be enjoined by court 
order from further violation or from 
further engaging in, using or pro- 
moting such advertising, was elimi- 
nated from the measure as finally 
passed and approved. 

The new law repeals the 1915 act 
entitled “An Act to prevent fraud- 
ulent advertising,” and amended in 
1927, and the 1897 act entitled “An 
Act to regulate and prohibit sensa- 
tional or false advertisements in 
newspapers or otherwise, and pro- 
viding penalties for the violation 
thereof.” 

The bill was introduced in the 
House of the Illinois legislature by 
Rep. Benjamin S. Adamowski, Chi- 
cago, a Democrat. 


Copp Promoted by 


“National Sportsman” 


William C. Copp has been ap- 
pointed manager in charge of general 
advertising for Hunting & Fishing 
and National Sportsman, Boston. 

Mr. Copp will direct activities of 
seven branch offices. 


Publish “Controversy” 


K. R. Publishing Company, 101 
West 58th St., New York, will start 
Controversy, a new monthly on 
topical affairs, with the October 
issue. Abner Rubien is president 
and Bradshaw Thurston advertising 
manager. 


Name Huber & Creeden 


Huber & Creeden, Boston, have 
been appointed to handle the account 
of Luber-Tone Sales Company, Bos- 
ton, motor oils, and Urbana Wine 
Company, Hammondsport, N. Y., for 
New England only. 


Eli Day Advanced 


Eli Day, formerly in charge of na- 
tional advertising of Wull Street 
Journal, New York, has been ap- 
pointed advertising manager. Ernest 
Regel will succeed Mr. Day as na- 
tional advertising manager. 


Bridge to B. B. D. O. 


James W. Bridge, formerly of 
Henri, Hurst & McDonald, has joined 
the Chicago staff of Batten, Barton, 
Durstine & Osborn, Inc. 
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FOOD ENCOURAGES CONVIVIALITY AT NBC CONVENTION 


PHOTOGRAPHIC SS 
REVIEW OF THE fe - 
WEEK 


b HUSBAND AND WIFE TO EDIT MAGAZINE 


PRE eh phe a oe 
cade Tae 


Among those enjoying NBC's first sales conference at Westchester Country Club last week were Fred 
Farrar, Lord & Thomas; David Rosenblum, v.-p. and treasurer, and Frank Mason, executive v.-p. of NBC. 


STUDY IN CHAGRIN "A FAIR WIND AND A RECORD RUN" 


Bruce Gould and Beatrice Blackmar Gould, who have been appointed 
editors of "The Ladies Home Journal," establishing a precedent 
among the great magazines of the country. (Story on Page 6.) 


AGENCY MAN CHATS WITH NBC EXECUTIVES 


It seems the golf partner of Niles 
Trammel, NBC vice-president at 
Chicago, has just missed a putt. 
Mr. Trammel, who plays an excel- 
lent game of golf himself, is mani- 
festing displeasure with a frown. 
The candid camera caught Mr. 
Trammel just as the milk of human 
kindness was beginning to turn ee 

sour in his veins at the NBC sales Art advertisement of Tunbridge, Ltd., London, in Photography 

conference last week. Year Book. 


ITS FIRST PRESIDENT IS HONORED BY C.C.A. 


Just before verbal pyrotechnics started at NBC conference last week. 

Edgar Kobak, vice president in charge of sales, chats with Richard V. 

Patterson, Jr., executive vice-president, and Sheldon Coons, executive 
vice-president of Lord & Thomas. 


WINNING ENTRY IN CORSET CONTEST 


Marjorie Charne, young New York display student, won the $25 Paul West, managing director, Association of National Advertisers, receives tablet from officials of Controlled 
offered by Warner Brothers Company for the best window display Circulation Audit, Inc. Left to right, Frank L. Avery, managing director, C.C. A.; E. N. Downes, president; 
idea for Le Gant corsets. (Story on Page 26.) Mr. West; William Wolff, secretary; and Sidney W. Dean, treasurer. (Story on Pago 8.) 
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